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The  great 

American  love  affair 
begins  with  us. 

Newspaper  advertising  ignites  car  sales. 


Primary  advertising  source  for  new  &  used 
cars  and  trucks* 


Newspapers 


Magazines 


Shoppers/Weeklies  3% 
[6% 


Yellow  Pages 


Last  year,  customers  spent  more  than  $210  billion  on  new 
and  used  cars  and  another  $130  billion  on  service.  **  They 
turned  to  newspapers  first  when  they  were  ready  to  buy. 


Americans  love  their 
cars.  So  when  they 
begin  shopping  for 
another  one,  they  turn 
to  the  medium  they 
trust:  newspapers. 

We  make  their  engines  race 
with  all  the  details:  makes, 
models,  prices  and  where 
to  shop. 

When  people  are  ready  to 
spend  thousands,  or  tens  of 
thousands,  of  dollars  on  a  car, 
they  spend  time  with  us  first. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OOAhNEIT 

‘Source:  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc.  “Claritas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 


New  ergonomic  design 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


Durable  magnesium  alloy  frame 


3X  zoom  lens 


1.3  million  square  pixels 


_  From  the  first  moment  you  see  the  new 

r  Fujix  DS-300  digital  camera,  you  can  tell  it's  different. 

Unlike  current  digital  cameras,  it's  smaller  and 
lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable.  The  price  also  sets  the  Fujix  DS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure, auto¬ 
focus  and  autoflash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35 -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 
I  / i  capability,  transferring  images  to  a 

computer  takes  You  can  also 


Autoexposure 


Autofocus 


Autoflash 


^  output  data  to  a  computer  using  the 

^ojix  DS-300's  serial  port.  Or  for  greater 
TL  ^  ^  flexibility,  add  the  optional  Extension 
I  Its  mode  lets  you 

«  ■I*  Vh  shoot  at  4.5  frames  per  second  and 

allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  DS-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1  -800-800-FUJI. 


Professional  override 


Optional  Continuous  mode  feature 


JPEG  data  compression 


Video  out  and  image  preview 


Direct  download 


^  FUJIFILM  You  can  see  the  future  from  here 
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Tampa  Bay’s  Best 

Largest  circulation.  Five  Pulitzer  Prizes, 
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Committed  staff.  Local  ownership. 
More  than  a  century  of  community  service. 
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CALENDAR 


SEPTEMBER 

21-24  New  York  Newspaper  Publishers  Association  Annual 
Meeting,  Otesaga  Hotel,  Cooperstown,  N.Y. 

21- 24  New  England  Newspaper  Operations  Association  Fall 

Convention,  Sheraton  Tara,  Hyannis,  Mass. 

22- 24  Newspaper  Association  of  America  Board  of 

Directors  Meeting,  Ritz-Carlton  Tysons  Comer, 

McLean,  Va. 

24  Newspaper  Features  Council  Meeting,  ANA  Hotel, 
Washington,  D.C. 

24-27  American  Association  of  Sunday  and  Feature  Editors 
Convention,  ANA  Hotel,  Washington,  D.C. 

24- 27  National  Association  of  Agricultural  Journalists  Fall 

Conference,  DoubleTree  Hotel,  Modesto,  Calif. 

25- 27  Inland  Press  Foundation  Newspaper  Marketing 

Conference,  Omni  Severin  Hotel,  Indianapolis,  Ind. 
27-29  Newspaper  Flexo  Users  Group,  Raleigh  Marriott 
Crabtree  Valley,  Raleigh,  N.C. 

OCTOBER 

2- 5  Society  of  Environmental  Journalists,  University  of 

ArizonaAJniversity  Marriott,Tucson,  Ariz. 

3- 6  Society  of  Professional  Journalists  National 

Convention,  Denver,  Colo. 

7-9  International  Newspaper  Group  Annual  Conference, 
Crowne  Plaza  La  Guardia  Hotel,  La  Guardia  Airport, 
New  Yoric  City 

9- 11  Society  of  Newspaper  Design  Annual  Workshop, 

Hyatt  Regency  San  Diego,  San  Diego 

10- 11  Freedom  of  Information  Foundation  of  Texas  Annual 

Fol  Conference,  Marriott  at  the  Capitol,  Austin,Texas 
12-15  Southern  Newspaper  Publishers  AsstK'iation  Con¬ 
vention,  the  Greenbrier,  White  Sulphur  Springs, WVa. 
12-15  Advertising  Media  Credit  Executives  Association 
International  Annual  Conference,  Oklahoma  City, 
Okla. 

14- l6  Associated  Press  Board  Meeting,  New  York  City 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

16- 19  Media  &  Democracy  Congress,  New  York  City 

18- 22  Inter  American  Press  Association,  General  Assembly, 

Hotel  Fiesta  Americana,  Guadalajara,  Mexico 

19- 21  Inland  Press  Association  Annual  Meeting,  Fairmont 

Hotel,  Chicago 

19-21  Youth  Editors  Conference,  Newspaper  Association  of 
America  Foundation,  Vienna,  Va. 

23-25  National  Copy  Edtiors  Conference,  University  of 
North  Caroliria,  Chapel  Hill,  N.C. 

26-28  Inland  Press  AsstKiation  Annual  Meeting,  Chicago 
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United  Feature  Syndicate 

welcomes 


^c^MNe)«sio^ 

to  our  award-winning  lineup 


For  Better  or  For  Worse  hits  home 
with  readers  in  every  installment.  Lynn 
Johnston’s  true-to-life  characters,  superb 
artistry  and  emotional  sensitivity  convey  the 
love,  pain,  sorrow  and  joy  of  family  life  with 
warmth  and  humor,  earning  the  Pattersons 
their  place  as  the  most  beloved  family  in  the 
comics. 


For  Better  or  For  Worse  appears  in 
more  than  2,000  newspapers  worldwide  and  is 
consistently  voted  the  number-one  favorite 
comic  in  newspaper  readership  polls. 


For  Better  or  For  Worse:  O  Ljnm  Johnston  Prodoctions.  Inc.  Distributed  by  United  Feature  Syndicate.  Inc. 


For  Better  or  For  Worse  has  lifted  the  comics  pages  to  a  new  level  and 
we’re  delighted  to  welcome  Elly,  John,  Michael,  Elizabeth  and  April  Patterson  to 
United  Feature  Syndicate.  For  more  information,  please  call  Lisa  Klem  Wilson  at 

800-221-4816  or  212-293-8500. 


United  Feature  Syndicate 
Newspaper  Enterprise  Association 

We  syndicate  the  hest-loved  features  in  the  world. 


1 


IN  BRIEF 


STQCKQUOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

1 

U.S. 

i  9/16/97  6/19/97 

9/16/96 

1 

1  A.H.  Belo  Corp.  (NY) 

48.500 

44.562 

39.375 

American  Media  Inc.  (NY) 

8.875 

8.937 

5.625 

Central  Newspapers  Inc.  (NY) 

72.000 

69.375 

37.875 

Dow  Jones  &  Co.  Inc.  (NY) 

46.312 

42.937 

38.750 

Gannett  Co.  Inc.  (NY) 

102.625 

98.937 

67.250 

Gray  Comm.  Sys.  (NY) 

25.250 

21.500 

21.750 

Harte-Hanks  Comm.  (NY) 

32.250 

31.562 

25.875 

Hollinger  International  (NY) 

13.000 

13.125 

11.875 

Journal  Register  Co.# 

17.687 

15.125 

N/A 

Knight-Ridder  Inc.  (NY) 

53.812 

50.625 

36.750 

Lee  Enterprises  Inc.  (NY) 

27.437 

25.625 

21.750 

McClatchy  Newspapers  Inc.  (NY) 

32.750 

31.312 

27.750 

Media  General  Inc.  (AM) 

39.625 

37.875 

31.500 

New  York  Times  Co.  (AM) 

50.000 

47.375 

32.750 

Pulitzer  Publishing  Co.  (NY)** 

54.062 

52.500 

54.500 

E.W.  Scripps  Co.  (NY) 

40.500* 

25.432* 

28.685* 

Times  Mirror  Co.  (NY) 

55.750 

51.000 

44.125 

Tribune  Co.  (NY)*** 

52.875 

49.937 

36.875 

Washington  Post  Co.  (NY) 

418.625 

430.562 

321.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

Non-U.S. 

9/16/97 

6/19/97 

9/16/96 

Hollinger  Inc.  (a) 

18.085 

18.253 

16.804 

News  Corp.  Ltd.  (c) 

18.437 

17.500 

21.125 

Pearson  Ltd.  (b) 

7.535 

7.485 

6.720 

Quebecor  Inc.  Class  A  (a) 

26.450 

26.700 

20.900 

Reuters  Holdings,  ADR  (c) 

65.687 

62.562 

70.750 

Southam  Inc.  (a) 

26.500 

25.200 

16.600 

Thomson  Corp.  (a) 

32.950 

33.250 

24.150 

Torstar  Corp.  (a) 

45.050 

44.750 

26.400 

(a)  Canadian  dollars 

lb)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

Sharing  Page  One 


Goodlqie,  EnglaiMfs  rose 


Dtina'i  funeral 
I  tribute  to  her 
ipirit,  Idndneei 

mwn 


The  news-sentinel  in  "■'*** 

Fort  Wayne,  Ind. ,  had  an  Ahj^ptan 

unusual  way  of  handling  f 

Sept.  6’s  double  big  news 

events:  Mother  Teresa’s  death  ftnuHl-,*  FimImiIV  mcA 
and  Princess  Diana’s  funeral.  WMMlIiye,  U|gianas  RlSe 

Concern  among  news  and 
design  staffers  over  giving 
both  women  equal  coverage 
and  respect  eventually  led 

executive  editor  Joe  Weiler  __ 

to  decide  on  two  front 

wWihontahwrtWitrtbuieppriawM  vi-r ■•.•■.v- 

pages,  giving  each  event  sep-  j  SUst  ; 

arate  but  equal  treatment.  : 

As  a  result,  the  pressroom  |  VMsgSk 

arranged  for  the  two  differ-  |  BSBSjjW 

ent  front  pages  —  one  devot-  ^  Bp  .  Si- 
ed  to  Mother  Teresa,  one  to  ZZZI^SlilSISZZZSilZiS 

Princess  Diana  —  to  alter- _ 

nate  as  they  came  off  the  I  *■*** 

press.  Readers  facing  Diana 

on  the  front  page  merely  had  i  ~  ^ 

to  turn  the  A  section  over  to  !  «.»**.  w  m 

riew  a  back  page  layout  of  hUiepresenceof  Jcsus’ 

Teresa,  and  vice  versa.  ^  ^sxssas- 

Reader  response  was  ;  ^ 

“quick  and  overwhelmingly  |  W 

positive,”  said  Joseph  E  ; 

Sheibley,Weiler’s  assistant.  |  _ 

The  paper  is  a  47,000-cir-  !  |~ 

dilation,  six-day  daily  owned  i  S 

by  Knight-Ridder.  i  ^ 

Another  newspaper  had  a 
different  approach.  The  San  \ 

Diego  Union-Tribune  origi- 

nally  had  a  six-page  section  ! . . .  _ 

on  Diana  when  Mother  ^  1=^^  j  og-  | 

Teresa’s  death  was  reported. 

Instead,  the  Copley  Newspapers-owned  paper  ran  both 
stories  on  their  front  page  and  added  a  separate  commemora¬ 
tive  section  on  each  woman. 


In  the  pmme  of  Jesus’ 
fl 


!  mjaintmm 
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Announcing  todoy’s  Mew  York  Ti«e$.  With  engaging  new  ttona-aione 
sectidns.  lik«  The  Mrts,  eyery  Mondoy  through  Thursdoy.  tven  brooder, 
deeper,  worldlier  coveroga  of  theater,  nu^ic,  TV,  fine  orts 
plus  more  review*,  i  . 

It's  everything  you  expect,  dnd  o  leop  beyond. ' 


Snake 

Rules 


Don  fry,  the  freelance 
writing  coach,  says  he 
was  visiting  a  large 
Midwestern  daily  when 
newsroom  discussion 
turned  to  a  photo  rejected  for  publica¬ 
tion  the  previous  Sunday.  One  editor 
explained  the  decision: 

“We  rejected  that  photo  because  of 
the  lizard  rule.” 

“No,”  said  another  edi¬ 
tor,  “that  was  the  snake 
rule.” 

“No,”  said  a  third, “it 
was  the  reptile  rule.” 

Despite  the  argument 
over  nomenclature,  the 
three  agreed  that  the 
paper  had  an  ancient  rule 
banning  the  appearance 
of  snakes  on  section 
fronts  on  Sundays. 

Fry  investigated.  He  says  the  rule 
dates  to  1924,  when  the  owner  was 
offended  by  her  discovery  of  a  snake 
picture  on  a  section  front.  The  photo 
appeared  on  Sunday,  a  day  when  ladies 
with  delicate  sensibilities  were  suppos¬ 
edly'  more  likely  to  be  reading.  Hence, 
the  snake  rule. 

Ridiculous  as  the  original  may  seem, 
most  newsnxims  have  their  own  snake 
rules.  For  that  matter,  snake  rules 
plague  all  of  journalism. 

It’s  time  to  eliminate  a  few  of  these 
slimy  vipers.  They  cripple  our  creativity, 
thwart  policy  and  cause  friction 
between  writers  and  editors. 

Fry  suggests  that  newsroom  staffers 
write  every  unwritten  rule  they  can 
think  of  on  a  3-by-5-inch  file  card.  The 
cards  can  then  serve  as  the  basis  for  an 
all-staff  discussion  with  editors,  who 
can  get  the  whole  group  grounded  in 
contemporary  reality. 

In  the  meantime,  consider  squelching 
these  long-lived  newsroom  reptiles: 

♦  Direct  quotes  must  appear  as  sepa- 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore 


rate  paragraphs. 

Where ’d  this  one  come  from?  True, 
we  create  a  separate  paragraph  for  the 
words  of  each  speaker  in  a  dialogue. 

But  what  does  that  have  to  do  with 
direct  quotes? 

Set  off  a  direct  quotation  as  a  sepa¬ 
rate  paragraph  —  for  emphasis  —  if  you 
want.  But  if  the  quote  flows  naturally 
from  the  preceding  introductory  mater¬ 
ial,  you’d  be  well-advised 
to  leave  it  in  the  same 
paragraph.  Like  this: 

Brady  leaned  into  the 
bar,  cranked  his  head  to 
the  right  and  spied  the 
bartender  12  stools 
down.  “Bring  me  a  beer 
and  a  shot,”  he  bellowed. 
“I’m  not  a  patient  man.” 

♦  You  can't  begin  a  sen¬ 
tence  with  “and”  or  “but.” 

Who  says?  “And”  and  “but”  are  c(x>rdi- 
nate  conjunctions,  just  like  “or,”  “yet,” 
“for.”  You  can  start  a  sentence  with  any 
of  them. 

The  rule  to  the  contrary  is  one  of  the 
most  widespread  myths  in  American 
journalism.  Apparently  it’s  been  passed 
from  editor  to  cub  for  generations,  with 
absolutely  no  support  from  any  of  the 
established  authorities. 

As  Jack  Lynch,  who  maintains  a  gram¬ 
mar  home  page  on  the  Internet 
(http://www.english.upenn.edu/jlynch/ 
grammar.html)  puts  it,“Beginning  with 
‘but’  or  ‘and’  does  make  your  writing 
less  formal  —  but  worse  things  could 
happen  to  most  writing  than  becoming 
less  formal.” 

♦  You  can 't  split  an  infinitive. 

The  idea  that  such  a  thing  as  a  “split 
infinitive”  even  existed  in  English  didn’t 
surface  until  the  late  19th  century.  The 
ban  on  its  use,  according  to  Webster's 
Dictionary  of  English  Usage, “Y\3S  never 
had  a  rational  basis.” 

Nor  much  popular  respect.  Captain 
Kirk  took  his  assignment,  “to  boldly  go,” 
without  so  much  as  a  quiver  of  gram¬ 
matical  objection. 

Webster’s  goes  on  to  conclude  that 


“the  consensus  in  the  2()th  century  is 
that  the  awkward  avoidance  of  the  split 
infinitive  has  produced  more  bad  writ¬ 
ing  than  use  of  it.” 

♦  You  can 't  end  a  sentence  with  a 
preposition. 

As  E.L.  Callihan  puts  it  in  Grammar 
for  Jourruilists, “It  is  not  only  correct, 
but  also  desirable,  to  end  a  sentence 
with  a  preposition  if  such  a  construc¬ 
tion  sounds  natural,  rather  than  stilted.” 

“Norman  Mailer  is  the  writer  the  crit¬ 
ic  referred  to”  is,  according  to  Callihan, 
preferable  to  “Norman  Mailer  is  the 
writer  to  whom  the  critic  referred.” 

On  the  other  hand,  prepositions 
don’t  usually  function  as  particularly 
snappy  kickers.  You’re  better  off  avoid¬ 
ing  dangling  prepositions  AND  exces¬ 
sively  stuffy  alternatives:  Why  not  write 
that,  “The  critic  was  talking  about 
Norman  Mailer”? 

♦  Attributions  belong  at  the  end  of 
direct  quotations. 

The  attribution  for  a  direct  quote 
belongs  in  the  most  natural  position. 
Sometimes  that’s  at  the  end,  although 
even  powerful  quotations  tend  to  trail 
off  weakly  with  an  attribution  at  the 
end.  More  often,  the  attribution  works 
effectively  at  the  beginning,  which 
allows  the  last  word  of  the  quote  itself 
to  serve  as  a  kicker  for  a  sentence,  para¬ 
graph  or  story. 

But,  as  William  Zinsser  points  out  in 
On  Writing  Well,  the  most  rhythmic 
position  for  an  attribution  is  usually  at 
the  quote’s  first  natural  pause.  “We 
stopped  their  running  game,”  he  said, 
“and  we  shut  down  their  passing,  too.” 

♦  Don't  split  verb  phrases. 

Lord  knows  how  many  months  I 
wasted  on  this  one  in  my  early  years. 
Somebody  told  me  that  nothing  should 
separate  an  auxiliary  verb  from  a  main 
verb.  So,  as  I  edited,  I  dutifully  unrav¬ 
eled  sentence  after  perfectly  good  sen¬ 
tence  and  then  tried  to  put  each  back 
together  again  without  the  dreaded 
“split  auxiliary.” 

(See  Workshop  on  page  40) 
Editor  &  PiJBUSHER  5 
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,THE  FOURTH  ESTATE 


Papers  Take  Their  Own  Advice 

WE  APPLAUD  THE  Newspaper  Association  of  America  and  its 
members  for  breaking  new  ground  in  industry'  cooperation 
by  launching  a  national  ad  campaign  to  promote  newspapers 
(news  story,  p.  24).  Kudos  are  also  in  order  for  Jerry'  Dellafemina,  of  the 
NewYoik-based  agency' Jerry'  &  Ketchum,  for  an  upbeat  print  and  broad¬ 
cast  campaign  with  broad  generational  appeal,  one  that  inextricably' 
links  newspapers  with  the  noble  cause  of  literacy 

Can  anybody'  dispute  MTV  VJ  Tabitha  Soren's  declaration  —  “Read  a 
newspaper  every  day  because  you  need  more  than  television  to  get  you 
thniugh  the  world”  —  in  one  ad?  Or  rapper  LL  Cool  J,  pictured  poring 
over  a  newspaper,  declaring,  “Read  a  newspaper  with  your  kids  every'  day, 
and  just  watch  them  get  rapped  up  in  their  future.”  Newspapers  can  se¬ 
lect  from  other  celebrity  endorsers  —  Cien.  Norman  Schwarzkopf,  Cieorge 
Bush,  John  Elway,  Jimmy  Carter  —  and  they  can  recruit  local  celebrities 
of  their  own.  Either  way,  the  message  is  simple,  strong  and  positive. 

Perhaps  the  most  telling  praise  comes  from  the  enthusiasm  the  effort 
has  inspired  among  NAA’s  1,6(K)  member  newspapers,  75%  of  which 
have  signed  on  to  run  full-page  ads.  “This  campaign  is  unprecedented 
for  our  industry,”  the  Houston  Chronicle's,  Jack  Sweeney  told  our  Dori 
Perrucci.  “For  the  first  time,  we’re  using  the  full  media  mix  to  promote 
ourselves,  just  the  way  our  own  advertisers  do.” 

Permit  us  to  ask,  1 .  What  ttxjk  so  long?  As  Americans  see  countless 
commercials  touting  the  excitement  and  healthfulness  of  beef  and  milk, 
newspapers  have  been  mute  on  their  Constitutionally'  guaranteed  freedoms. 
And  2.  Why  so  little?  For  an  industry'  that  generates  $45  billion  or  so  a  year, 
$5.7  million  worth  of  air  time  on  TV  and  the  trade  press  seems  less  than 
expansive,  especially  when  business  is  chugging  along  rather  strongly. 

All  in  all,  the  campaign  represents  a  giant  step  forward  in  the  battle  to 
expand  the  role  newspapers  play  in  the  lives  of  all  Americans.  And  it  de¬ 
monstrates  how  an  association  can  marshall  resources  toward  a  com¬ 
mon  goal. 
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"Mercy  killing,' 
not  merger, 
in  Twin  Cities 

Regarding  JON  TEvuN's  letter 
about  the  alternative  newspapers  in 
the  Twin  Cities  (Aug.  2),  as  the  former 
owner  and  publisher  of  City  Pages,  I, 
too,  dispute  the  characterization  of 
Stem  Publishing’s  closing  of  the  Twin 
Cities  Reader  as  a  merger.  I  would  have 
called  it  a  mercy'  killing. 

When  the  Reader  was  acquired  by 
American  Cities  Business  Journals  in 
1996  as  a  thmw-in  on  their  acquisition 
of  City  Media’s  business  properties, 
it  did  not  take  long  for  American  Cities 
to  see  the  Reader  for  what  it  was 


Newspaperdom* 


50  YEARS  AGO  . .  •  Thc  Freedom  Train 
—  designed  to  make  the  American 
people  more  aware  of  the  heritage  of 
individual  rights  and  liberties,  and  car¬ 
rying  original  documents  that  estab¬ 
lished  those  freedoms,  including  the 
Constitution  and  Bill  of  Rights  — 
started  its  nationwide  tour  Sept.  17. 
E&P  devoted  eight  pages  to  the  con¬ 
tents  and  meaning  of  the  362-day 
tour. 

The  train  was  the  brainchild  of 
Attorney  General  Tom  Clark  and 
received  the  endorsement  of 
President  Truman.  The  American 
Heritage  Foundation  was  set  up 
to  carry  out  the  details.  The  bulk 
of  assistance  was  provided  by 
the  Association  of  American 
Railroads  and  the  52  railroads  on 
whose  tracks  the  train  journeyed. 

The  seven-car  train  included 
three  cars  of  exhibits,  three  for 
personnel,  including  Marine 
guards,  and  one  baggage  car. 

From  Editor  &  Publisher 
September  20,  1947 
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—  a  declining  property  which  had  been 
mismanaged  since  City  Media  had 
wrested  control  from  founder  Mark 
Hopp. 

Since  City  Media  and  ACBJ  had 
owned  the  Reader,  its  circulation  had 
declined  from  140,(XX)  to  85,0(X),and  its 
revenues  had  dropped  by  over  5(yx>. 

During  the  same  time.  City  Pages  had 
grown  to  over  twice  the  revenue  of  the 
Reader  and  had  surpassed  it  in  circula¬ 
tion,  classified  pages,  display  pages,  edi¬ 
torial  awards  and  any  other  measure 
you  can  imagine  of  a  newspaper’s  suc¬ 
cess. 

1  should  also  correct  Tevlin’s  state¬ 
ment  about  how  many  Reader  staffers 
were  hired  here.  Of  the  eight  full-time 
editorial  staffers  at  the  Reader,  three 
were  offered  jobs  at  City  Pages.  They  all 
originally  accepted,  but  only  one  cur¬ 
rently  remains. 

Tevlin,  who  was  being  courted  by  us 
before  the  sale,  instead  t(X)k  the  cash 
and  went  to  work  for  the  daily'  Star 
Tribune,  where  he  presumably  covers 
business  in  an  alternative  fashion. 

Several  other  Reader  staffers  were  also 
offered  jobs  here  in  advertising,  adminis¬ 
tration  and  prxxluction.  Four  accepted 
and  two  are  .still  here. 

We  have  also  not  increa.sed  advertis¬ 
ing  rates,  as  Tevlin  asserts.  In  fact,  in 
some  cases,  we  have  lowered  them 


since  March. 

And,  as  for  his  characterization  of 
Leonard  Stem  as  a  “greedy  millionaire 
owner,"  Tevlin  should  check  the  Forbes 
4(X)  list,  where  he  will  find  his  former 
owner,  S.I.  Newhouse,  somewhat  higher 
up  the  list  than  Leonard  Stem.  He 
should  also  realize  that  Newhouse  .sold 
the  Reader  knowing  exactly  what  was 
going  to  happen.  And,  as  for  Stem 
silencing  editorial  voices,  nothing  could 
be  more  absurd.  Neither  Stem  nor  Stem 
Publi.shing  President  David 
Schneiderman  have  ever  done  or  said 
anything  about  our  editorial  pnxluct 
except  to  praise  it,  incrra.se  our  edit 
hole  and  budget,  and  a.sk  us  to  do  even 
more  of  the  kind  of  journalism  that 
made  us  the  leading  alternative  in  the 
Twin  Cities. 

Tom  Bartell 


Correction 

A  JUNE  20  story  about  the  reunion  of 
Arizona  Project  journalists  (,E&P 
June  28,  pp.  18,  20)  incorrectly  referred 
to  Jerry'  Uhrhammer  as  taking  a  vacation 
from  the  Eugene  Register-Guard  in 
Oregon  to  join  the  project.  Uhrhammer 
says  the  paper  paid  his  salary  and 
expenses  for  a  four-month  stint  in 
Arizona. 
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Rebaand 
Henry  Craig 
Are  A  Sure  Thing! 

"Im^ne  programming 
Masterpiece  Theater  and 
pting  Howard  Stem.  With 
VCR  PIus+  there  are  no 
surprises.  It's  hassle-free 
recording!" 

—Reba  Craig, 
Arizona  Republic  READER 

The  Craigs  record  at  least  15  shows 
each  month  using  VCR  Plus+, 
including  their  favorite: 
Masterpiece  Theater. 


VCR  Plus+  and  Your  Newspaper:  making  taping  easier. 


VIedia 


Northeast 


Peter  Esposito  AND 
Francis  Orti 
Have  THE  Idea! 

"VCR  Plusi  is  the  easiest  way 
to  tape.  I  could  even  start  my 
own  recording  business.  Td 
just  use  VCR  Plus+  to  record 
for  all  the  people  who  can't 
program  their  VCRs." 

-Peter  Esposito, 
Cleveland  Plain  Dealer  reader 

Peter  records  up  to  80  shows 
each  month  using  VCR  Plus+, 
including  his  favorite: 
Cosby. 


Southwest 


Thomas  Perillo 
Makes  THE 
Pass! 

"I  use  VCR  Plus+  to  record 
Penn  State  football  ^ames, 
which  I  always  watch  twice. 
WithVCRPlus+, lean  add 
extra  time  if  a  game  goes  into 
overtime." 

-Thomas  Perillo, 
Newark  Star-Ledger  reader 


Maurice  Knox 
Takes  rr 
For  A  Spin! 


"With  VCR  Plus+,  it  only 
takes  a  few  seconds  to  program 
my  VCR,  versus  entering  the 
start  and  stop  times.  Thanks 
VCRPlus+r 

—Maurice  Knox, 
Charloite  Observer  reader 

Maurice  records  at  least 
8  shows  each  month 
using  VCR  Plus+, 
includmg  his  favorite: 

New  Yorlc  Undercover. 


Southeast 


Thomas  uses  VCR  Plus+ 
to  record  50  shows  each  month, 
including  his  favorite: 
Nash  Bridges. 


For  more  information  on  VCR  Plus+,  please  call  Lisa  Klem  Wilson  at  800-221-4816  or  212-293-8500. 


Midwest 


VCR  Plus+  and  PlusCode  are  trademarks  of  Gemstar  Development  Corporation  ©  1997  Gemstar  Development  Corporation 


EVERY  SATURDAY  SINCE  1884 


Sunday 

Renaissance 
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A  FEW  YEARS 
ago  the  death 
knell  was 
sounding  for 
home-grown 
Sunday  news¬ 
paper  magazines,  but  like 
the  “Dewey  Defeats  Tru¬ 
man”  headline,  the  demise 
of  these  reader  favorites 
has  been  much  exagger¬ 
ated. 

Far  from  being  dead,  the 
majority  of  Sunday  maga¬ 
zines  nationwide  are  upgrading  their  paper  stock, 
redesigning  and  adding  sto¬ 
ries  and  features  that  embrace 
local  issues  and  lifestyles 
more  than  ever  before. 

And  guess  what.  Advertis¬ 
ers  are  noticing.  Many  maga¬ 
zines  say  they  are  finally 
attracting  advertisers  that  in 
the  past  snubbed  them. 

Anne  Gordon,  president  of 
the  Sunday  Magazine  Editors 
Association,  said  the  resur¬ 
gence  took  hold  about  a  year 
ago  thanks  to  “a  wonderful 

meeting  of  the  minds.”  Adver-  , _ 

tisers  wanted  alternatives  to 
preprints,  and  publishers 
wanted  to  capitalize  on  their  - 

large  Sunday  magazine  read-  I  jjV  T'r 

ership  and  justify  high  maga-  i  I 

zine  costs.  \/l  A 

So  revitalizing  Sunday 
magazines  “seems  like  the 
obvious,  logical  thing  in  j 
journalism  today,"  said  Gor-  gyffTTfTW'ilfl 

don,  editor  of  the  Cleveland 
Plain  Dealer's  Sunday 
Magazine,  which  re- 
launches  with  a  facelift 
Sept  21.  ImE 


undergone  some  type  of 
tuneup. 

To  Phyllis  Cavaliere, 
president  and  CEO  of  Met¬ 
ropolitan  Sunday  Newspa¬ 
pers,  a  national  sales 
cooperative,  the  current 
revival  was  less  the  kismet 
that  Gordon  described 
than  a  brass  tacks  busi¬ 
ness  move  by  newspa¬ 
pers. 

The  numerous  maga¬ 
zine  redesigns,  completed 
or  in  the  planning,  were  undertaken  “specifically  to 
entice  and  attract  the  kind  of  advertising  the  Sun¬ 
day  magazines  have  traditionally  not  gotten,”  said 
Cavaliere,  referring  to  upscale  national  ads. 

Some  of  the  most  important  changes  were  rela¬ 
tively  painless,  such  as  switching  from  newsprint  to 
high-grade  glossy  or  calendered  stock  and  adjusting 
page  size  to  9.5x1 1.5  inches  —  the  size  advertisers 
prefer. 

With  newspaper  magazines  conforming  to  indus¬ 
try  standards,  matching  newsstand  magazines, 
advertisers  no  longer  have  to  create  multiple  sets  of 
production  materials  to  accommodate  different  for¬ 
mats.  “TThe  process  is  more  streamlined,”  explained 
Cavaliere. 

The  other  boon  for  advertisers  is  higher-quality 
paper.  This  one  element  played  a  major  n)le  a  few 
■jl^^^^years  ago  in  the  exodus  of  advertisers 
from  Sunday 

^  magazines. 


New  attitude  revives 
sagging  Sunday  newspaper 
magazines:  softer  stories, 
standard  format,  advertiser 
friendly,  profit  possible 


BY  STACY  JONES 


Redesigning 
'‘specifically  to 
entice  and  attract 
the  kind  of 
advertising  the 
Sunday  magazines 
have  traditionally 
not  gotten" 


BACK  TO  THE 
DRAWING  BOARD 

Of  the  22  Sunday 
throughout 


magazines 
the  country,  Gordon  esti¬ 
mated  that  all  have 
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COUNTERPRODUCTIVE  CUTS 

Like  a  lot  of  other  newspaper  magazines  in  the 
early  1990s,  the  Fort  Lauderdale  Sun-Sentinel 
reacted  to  the  rising  cost  of  newsprint  by  down¬ 
grading  the  paper  of  its  Sunshine  magazine  to  news 
stock. 

“We  thought  we  would  save  a  lot  of  money,”  said 
Ellen  Soeteber,  Sun-Sentinel  managing  editor.  “Actu¬ 
ally,  we  lost  advertisers  who  didn’t  like  the  lot)k  of 
their  ads.” 

Readers  also  complained,  though  few  stopped 
reading  Sunshine,  as  readership  held  steady 
throughout  the  cost  cutting. 

"The  place  they  were  kx)king 
for  us  to  showcase  stories  and 
photos  looked  drab,”  explained 
Sunshine  editor  Mark  Gauert. 

That  scenario  was  typical,  exec¬ 
utives  said. 

“Magazines  were  fall  guys  for 
all  the  economic  problems  that 
afflicted  the  newspaper  industry,” 
said  Paul  Wilner,  editor  of  San  Francisco  Examiner 
Miigazine  which  changed  its  name  from  Image  and 
underwent  a  makeover  in  1994.  “The  popular  wis¬ 
dom  of  the  time  was  that  they  were  a  luxury.” 

SUNNY  OUTLOOK  IN  FLA. 

The  Sun-Sentinel's  Sunshine  returned  to  glossy 
paper  in  July  and  debuted  a  redesign  Aug.  3. 

At  the  Miami  Herald,  the  big  day  is  Nov.  2.  That’s 
when  Tropic  is  scheduled  to  unveil  its  new  look.  It 
involves  color,  stitched  and  trimmed  glossy  paper 
and  new  features  such  as  photo  essays  and  a  two- 
page  fashion  spread  called  Fashion  Statement. 

It’s  been  eight  years  since  Tropic  had  glossy 
paper  and  editor  Tom  Shroder  has  big  plans. 

“Now  we  can  do  the  type  of  photojournalism  we 
haven’t  been  able  to  do  anywhere  in  the  paper,”  he 
said,  adding  that  advertisers  benefit,  too. 

“A  lot  are  looking  for  image-type  advertising,”  said 
Shroder,  noting  that  the  rise  of  the  fashion  industry 
in  South  Florida  has  fueled  demand.  “In  the  past, 
they  have  been  going  to  other  area  magazines.” 

According  to  Herald  marketing  manager  Marilyn 
Adams,  who  called  the  new  Tropic  “a  quantum  leap 
forward,”  new  ad  capabilities  include  reply  cards, 
scent  strips,  double  truck,  and  full-page  bleed. 


“I  don’t  know 
if  we  would  do 
a  cover  stoty 
on  Chad  noiv, 
as  in  the  197 Os” 


But  that’s  not  where  it  ends.  The  new  Sunday 
magazines  aren’t  only'  skin  deep.  Editorial  modifica¬ 
tions  have  been  tailored  to  attract  the  right  readers 
and  advertisers. 


S.F.  TURNAROUND 

In  San  Francisco,  the  Examiner's  magazine  gives 
bigger  play  to  lifestyle  issues  —  fashion,  home 
design,  fcxxl  —  that  Sunday  magazines  have  tradi¬ 
tionally  ignored,  said  Wilner. 

“It’s  a  part  of  editorial  coverage  that  attracts  high- 
end  interest,”  said  Wilner.  Added  attention  to  the 
area’s  literary'  community'  —  whether  freelance  arti¬ 
cles  written  by  well-known  authors  or  excerpts 
from  novels  —  has  helped  attract  big  advertisers. 

Macy’s,  an  off-and-on  advertiser  in  the  old  maga¬ 
zine,  unwaveringly  supports  the  new  version,  Wilner 
said,  adding  that  a  “great  deal”  of  new  revenue  has 
put  the  magazine  in  the  black  for  the  first  time. 

The  combination  of  hard  and  soft  has  been  criti¬ 
cal  to  the  success, Wilner  said.  “We  kept  enough  grit 
so  we  felt  we  were  doing  journalism,  but  the  look  of 
the  magazine  is  sophisticated. 

“We  look  to  be  competitive  not  with  just  the 
newspaper  itself,  but  with  newsstand  magazines,”  he 
continued.  “We  feel  we  are  attractive  to  high-end 
advertisers.” 

Increased  ad  revenues  have  hit  Buffalo  and 
Cleveland  as  well.  Said  Charles  Anzalone,  editor  of 
the  Buffalo  News’  First  Sunday  magazine,  who 
expects  to  finish  1997  $100,000  in  the  black,  “Our 
profit/loss  statement  is  dramatically  different.” 

“Robust”  is  how  Gordon  described  ad  volume  in 
the  Plain  Dealer  magazine,  crediting  aggressive 
sales  and  a  new,  upbeat  tone. 

Already  printed  on  calendered  stock,  changes 
include  standard  page  size,  a  calendar  of  events,  a 
humor  column  called  “Life  on  the  Internet,”  a  full- 
page  cartoon  about  life  in  (Cleveland,  poetry'  written 
by  readers  and  two  pages  of  shorts. 

“It’s  not  that  we  won’t  be  a  standard  newsmaga¬ 
zine  anymore.  It’s  just  that  we  added  more  humor 
and  attitude,”  said 
Gordon. 


DENVER 
DREAMIN' 

The  tide  has  not 
lifted  all  magazines. 

Ed  Smith,  editor  of 
the  Denver  Post's 
magazine.  Empire, 
only  dreams  of 
robust  advertising. 

KiUed  in  1986  due 
to  anemic  ad  rev 
enue.  Empire  was 
reincarnated  in  1995 
—  but  without  the 
upgrades  to  attract 
advertisers.  Empire  is 
an  awkward  10x10 
square  of  trimmed  bu 
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not  stitched  newsprint. 

In  addition.  Smith  and  his  staff  had  to  agree  to 
prcxluce  Empire  completely  on  Macintosh  with  pag¬ 
ination  on  Quark.  “It’s  the  efficiency  that  made  it 
affordable”  to  resurrect  the  magazine,  said  Smith. 

So  the  magazine  is  caught  in  a  Catch-22  situation; 
Advertisers  won’t  commit  to  a  pnxluct  unsuited  to 
their  needs,  and  management  wants  iin  advertising 
turnaround  before  investing  in  Empire. 

“Monthly,  weekly;  there’s  wrangling  about  if  we 
just  close  this  paper  we  could  save  a  lot  of  money," 
Smith  said. 

Editorially,  the  magazine  is  much  as  it  was  before, 
ad  reps  have  generated  little  energy  for  it,  and  closing 
dates  10  days  before  publication  have  caused  maga¬ 
zine  advertisers  to  defect  to  the  newspaper. 

Given  Denver’s  ferocious  newspaper  competition, 
ad  reps  “do  back  flips”  for  customers.  Smith  said.  Yet 
that  very  competition  helps  keep  Empire  alive,  since 
the  R(Kky  Mountain  Neu's  lacks  its  own  Sunday 
magazine. 

“If  there  was  no  R(Kky  Mountain  News,  you 
might  have  someone  try  to  cut  back,”  he  said. 

PHILLY  STORY  IMPROVING 

The  Philadelphia  Inquirer  redesigned  its  Sunday 
magazine  in  November  19%,  and  while  still  unprof¬ 
itable,  the  more  upscale  Inquirer  Magazine  is  get¬ 
ting  business  from  l(x:al  jewelers,  U.S.  Healthcare, 
King  of  Prussia  Mall  and  Nordstn)m’s,  said  editor 
Avery  Rome. 

Higher-quality  paper  —  35-pound  supercalen- 
dered  stock  —  and  standard  format  mean  the  maga¬ 
zine  “doesn’t  reduce  the  impact”  of  ads,  Rome  said. 


CONTENT  SHIFT 


Like  the  Examiner,  Inquirer  Magazine,  over  60 
years  old,  added  home,  design  and  style  features 
while  emphasizing  more  local  happenings. 

Such  steady  features  are  critical  to  financial  .suc¬ 
cess  because  they  create  “linkage” 
between  editor¬ 
ial  content  and 
related  advertis¬ 
ing,  said  Shelly 
Greenberger,  ad 
director  at  the 
Sun-Sentinel. 

Before  the 
redesign.  Inquirer 
Magazine  had 
“more  of  an  eclec¬ 
tic  mix  than  now. 
We  would  cover 
anything,”  said 
Rome,  describing 
readers  as  “cos¬ 
mopolitan,  but 
focused  locally.” 

“I  don’t  know  if 
we  would  do  a  cover 
story  on  Chad  now,  as 
in  the  1970s,”  she  said. 


Sunday  Magazine  Rebirths 

Local  newspaper  magazines  I.  redesigned  in  the  last 
three  years,  2.  considering  overhauls,  3-  standing  pat 

1.  Redesigned 

♦  Buffalo  News/First  Sunday  (formerly  Buff^o  Magazine, 
halted  December  19%,  bitmght  back  as  full-color,  all 
local  monthly). 

♦  Denver  Post/Empire  Magazine,  revived  in  November 
1995  after  1986  termination. 

♦  Monterey  County  Herald/Alta  Vista  Magazine, 
redesigned  December  1S)%. 

♦  Sun-Sentinel/Sunshine  Magazine,  redesigned  August 
1997. 

♦  Syracuse  Herald-Joumal/Stars  Magazine,  redesigned 
June  1997. 

♦  Miami  Herald/Tropic  Magazine,  redesigned  for  Novem¬ 
ber  1S)97  debut. 

♦  Philadelphia  Inquirer/Inquirer  Magazine,  redesigned  in 
February  19%. 

♦  San  Francisco  Examiner/San  Francisco  Examiner  Mag¬ 
azine,  redesigned  in  March  1994. 

♦  San  Jose  Mercury  News/West  Magazine,  redesigned 
March  1996. 

♦  Boston  Globe/Boston  Globe  Magazine,  redesigned 
December  1994. 

♦  (Cleveland  Plain  Dealer/Sunday  Magazine,  redesigned 
September  1997. 

♦  Los  Angeles  Times/Los  Angeles  Times  Magazine, 
redesigned  September  1997. 

♦  Seattle  Times/Post-lntelligencer/Pacific  Magazine, 
redesigned  in  January  19%. 

♦  Washington  Post/Washington  Post  Magazine,  partial 
redesign  September  19%. 

2.  Considering  Redesign 

♦  Hartford  Courant/Northeast  Magazine. 

3.  Nothing  Planned 

♦  Houston  Chronicle/Texas  Magazine.  Last  updated  in 
1989. 

♦  Kansas  City  Star/Star  Magazine.  Updated  graphics  Jan¬ 
uary'  1997. 

♦  Orlando  Sentinel/Florida  Magazine.  Will  update  graph¬ 
ics  January  1998. 

♦  Chicago  Tribune/Chicago  Tribune  Magazine.  Changed 
format  \997.  Last  full  redesign  in  1989. 

♦  The  Advocate,  Baton  Rouge,  La./Sunday  Magazine. 

♦  Tribune-Review,  Greensburg,  Pa./Focus  Magazine. 


W'hile  it  appears  Sunday  magazines  are  enjoying  a 
renewal  and  may  be  on  their  way  to  reclaiming  past 
glory,  editors  haven’t  forgotten  how  many  hit  bot¬ 
tom  as  little  as  two  years  ago.  “There  were  times  1 
only  had  a  back-page  ad,”  recalled  Gordon  of  the 
Plain  Dealer. 

The  stare  into  the  abyss  has  forced  editors  and 
their  magazines  to  take  on  new  attitudes. 

ATTITUDE  SHIFT 

“In  duties  and  mind-set,  Sunday  magazine  editors 
have  become  publishers,”  said  Gordon.  “I  go  to 
advertising  meetings  and  even  do  an  occasional 
(See  Renaissance  on  page  40) 
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BY  MARK  FITZGERALD 


Same-Sex  Partner 
Benefits  Ordered 


HILADELPHIA  Newspa¬ 
pers  Inc.  (PNI)  must 


the  same-sex  domestic 
partners  of  its  unionized 
employees,  a  labor  arbitra¬ 
tor  has  ruled. 

The  ruling  could  have  an  impact  on  other  news¬ 
papers  that,  like  PNI,  have  so-called  single  employer 
Taft-Hartley  trusts,  that  is,  health  and  welfare  funds 
controlled  by  both  a  union  and  management. 

“The  arbitrator  gave  us  a  very  strong  ruling  —  a 


Arbitrator  rules 
Philadelphia 
papers  must  offer 
same-sex  partner 
benefits;  precedent 
possible  in 
joint  funds 


2S>-page  ruling  —  that  will  no 
doubt  be  a  strong  precedent 
for  any  union  that  has  this 
kind  of  joint  health  and  wel¬ 
fare  fund,  said  Philadelphia 
Inquirer  Magazine  deputy 
editor  Michael  Martin  Mills, 
who  was  one  of  four  gay 
employees  who  petitioned 
the  fund  to  extend  benefits  to 
same-sex  partners. 

With  his  Aug.  14  decision, 
arbitrator  Robert  E.  Nagle 
essentially  broke  a  3-year-old, 
3-to-3  tie  between  fund 

trustees  representing  the 

Newspaper  Guild  of  Greater  Philadelphia  and  PNI, 

publisher  of  the  Philadelphia  Inquirer  and 

Philadelphia  Daily  Neu’s.  The  Guild  represents 
about  1,100  employees  at  the  papers. 

PNI  has  not  yet  decided  whether  to  appeal  the 
decision,  said  Charles  B.  Fancher  Jr.,  vice  president 
of  communications  and  public  affairs.  Though  Nagle 
presided  over  a  binding  arbitration,  a  PNI  attorney 
said  at  the  time  of  the  ruling  that  it  allowed  for  “lim¬ 
ited”  possibilities  of  appeal  to  federal  court. 

The  company  has  not  decided  whether  to  offer 
benefits  to  same-sex  domestic  partners  of  nonunion 
employees  if  no  appeal  is  made  or  if  it  should  fail, 
Fancher  said. 

Knight-Ridder  Inc.,  which  owns  PNI,  does  not 
have  a  corporatewide  policy  on  same-sex  partner 
benefits.  However,  several  Knight-Ridder  papers  do 
offer  the  benefits.  The  San  Jose  Mercury  News  has 
offered  the  benefits  to  same-sex  and  heterosexual 
domestic  partners  since  last  year.  The  San  Jose  situ¬ 
ation  is  analogous  to  Philadelphia  because  benefits 
are  administered  by  the  San  Francisco  Printing  Indus¬ 
try  Welfare  Fund,  which  adopted  the  domestic  part¬ 
ners  policy.  Tlie  Seattle  Times  also  offers  benefits. 

Five  other  Knight-Ridder  papers  still  have  the 


"‘The  arbitrator 
gave  us  a  very 
strong  ruling . . . 
that  ivill  no  doubt 
be  a  strong 
precedent  for  any 
union  that  has  this 
kind  of  joint  health 
and  welfare  fund” 


domestic  partners  benefit  that  was 
initiated  when  they  were  owned 
by  the  Walt  Disney  Co. 

“We  have  not  changed  their 
medical  benefits  and  I  don’t  know 
when  we  will.  I  guess  at  some  point 
we’ll  have  to  address  that,”  said  Mary  Jean  Connors, 
Knight-Ridder’s  senior  vice  president/human 
resources.  “In  the  last  few  months  with  all  the 
acquisitions,  it’s  been  a  little  crazy  around  here  get¬ 
ting  people  on  board.  We  just  want  to  make  sure 
people  do  get  their  medical  benefits.” 

At  Philadelphia,  the  issue  of 
same-sex  partner  benefits 
goes  back  at  least  to  1S>91, 
when  a  diversity  committee 
at  the  Inquirer  recom¬ 
mended  extending  benefits 
to  same-sex  partners. 

Nothing  came  of  that  rec¬ 
ommendation,  but  in  early 
1993,  Inquirer  reporter 
Huntly  Collins  and  Daily 
News  sports  copy  editor  Deb¬ 
bie  Woodell  applied  to  extend 
their  coverage  to  their  part¬ 
ners  and  were  turned  down. 

At  the  same  time,  the  Guild  and  PNI  were  negoti¬ 
ating  a  new  contract,  and  the  issue  of  domestic  part¬ 
ner  benefits  arose  during  negotiations.  The  benefits 
were  not  included  in  the  eventual  contract. 

Just  what  happened  with  the  issue  was  at  the 
core  of  the  argument  before  the  arbitrator. 

PNI  officials  argued  that  changes  in  the  fund’s 
benefits  policy  were  traditionally  negotiated  during 
labor  talks  and  that  trustees  would  be  “highly  impru¬ 
dent”  to  allow  changes  without  any  assurance  of 
adequate  funding.  However,  Guild  lawyers  noted 
that  the  fund’s  trust  agreement  specifically  permits 
trustees  to  make  whatever  changes  they  want  — 
and  the  arbitrator  agreed. 

Both  sides  also  butted  heads  on  the  cost  of  same- 
sex  partner  benefits. 

A  benefits  expert  testifying  for  the  Guild  said  that 
only  very  small  percentages  of  homosexual  employ¬ 
ees  ever  actually  apply  to  cover  their  partners,  and 
that  the  increased  cost  to  the  plan  is  negligible. 

“In  so  far  as  fear  of  the  cost  of  AIDS  treatment 
might  be  involved,”  Nagle  wrote,  paraphrasing  the 
union  argument,  testimony  showed  “that  the  aver¬ 
age  lifetime  cost  for  AIDS  is  only'  a  fraction  of  the 
cost  which  can  be  incurred  in  a  single  year  by  a  mar¬ 
ried,  hetemsexual  couple  due  to  pregnancy  and 
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childbirth.” 

The  company  argued  that  nobody  really  knows 
what  the  costs  are  —  and  that  once  benefits  extend 
to  a  new  group,  they  are  hard  to  rescind. 

PNl  lawyers  noted  that  each  insurance  carrier 
now  used  by  the  Philadelphia  plan  has  agreed  to 
offer  same-sex  partner  coverage  only  if  every’  other 
carrier  also  offers  it. 

“In  the  employer  trustees’  view,  this  requirement 
reflects  an  underwriting  concern  that  domestic 
partner  coverage  is  currently  too  great  a  risk  for  any¬ 
one  carrier  to  bear,”  Nagle  wrote. 

Nagle’s  decision  essentially'  sides  with  the  union 
on  each  argument.  He  wrote  that  the  fund,  which 
currently  is  financially  healthy,  has  “ample 
resources”  to  “absorb  the  minimal  costs  of  covering 
domestic  partners.” 


Back  To  Work  With 
New  HIV  Drugs 

Being  a  journalist  with  a  disability  is  a  lot  like 
being  a  closeted  homosexual  on  the  job,  says  former 
radio  journalist  Betsy  Bayha. 

“I  found  myself  saying  a  lot  of  things  that  someone  in 
the  closet  might  say;  How  will  people  react?  Will  they 
want  to  work  next  to  me?  Will  1  lose  my  job?  Will  people 
treat  me  differently?”  said  Bayha,  a  lesbian  who  left  her 
journalism  job  as  a  result  of  a  disability  and  is  now  direc¬ 
tor  of  technology  {xjlicy  for  the  World  Institute  on  Dis¬ 
ability. 

For  gay  and  lesbian  journalists,  disability-  has  been  a 
complicated  issue:  While  homosexuals  in  the  newsroom 
are  subject  to  the  same  kinds  of  ailments  all  journalists 
face  —  from  congenital  conditions  to  job-related  injuries 
such  as  carpal  tunnel  syndrome  —  AIDS  has  taken  a  dis¬ 
proportionate  toll.  Now,  however,  newspapers  and  other 
employers  are  beginning  to  see  a  new  wrinkle  in  AIDS- 
related  disability;  the  return  to  work  of  people  who  have 
the  HfV  virus  that  causes  AIDS  —  yet  are  increasingly  hale 
thanks  to  a  new  generation  of  drugs. 

“I  see  people  who  came  to  me  three  years  ago  for 
estate  planning  who  are  now  going  back  to  work,  said 
Ann  Hilton  Fisher,  executive  director  of  the  AIDS  Legal 
Council  of  Chicago.  "The  typical  client  has  gained  25 
pounds,  and  is  remarkably  healthy  with  virus  loads  at  non- 
detectable  levels.” 

Fisher’s  group  just  completed  a  study  to  see  how  many 
people  diagnosed  with  HfV  in  the  Chicago  area  are  return¬ 
ing  to  work.  The  numbers  are  “astounding,”  she  said. 

However,  even  in  their  rejuvenated  state,  employees 
who  were  once  unable  to  work  because  of  AIDS  are  not 
able  to  simply  restart  their  careers,  Fisher  cautioned, 
because  fatigue  remains  an  issue. 

Employers  can  expect  to  have  to  make  accommoda¬ 
tions  to  these  returning  workers,  she  said,  including  allow¬ 
ing  time  for  a  nap,  scheduling  tbod  breaks  essential  for  the 
strict  drug  regimen  or  moving  offices  closer  to  elevators 
or  parking  lots.  Others  may  require  more  doing.  One  com¬ 
mon  scenario,  Fisher  said,  involves  employees  who  need 
private  space  to  work  in  because  of  required  intravenous 
drug  treatments  for  long  periods.  —  Mark  Fitzgerald 


Few  Papers  Offer 
Same-Sex  Benefits 

Getting  newspapers  to  extend 

health  benefits  to  the  domestic  partners 
of  employees  —  gay  or  straight  — 
remains  a  hard  sell.  But  gay  and  lesbian 
journalists  have  been  cheered  by  a  few  successes. 

In  recent  months,  the  St.  Petersburg  Times  and 
San  Francisco  Bay  Guardian,  the  alternative 
weekly-,  have  adopted  domestic  partner  benefits,  and 
Hearst  Corp.  permitted  its  properties  to  make  local 
decisions  on  whether  to  extend  benefits  to  homo¬ 
sexual  or  unmarried  straight  couples. 

“We  were  hopeful  that  when  Hearst  announced 
that  they  were  giving  domestic  benefits  that  other 
chains,  such  as  Garmett  and  Knight-Ridder,  would 
offer  domestic  benefits,”  said  Sherry  Boschert,  who 
wrote  the  domestic  partner  benefits  guide  for  the 
National  Lesbian  and  Gay  Journalists  Association. 

Instead,  however,  nothing  has  changed  at  Knight- 
Ridder,  which  docs  not  offer  corporatewide  domes¬ 
tic  partner  benefits,  and  Gannett  —  in  the  words  of 
Newspaper  Guild  human  rights  director  Anna  Padia 
—  “has  been  very  airogant  about  these  things.” 

According  to  the  NLGJA,  U.S. 
newspapers  extending  health 
benefits  to  either  the  same-sex  or 
heterosexual  domestic  paitners 
of  employees  include  the  Boston 
Globe,  Minneapolis  Star  Tribune, 
Neu’  York  Times,  San  Francisco 
Chronicle,  San  Francisco  Exam¬ 
iner,  San  Jose  Mercury  News, 
Santa  Rosa,  Calif.,  Press  DemcK- 
rat,  Seattle  Times  and  the  Village 
Voice.  The  Reuters  news  agency 
also  provides  benefits  for  domestic  partners  of 
employees  represented  by  the  Wire  Service  Guild. 

The  NLGJA  argues  that  the  cost  of  extending  ben¬ 
efits  to  domestic  partners  has  pnwed  to  be  negligi¬ 
ble  at  the  papers.  It  notes,  for  instance,  that  of  the 
1,625  Netv  York  Times  employees  eligible  for  same- 
sex  partner  benefits  because  they  are  represented 
by  the  Guild,  just  seven  have  actually  enrolled.  In 
San  Francisco,  fewer  than  10  of  about  2,000  eligible 
employees  have  enrolled,  the  NLGJA  said. 

Tribune  Co.  may  very-  well  be  the  next  big  media 
company  to  offer  the  benefits,  said  Terry- Wilson,  reli¬ 
gion  page  editor  of  the  Chicago  Tribune. 

Wil.son  told  the  recent  NLGJA  convention  in 
Chicago  that  domestic  partner  benefits  are  sup¬ 
ported  by  top  editors  and  that  “basically  we  just 
have  to  wait  for  next  year’’  for  a  board  decision. 

Pushing  for  the  benefit  has  been  a  lonely  fight 
for  Wilson  and  two  other  homosexual  Tribune 
employees,  who  have  been  the  public  face  of  the 
lobbying,  she  said. 

“It  would  help  if  more  people  would  come  out,” 
she  said,  referring  to  Tribune  employees,  who  keep 
their  homosexuality-  secret,  “because  then  we  can 
say  it’s  not  just  the  three  people  here.” 

—  Mark  Fitzgerald 


Of  1,625  New  York 
Times  employees 
eligible  for 
same-sex  partner 
benefits,  just  seven 
have  actually 
enrolled 
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Ad  Or 
Index? 


Page  One  design 
elements  provide 
fresh  fodder  for  feuding 
Denver  dailies 


response  to  different  packag¬ 
ing  and  positioning  with  a  sin¬ 
gle-copy  product.” 

The  Post  and  News  are  in  a 
neck-and-neck  battle  in  Den¬ 
ver,  one  the  few  remaining 
U.S.  cities  with  competitive 
daily  newspapers. 

Groused  Burdick:  “If  I  were 
a  Post  advertiser,  I  would 
demand  front-page  space.  This  is  a  house  ad  that’s  a 
come-on  for  what’s  inside  in  the  way  of  some  mag¬ 
azines  and  tabloids.  It’s  not  traditional  journalism.” 

Althougli  Page  One  ads  are  common  in  European 
newspapers,  they  are  rare  in  the  American  press. 
Many  newspapers  here,  however,  have  a  front-page 
index  listing  inside  content. 

MacDonald  pointed  to  the  Pittsburgh  Post- 
Gazette  as  an  example  of  a  newspaper  doing  some¬ 
thing  similar  with  its  Sunday  bulldog  edition. 

Similar,  perhaps,  but  not  exactly  the  same. 

The  Post-Gazette  version  occupies  the  entire 
front  page  with  color  and  illustrations.  Readers  are 
introduced  to  the  paper's  Forum,  Parade  magazine, 
comics,TV  book,  style  section  and  other  features.  A 
coupon  announcement  is  one  of  the  ears.  In  the 
bottom  left  comer,  there’s  an  index  of  everything 
inside. 

Like  MacDonald,  Post-Gazette  editor  John  G. 
Craig  Jr.  maintained  its  early  Sunday  front  page  is  an 
index.  “We  do  not  regard  it  as  a  house  ad,”  he  said. 


S  THAT  three-column 
thing  on  the  front 
of  the  Denver 


Ipage 

Post  Sunday  bulldog 
edition  a  house  ad  or 
an  index  for  inside  con¬ 
tent? 

A  house  ad,  definitely,  says 
Rocky  Mountain  News  editor 
Robert  Burdick,  and  he  thinks 
that’s  inappropriate. 

“It’s  bad  for  American  journalism,”  he  said  in  an 
interview. 

hcitil  for  ^  obviously  an  index,  retorted 

Kirk  MacDonald,  the  Post's  executive 
HCPICCIH  vice  president  and  general  manager, 
amazed  that  anyone  would 
believe  differently.  “1  don’t  ,see  how 
this  can  be  perceived  as  a  house  ad,” 

he  said. 

Tlieir  clash  of  opinions  involves  a  page-length  dis¬ 
play  in  the  Post's  single-copy,  early  Sunday  edition, 
which  comes  out  on  Saturday.  At  the  top,  under  the 
heading  “Coupons,”  readers  are  informed  how  much 
they  can  save  on  coupons  in  the  paper.  In  one  issue, 
the  notice  “$104  in  Savings  —  $73  in  coupons 
exclusive  to  The  Post”  ran  over  the  line,  “A  Bigger, 
Better  Paper.”  There’s  a  photo  of  a  hand  clutching  a 
batch  of  coupons. 

Below,  under  an  “Inside  Sunday”  head,  are  guides 
to  inside  news,  classified  ads,  the  paper's  Sunday 
magazines  and  various  feature  stories. 

MacDonald  said  the  Post  began  the  Sunday  dress- 
up  July  19  as  part  of  a  promotion  "to  test  reader 
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1997 DONREY 

Awards  Program 

WINNERS  r 


General  Promotion  Excellence, 
Newspaper 

(Circulation  14.9^  or  less) 

First  place:  Hemet  (CA)  News 
Second  place:  Norman  (OK)  Transcript 

General  Promotion  Excellence, 
Newspaper 

(Circulation  1 5,000  or  more) 

First  place:  Las  Vegas  (NV)  Review-Journal 
Second  place:  Inland  Valley  Daily  Bulletin. 
Ontario,  CA 

Community  Service 
First  place:  Fort  Smith  (AR)  Southwest 
Times  Record 

Second  place:  Henryetta  (OK)  Daily  Free- 
Lance 

Customer  Service,  Newspaper 

First  place:  Herald  Democrat,  Denison  and 
Sherman,  TX 

Second  place:  Vallejo  (CA)  Times-HerakJ 

Sales  Promotion  (External) 

First  place:  Bartlesville  (OK)  Examiner- 
Enterprise 

Second  place:  Donrey  Outdoor-OWahoma 
City 


Sales  Promotion  (Internal) 

First  place:  Aberdeen  (WA)  Daily  World 
Second  place:  Las  Vegas  Review-Journal 

Sales  Innovation  (Newspaper— retail) 

First  place:  Arkadelphia  (AR)  Daily  Sitting 
Herald 

Second  place:  Inland  Valley  Daily  Bulletin 

Sales  Innovation  (Newspaper— classified) 

First  place:  Inland  Vall^  Daily  Bulletin 
Second  place:  Norman  Transcript 

Creative  Excellence  (Newspaper— retail) 

First  place:  (Kailua-Kona)  West  Hawaii 
Today 

Second  place:  Daily  World 

Creative  Excellence 

(Newspaper— classified) 

First  place:  Inland  Valley  Daily  Bulletin 
Second  place:  Mornirra  Nevrs  of  Northwest 
Arkansas.  Springdale 

Reporting  Excellence  (Spot  News) 

First  place:  Daily  Siftings  Herald 
Second  place:  Oroville  (CA)  Mercury- 
Register 


SPKIAL  rORNADO  &D1HON 


The  Daily  __ 

Sittings  Herald 

TORNADO  KILLS  AT  LEAST  FOUR 


The  Arkadelphia  (AR)  Daily  Siftings  Herald  won  first  place  in 
spot  news  and  news  photography  for  its  coverage  of  a  deadly 
tornado  in  March. 


Sto^  by  John  KotolloffMlM  *  Photo#  by  J#ff  Sch#M 
Revi«w-Joum#l 
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t  w  two  day*  before  the  UNLV  men'e  batket- 
ball  team  jofi  onto  ita  new  court  at  the  irMh 
maa  A  Mack  Center  to  play  ita  firat  eahibi* 
lion  fame  of  the  1990>97  aaaaon. 

Ttm  daya  boferc  the  RabeU  entertain  an 
eager  UNLV  crowd,  ita  spirit  rekindled  by  a 
pfomismf  34>jrear^  00^  who  dropped  in 
as  a  virtuai  unknown. 

A  coach  who.  at  times,  makes  it  all  look 

But  two  days  before  Bill  Bajrno  sUps  into 
one  of  his  tailored  mite  and  strides  into  the 


There  were  a  lot  of  people  who  didn't 
want  this  job.  The  promm  was  in  such 
bad  shape.  But  I'm  gU  it  was  in  bad 
shape.  If  it  ivasn't,  I  wouldn’t  be  here. 

99 


BW  Bayno 

UNLV  baskatbaH  coach 


Bdl  Bayno  bilas  hia  nada  during  ona  of  tm  traquant 
phona  convaraabona  m  Na  Thomas  s  Mack  oMca. 


The  Las  Vegas  Review-Journal  won  first  place  in  sports 
reporting  with  this  story  on  UNLV  basketball  coach  Bill  Bayno. 


Reporting  Excellence  (Feature) 

First  place:  Norman  Transcript 
Second  place:  Daily  World 

Reporting  Excellence  (Series) 

First  place:  Inland  Valley  Daily  Bulletin 
Second  place:  Jacksonville  (TX)  Daily 
Progress 

Editorial  Excellence 

Rrst  place:  Claremore  (OK)  Daily  PrtMress 
Secorid  place:  Chico  (CA)  Enterprise-Record 

Sports  Reporting  Excellence 
First  place:  Las  Vegas  Review-Journal 
Second  place:  Norman  Transcript 

Best  Page  One 

(Circulation  14,999  or  less) 

First  place:  Hemet  News 
Second  place:  Cedar  Creek  (TX)  Pilot 

Best  Page  One 

(Circulation  15,0(X)  or  more) 

First  place:  Chico  Enterprise-Record 
Second  place:  Inland  Vall^  Daily  Bulletin 

Production  Excellence 
(Circulation  14,999  or  less) 

First  place:  West  Hawaii  Today 
Second  place:  Hemet  Nevre 

Production  Excellence 
(Circulation  15,(XX)  or  more) 

First  place:  Inland  Valley  Daily  Bulletin 
Second  place:  Las  Vegas  Review-Journal 

Circulation  Growth 
(Circulation  7,5(X)  or  less) 

First  place:  Daily  Siftingp  Herald 
Second  place:  WeatherfonJ  (TX)  Democrat 


Circulation  Growth 
(Circulation  7,501  to  14,99^ 

First  place:  Glasgow  (KY)  Daily  Times 
Second  place:  Alamogordo  (NM)  Daily  News 

Circulation  Growth 
(Circulation  15,000  or  more) 

First  place:  Las  Ve^  Review-Journal 
Second  place:  Southwest  Times  Record 

Circulation  Promotion 
First  place:  Pauls  Valley  (OK)  Daily  Democrat 
Secoixl  place:  Jacksonville  Daily  Progress 

News  Photography 

(Circulation  8,000  or  less) 

First  place:  Daily  Siftings  Herald 
Secorxl  place:  Weatherford  Democrat 

News  Photography 

(Circulation  8,001  or  rrxxe) 

First  place:  Chico  Ente^ise-Record 
Second  place:  Vallejo  Times-Hetald 

Feature  Photography 

(Circulation  8,000  or  less) 

First  pl^:  Guyrrwn  (OIQ  Daily  Herald 
Second  place:  Moberiy  (MO)  Monitor-Index 

Feature  Photography 

(Circulation  8,001  or  more) 

First  place:  Las  Vegas  Review-Journal 
Second  place:  Norman  Transcript 

Sports  Photomphy 

(Circulation  8,000  or  less) 

First  place:  Altus  (OW  Times 
Second  place'  Durant  (OK)  Daily  Democrat 

Sports  Photography 

(Circulation  8,001  or  more) 

First  pl«%:  (HHo)  Hawaii  Tribune-Herald 
Second  place:  Inland  Valley  Daily  Bulletin 


Congratulations  to  all  the  men  and  women  who  make  the 
Donrey  Media  Group  an  exceptional  media  companyl 


Judges  for  the  Donrey  Awards  Program  were  industry  experts  who  had  no  affiliation  with  the  Donrey  Media  Group. 
Donrey  Media  Group  •  Post  Office  Box  17017,  Fort  Smith,  AR  72917  •  501-785-9404 


Sky  Boxes 
Crash 

IF  A  TEST  at  the  Billings  Gazette 
is  any  indication,  Page  One  pro¬ 
mos  do  nothing  to  boost  single¬ 
copy  sales. 

On  two  days  of  a  seven-day  trial, 
newspapers  without  promos  atop 
the  nameplate  actually  outsold 
those  with  only  a  standard  index, 
according  to  John  Fitzgerald,  one 
of  the  Gazette's  design  team  lead¬ 
ers. 

To  ensure  the  test’s  validity,  he 
said,  all  other  factors  that  drive  sin¬ 
gle-copy  sales  —  news  content, 
weather,  ad  specials  such  as 
coupons  and  inserts,  etc.  —  were 
eliminated.  Two  versions  of  Page 
lA  were  printed:  half  with  a  color¬ 
less  index  of  six  inside  items,  the 
other  half  with  a  promo  on  some 
feature.  The  papers  were  distrib¬ 
uted  equally  throughout  the  city. 

On  the  first  day  of  the  trial, 
of  the  papers  with  an  Outdoors 
section  promo  sold,  vs.  61%  of  all 
test  papers.  The  ratio  was  about 
the  same  on  the  second  day,  with 
67%  of  papers  promoting  the  Big 
Sky  State  Games  leaving  the  racks 
while  65%  of  the  promo-free 
copies  were  bought. 

On  a  day  when  the  promo  was 
the  Denver  Broncos  training  camp, 
62%  of  those  papers  sold,  com¬ 
pared  with  63%  of  the  test  papers. 
The  spread  was  wider  with  a 
promo  about  a  ballet  feature;  test 
papers,  68%;  promos,  62%. 

Fitzgerald  said  the  experiment 
was  halted  on  Saturday  and  Sunday 
because  the  size  of  the  papers 
would  create  problems  in  meeting 
deadlines. 

Because  of  repetitive  results 
with  a  cross-section  of  promo  sub¬ 
jects,  it  was  decided  to  end  the 
trial  after  a  week,  he  reported. 

Still,  Fitzgerald  said,  the  effort 
was  not  wasted. 

“It  started  us  thinking  of  differ¬ 
ent  things  to  put  up  there,”  he 
said. 

“We  can  try  moving  news  sto¬ 
ries  around  the  page  or  working 
with  different  features.” 

Promos,  he  went  on,  provide  an 
attractive  entry  into  Page  One,  “but 
they  do  not  sell  papers  off  the 
rack.  If  we  want  to  increase  single¬ 
copy  sales,  we  need  to  look  else¬ 
where.”  —  M.L.  Stein 


BY  M.L.  STEIN 

Looking  Elsewhere 
For  Health  News 


Ninety-two 

percent  of 
women  follow 
medical  news, 
but  only  11%  to  17% 
depend  on  newspapers 
for  that  information, 
according  to  a  survey 
sponsored  by  the  Merck 
pharmaceutical  company. 

As  a  source  for  medical  news  among 
1,000  women  age  30  to  80  surveyed, 
newspapers  ranked  behind  books,  televi¬ 
sion  and  magazines. 

In  the  poll  conducted  by  EDK  Associ¬ 
ates,  respondents  were  asked  to  choose 
the  medium  they  would  likely  turn  to  for 
health  information.  Behind  newspapers 
were  online  services,  medicine  ads  and 
radio. 

Women  70  to  80  years  old  reported 
the  highest  interest  in  newspapers  — 
17%  —  as  a  source  for  medical  informa¬ 
tion.  Lowest  interest  —  11%  —  was 
among  women  40  to  49.  For  all  ages,  the 
average  was  1 3%. 

Books  ranked  highest  for  all  ages,  35%, 
rising  to  44%  for  women  in  their  forties. 
Television  came  in  second  with  21%  of 
all  ages  preferring  the  tube  for  medical 
news.  The  figure  went  up  to  23%  in  the 
60-69  category,  26%  for  those  70B0,  but 
dropped  to  16%  among  the  women  40 
through  49.  Nineteen  percent  of  all  ages 
selected  magazines  as  their  principal 
source. 

“Women  turn  to  books  when  they 
have  a  specific  concern  because  they  are 
looking  for  more  in-depth  information,” 
researchers  concluded.  Asked  about  ele¬ 
ments  “most  likely  to  make  you  want  to 
read  a  health  story,”  the  highest  number, 
37%,  picked:  information  “about  a  disease 
that  someone  close  to  you  has.”  Next,  at 
13%,  was  information  “about  a  disease 
you  fear.” 

“Having  information  from  an  expert” 
was  at  the  bottom  of  the  list  with  5%. 
When  the  inquiry  turned  to  what 
sources  are  most  trusted  for  media  cov¬ 
erage,  government  was  first  by  a  wide 
mai^,  41%  overall,  compared  to  the  sec¬ 
ond  most  trusted  source,  university 
research,  27%.  Local  doctor  was  next  at 


25%,  trailed  badly  by 
“company  research,”  2%, 
and  “company  spokes¬ 
man,”  1%. 

“Women  believe 
media  stories  when 
they  trust  the  source  of 
the  information  cited  in 
the  article,”  the  pollsters 
commented. 

Dr.  Nancy  Synderman,  one  of  several 
experts  Merck  consulted  with,  said 
women  are  “captivated”  by  health  prob¬ 
lems  that  frighten  them  such  as  breast 
cancer  and  ovarian  cancer. 

“However,  the  issues  that  don’t  get  as 
much  recognition  such  as  heart  disease, 
osteoporosis  and  juggling  busy  lives  are 
just  as  important,”  added  Synderman, 
medical  correspondent  for  ABC-TV’s 
“Good  Morning  America,”  author  and 
associate  clinical  professor  at  the  Califor¬ 
nia  Pacific  Medical  Center  and  the  Uni¬ 
versity  of  Califomia-San  Francisco. 

Advising  medical  reporters,  she 
stressed  the  “wow”  factor:  Regardless  of 
the  reader’s  or  viewer’s  education,  “you 
want  him  or  her  to  walk  away  saying, 
‘Wow,  I  didn’t  know  that  before.’  You 
have  to  get  information  across  in  plain 
terms  to  teach  people  something  they 
didn’t  know  before.” 

Another  consultant,  Denise  Foley, 
author  of  the  Women’s  Encyclopedia  of 
Health  and  Emotional  Healing  and  a 
contributing  writer  for  the  Mayo  Clinic’s 
Women’s  Health  Source,  urged  medical 
reporters  not  to  assume  that  important 
information  is  contained  in  press 
releases. 

“For  example,  we’re  not  sure  if  aspirin 
reduces  the  risk  of  heart  disease  for 
women  since  the  study  was  peformed 
only  on  men.  Be  very  careful  about 
extrapolating  from  data  because  one 
study  will  not  give  ultimate  answers  on  a 
topic.  You  must  look  at  the  whole  body 
of  literature  on  a  subject  and  mention 
any  other  studies  that  contradict  the 
information  you  are  reporting.  Don’t 
take  anything  at  face  value.  Don’t  assume 
that  the  doctor  is  right  just  because  he  is 
a  doctor.  Don’t  be  in  awe  of  people  with 
multiple  degrees.” 


women  choose 
newspapers  after 
books  and  TV  as 
source  of  medical 
information 
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^The  E&P  Annual  Syndicate  Directory 
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BY  M.L.  STEIN  AND  JOHN  SULLIVAN 


Shake-Up  At 
Times  Mirror 


Richard  t.  Schios- 
berg  III  is  retiring 
as  publisher  and 
CEO  of  the  Los 
Angeles  Times  and 
executive  vice  pres¬ 
ident  of  Times  Mirror  Co.,  its  cor¬ 
porate  parent. 

He  will  be  replaced  by  Mark 
H.  Willes.Times  Mirror  chairman, 
president  and  CEO,  who  will 
assume  both  respt)nsibilities. 

Donald  E  Wright,  63,Times  Mirror’s  vice  president 
for  its  Eastern  newspapers,  has  been  appointed  to 
the  new  position  of  president  and  CEO  of  the 
Times. 

The  53-year-old  Schk)sberg  told  staffers  he  plans 
to  spend  more  time  with  his  family.  “It’s  been  a  great 
ride  and  now  I’m  ready’  for  life's  next  challenge,”  he 
said. 

Schlosberg,  who  has  spent  22  years  in  the  news¬ 
paper  business,  was  named  Times  publisher  in  Janu¬ 
ary  1994.  He  joined  Times  Mirror  in  1983  as  pub¬ 
lisher  and  CEO  of  its  Denivr  Post,  since  sold.  He 
joined  the  Times  in  1988  as  president  and  in  1990 
was  named  vice  president  of  Times  Mirror’s  East 
Coast  papers. 

Willes,  56,  joined  the  Times  in  1995,  after  serving 
as  vice  chairman  of  General  Mills. 

Willes  said  the  Times  “is  experiencing  this  year 
the  best  performance  in  its  history ....  1  plan  to 
continue  building  on  the  growth  strategies  that  Dick 
has  firmly  established  and  maintain  the  cherished 
journalistic  traditions  of  the  Times? 

Willes  said 
he  and  Times 
editor  Shelby 
Coffey  “will 
focus  on  the 
larger  strategic 
editorial  issues,” 
while  Coffey 
and  managing 
editor  Michael 
Parks  manage 
daily  coverage. 

In  related 
changes,  Mary’ 

E.  Junck,  50, 
publisher  and 
CEO  of  the  Bal¬ 
timore  Sun, 
was  named 


president  of  the  Eastern  newspa¬ 
per  group,  with  additional 
responsibilities  for  Times  Mirror  ’s 
consumer  magazines. 

Michael  E.  Waller,  56,  publisher 
and  CEO  of  the  Hartford 
Courant  in  Connecticut,  replaces 
Junck  as  Sun  publisher  and  CEO. 
Succeeding  Waller  at  the 
Courant  is  Mary  Petty,  the 
paper’s  senior  vice  president  and 
general  manager. 

The  changes  take  effect  Oct.  1 . 

In  the  most  recent  ABC>  audit,  the  Times  reported 
the  largest  daily  circulation  gain  of  any  newspaper 
—  a  fact  it  credits  to  Schlosbei^’s  “aggressive  pricing 
and  marketing.” 

In  keeping  with  the  corporate  changes.  Waller’s 
last  decision  as  Hartford  Courant  publisher  was  to 
oust  a  veteran  editor  from  his  first  and  only  news¬ 
paper  job. 

Editor  and  vice  president  David  Barrett,  who 
spent  his  entire  27-year  journalism  career  at  the 
Courant,  resigned  on  Sept.  4  after  refusing  to  take  a 
demotion.  Barrett,  47,  said  he  quit  instead  of  taking 
a  position  on  the  editorial  page. 

Just  eight  days  later.  Times  Mirror  announced 
Waller’s  promotion.  Waller  said  Courant  manag¬ 
ing  editor  Cliff  Teutsch  will  run  the  newsroom 
during  the  search,  internal  and  external,  for  a  new 
editor. 

Although  the  Courant’s  daily  circulation  has  de¬ 
clined  appn)ximately  8%  to  208,844  in  the  past  two 
years,  Barrett  said  his  departure  was  unconnected  to 

the  drop. 

Barrett  ac¬ 
knowledged 
only  “a  differ¬ 
ence  of  opinion 
over  a  period  of 
several  months” 
and  refused 
to  elaborate, 
referring  fur¬ 
ther  questions 
to  Waller. 

But  Waller, 
through  Cour- 
ant's  spokes¬ 
man  Matthew 
Poland,  declin¬ 
ed  to  comment 
further.  ■ 


Willes' 
management 
moves  displace 
former  rising  star 
Schlosberg 


Times  Mirror  chairman  and  CEO  Mark  Willes,  left,  adds  the  title  of 
publisher  of  the  Los  Angeles  Times  following  retirement  of  Richard 
Schlosberg,  right,  at  age  53. 
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License  Secrecy 
Law  Struck  Down 


A  FEDERAL  LAW  that  would  shroud  dri-  constitutional  right  of  privacy,  he  said. 

ver  s  license  information  in  secrecy  is  “This  is  a  real  victory  for  open  governments  and 
unconstitutional,  a  judge  ruled  in  open  records,”  said  Bill  Rogers,  executive  director 

blocking  its  enforcement  in  South  of  the  S.C.  Press  Association:  “South  Carolina 
Carolina.  already'  has  a  very  good  law  to  protect  people  from 


State  Attorney  General  Charlie  Condon  chal¬ 
lenged  the  Driver’s  Privacy'  Protection  Act  of  1994 
on  behalf  of  media  groups  from  five  states  and  two 
national  media  organizations.  Condon  contended 
the  law  was  an  improper  infringement  on  states’ 
rights. 

Congress  “clearly  exceeded  its  power,”  in  enact¬ 
ing  the  law,  U.S.  District  Judge  Dennis  Shedd  said. 

The  government,  which  argued  that  the  law 
would  prevent  stalkers  fntm  tracking  their  victims. 


stalkers  and  harassing  phone  calls.” 

The  law  would  make  almost  everything  in  state 
motor  vehicle  records  that  can  be  looked  up  using 
a  licence  plate  or  driver’s  licence  numbers  off-lim¬ 
its  unless  an  individual  consents  to  its  release. 

A  total  of  34  states  make  motor  vehicle  records 
public  in  some  form,  according  to  the  Reporters 
Committee  for  Freedom  of  the  Press. 

“Today,  South  Carolina  won  a  landmark  victory 
in  our  battle  against  attempts  by  a  government  in 


also  failed  to  show  that  it  is  needed  to  protect  a  Washington  to  regulate  and  control  every'  aspect  of 


LEGAL 


our  lives,”  Condon,  a  Republican,  said. 
Shedd’s  ruling  only  blocks  enforcement 
of  the  law  in  South  Cantlina. 

The  only  state  to  challenge  it  so  far  is 
Oklahoma. 

The  law  was  sponsored  by  Sen. 
Barbara  Boxer,  D-Calif.,  in  response  to 
the  1989  slaying  of  actress  Rebecca 
Schaeffer,  who  was  killed  at  her 
California  home  by  a  man  who  used  a 
private  investigator  to  obtain  her  dri¬ 
ver’s  records. 

The  federal  law  still  would  keep 
motor  vehicle  records  open  to  police, 
private  investigators,  insurance  compa¬ 
nies,  credit  agencies  and  direct-market¬ 
ing  companies. 

States  that  did  not  designate  their 
records  as  secret  could  face  federal 
penalties  of  $5,0(X)  a  day. 

.State  workers  who  give  out  such 
information  could  be  penalized  $2,5(X) 
each  time. 

“We  are  very  disappointed  by  judge 
Shedd’s  decision.  We  think  that  driver’s 
privacy  protection  is  an  important  anti¬ 


crime  measure,”  Boxer’s  Wa,shington 
spokesman  David  Sandretti  said.  “We 
will  be  contacting  the  Justice 
Department  and  urging  an  appeal.” 

Joe  Krovisky,  a  U.S.  Justice 
Department  spokesman,  said  he  could 
not  comment  because  his  agency  had 
not  seen  Shedd’s  ruling.  Agency  officials 
have  60  days  to  decide  whether  to 
appeal  to  the  4th  U.S.  Circuit  Court  of 
Appeals. 

“This  is  the  first  successful  challenge 
nationally,  and  we’re  glad  South  Carolina 
could  take  the  lead,”  Rogers  said.  Shedd 
relied  partly  on  the  U.S.  Supreme 
Court’s  June  ruling  on  the  so-called 
Brady  Law  in  which  the  justices  said 
Congress  could  not  make  kKal  police 
do  criminal  background  checks  on  peo¬ 
ple  who  want  to  buy  handguns. 
“Unquestionably',  the  states  have  been, 
and  remain.  .  .  responsible  for  maintain¬ 
ing  motor  vehicle  records,  and  these 
records  constitute  property  of  the 
states,”  Shedd  wrote. 

Drivers  should  not  expect  their 


names,  licence  numbers,  addresses, 
phone  numbers  and  photographs  to  be 
private,  the  judge  said.  Social  Security 
numbers  on  licences  might  be  consid¬ 
ered  private,  but  are  peripheral  to  what 
Congress  wanted  to  keep  secret,  he 
said. 

And  the  law’s  claim  that  medical 
information  in  drivers’  records  falls 
within  its  scope  is  too  broad  to  be 
enforced,  be  said. 

The  following  states  have  open 
records,  according  to  the  Reporters 
Committee  for  Freedom  of  the  Press: 
j\rizona,  Colorado,  Connecticut,  Florida, 
Idaho,  Illinois,  Indiana,  Iowa,  Kansas, 
Louisiana,  Maine,  Maryland, 
Massachusetts,  Michigan,  Minnesota, 
Missisjiippi,  Missouri,  Montana,  Nebraska, 
New  York,  North  Carolina,  North 
Dakota,  Ohio,  Oregon,  Rhrxle  Lsland, 
South  C^arolina,  South  Dakota, 
Tennessee,Texas,  Vermont,  Washington, 
West  Virginia,  Wisconsin  and  Wyoming. 
Nevada’s  records  are  kept  private  but 

(See  License  on  page  40) 


“Talk  about  a 
major  change. 


both  budgets  and 
production  time.” 


Controlling  production  costs  has  always 
been  a  hair-raising  experience  for  HoUywood. 
Or  for  any  business  that  relies  on  creative 
work.  The  solution?  IBM  Digital  Library-  a 
series  of  new  technologies  that  are  dramati¬ 
cally  changing  production. 

Imagine  everything,  in  all  your  libraries, 
condensed  into  digital  files.  Files  which  can 
then  be  accessed  from  your  desktop  or  sent 
over  a  network  to  collaborators  anywhere. 
Suddenly,  steps  are  trimmed  and  cosdy 
production  time  is  compressed. 

Now  all  your  work,  whether  it  be  film, 
art,  sound  or  photography,  is  in  one  place. 
Giving  you  greater  control  of  your  assets. 

Today,  DreamWorks  SKG  is  using  IBM 
Digital  Library  in  the  production  of  all  its 
animated  features.  So  what  are  you  waiting 
for?  Get  more  from  your  assets  in  a  digital 
world.  Visit  www.ihm.coin/solutions.  Or  call 
I  800  IBM-2468,  ext.  jA131. 


Solutions  for  a  small  planet' 
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BY  TONY  CASE 


Ad  Rep,  New  Breed 


Newspapers  use 
old  recruitment  tactics 
to  find  new  salespeople 
for  a  new  age 


HANKS  TO  ro¬ 
bust 


Most  newspapers  continue 
to  rely  on  the  tried-and-true 
help  wanted  sections  —  in 
their  own  papers  and  in  trade 
publications  —  to  staff  ad 
departments  with  sales  reps, 
managers,  even  ad  directors. 
But  some  are  beginning  to 
consider  the  classifieds  less 
than  entirely  efficient. 

“I’m  not  saying  you  don’t  want  to  advertise  in 
your  own  paper  and  asscKiation  bulletins,  but  one 
of  the  problems  I’m  hearing  is  that  you  get  500 
responses,”  Piergrossi  says.  “Who’s  going  to  sort 
through  5(K)  responses?” 

The  consultant  favors  another  oft-used  recruit¬ 
ment  tool:  luring  staffers  from  competing  media. 
“Find  the  best  people  on  staff  and  use  their  net¬ 
work,  and  hire  the  best  people  from  your  competi¬ 
tors  and  use  their  network,”  he  recommends.“Good 
people  tend  to  know  other  good  people.” 

“Running  an  ad  is  very  easy.  Trying  to  attract  the 
right  person  is  more  difficult,”  explains  David 
Halpert,  senior  recruiter  for  the  Hartford  Courant, 
who  recently  advertised  for  a  national  ad  sales  rep¬ 
resentative  and  is  also  trying  to  fill  positions  in 
recruitment  advertising  and  local  accounts. 

“Of  a  hundred  who  apply,  maybe 
vjJPIII  1 1  have  the  qualifications  you’re 

looking  for,”  he  says.  The  Courant 
advertises  in  its  own  help  wanted  sec- 
tion,  as  well  as  trade  publications, 
online  classified  services  and,  in  some 
cases,  its  sister  papers,  including  the 
fos  Angeles  Times  and  Newsday, 

Of  course,  competition  for  good 
people  can  be  tough,  especially  lately. 
“A  lot  of  companies  are  looking  for  a 
lot  of  qualified  people,”  the  recruiter 


economic 

X  conditions,  news¬ 
papers  are  enjoy¬ 
ing  some  of  their 
best  advertising 
results  in  years.  To  help 
ensure  continued  prosperity, 
ad  directors  are  looking  to 
recruit  a  new  brand  of 
account  executive  who  understands  not  only  the 
old-fkshioned  art  of  selling,  but  also  today’s  intensi¬ 
fied  media  competition,  new  technology  and 
tougher  client  demands. 

The  dilemma  facing  employers  is  how  to  best 
locate  these  sales  pnis  and,  once  found,  how  to  com¬ 
pensate  them,  so  as  to  maximize  their  productivity 
and  to  keep  them  happy  enough  to  stay  on. 

“Newspapers  are  notorious  for  having  staffs 
made  up  of  order  takers,”  says  consultant  Joe  Pier¬ 
grossi  of  Alpharetta,  Ga.-ba,sed  Pier  A,ssociates  Inc. 
“So  many  advertisers  I’ve  seen  say, ‘If  I  can’t  call  on 
my  advertising  person  for  ideas,  who  can  I  call  on?’ 
The  i,ssue  is  finding  an  ad  salesperson  who  can  solve 
problems  and  respond  to  opportunities.  But  how  do 
you  find  them,  and  how  do  we  pay  them  enough  to 
draw  them  in?  It’s  a  major  problem.” 


LTCVNtVtSVt 


^  DANGLING  CARROT 

i  Base  pay  in  Hartford  is  ba.sed  pri- 
I  marily  on  experience,  and  the 
S  Courant,  like  most  larger  papers, 
I  seeks  candidates  who  have  at  least  a 
I  (See  Recruitment  on  page  41) 


At  the  Tennessean  and  Nashville  Banner,  account  executive  Phyllis  Schaddelee, 
left,  discusses  an  account  with  Beth  Jones,  senior  research  analyst,  as  part  of 
the  newspapers'  sales  automation  training  program,  in  a  photo  taken  last  year. 
Jones  is  now  marketing  research  manager  at  Portland  Newspapers  in  Maine. 


Case,  a  New  York-based  freelance 
writer  who  specializes  in  media 
businesses,  appears  often  in  these 
pages. 
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'  ]  hat  good  is  a  value'odded  servi(e  to  your 
advertisers  if  it  doesn't  add  value  for  you? 


CoreerPath.com  has  already  helped  one  newspaper 
increase  revenues  by  ^2  million  in  one  year. 


In  fact,  affiliated  newspapers  across  the  country  are  not  only  increasing  their  revenues,  but  also 
their  client  base  and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficked  job  and  employment  site  on  the  Web. 

Job  hunters  conduct  over  five  million  searches  each  month  of  our  database  of  job  listings  from 
major  market  newspapers. 


But  we’re  more  than  just  help-wanted  ads.  Our  services  include  resume  posting,  employer 
profiles,  and  links  to  affiliate  and  employer  websites.  These  services  provide  more  opportuni¬ 
ties  for  revenue  and  keep  our  affiliates  on  track  with  today’s  technology. 

If  you’re  interested  in  adding  revenue  to  your  bottom  line,  call  Sue  Stenberg  at  213-237-2233, 
or  e-mail  her  at  sue@careerpath.com. 


Akroa  Beacon  Journol 
Allentown  Morning  Coll 
Atlonto  Joarnol-Constitotion 
Baltimore  Sun 
Boston  Globe 
Boulder  Doily  Comero 
Charlotte  Observer 
Chicago  Tribune 
Cincinnoti  Enquirer/Post 
Columbus  Dispatch 


Contra  Costa  Times 
Denver  Post 

Denver  Rocky  Mountain  News 
Des  Moines  Register 
Detroit  News  and  Free  Press 
Ft.  Woyne  News  Sentinel/ 
Journol-Goiette 
Hampton  Roods,  VA  Doily  Press 
Hartford  Couront 
Houston  Chronicle 


LA.  County  Press-Telegrom  Richmond  rimes-Dispotcb 

Lexington  Herold-Leoder  Sacromento  Bee 

Los  Angeles  Times  Son  Jose  Mercury  News 

Miami  Heroid  Santo  Rosa  Press  Democrot 

Minneopofis-St.  Paul  Pioneer  Press  Seattle  Times/Post-Intelligeacer 
Newsdoy  South  Florida  Sun-Sentinel 

New  York  Times  Washington  Post 

Orlando  Sentinel  Wilmington  News  Journal 

Philodelphia  Inquirer 
Pittsburgh  Tribune-Review 


The  most  searched^  most  trafficked  job  site  on  the  Web 
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NEWSPEOPLE  IN  THE  NEWS 


COMPII.KI)  BY  IAN  E,  ANDERSON 


Newport  News, 
Vi.,  Daily  Press, 
has  been  named 
employment  man¬ 
ager  at  the  Norfolk 
Virginian-Pilot. 


URBAN  C. 

I,£WVER,  editor 
at  the  Asian  Wall 
Street  Journal,  has  pp 

been  named  to  the 
newly  created 
position  of  execu- 
tive  editor  of  Dow  ^ 

.  .  .  URBAN  C.  LEHNER 

Jones  Asia. 

REGINALD 

CHUA.  36,  deputy  managing  editor  at  the 
Asian  Wall  Street  Journal,  has  been 
appointed  editor. 


‘ - JEFF  BECKLEY, 

USAALLEN  .  ,  • 

32,  circulation 
director/opera¬ 
tions  at  the  Dallas  Morning  News,  has 
been  promoted  to  circulation  director. 


ROSA  CARNOT 


advertising  manager. 

SYLVIA  CHAVEZ  SITIERS,  market¬ 
ing  manager,  was  named  marketing  and 
new  media  director. 

NINA  BROOKS,  advertising  systems 
manager,  was  appointed  director  of  tech¬ 
nology  and  pre-press  at  the  Express-News. 

ALIEN  HALBARDIER,  newsprint 
manager,  was  promoted  to  newsprint/lab 
manager. 

GARY  RICKS,  assistant  pres,snx)m 
manager,  was  named  pressroom  manager. 


BETH  EISENHAVER,  NIE  cxxirdinator 
at  the  Bloomington,  l\i.,Pantagraph,  has 
been  named  NIE  cxxirdinator  at  the 
Champaign,  m.,  News-Gazette. 


ROBYN  E  BLVMNER,  executive  direc¬ 
tor  of  the  American  Civil  Liberties  Union 
of  Florida,  joined  the  St.  Petersburg  Times 
as  an  editorial  writer  and  columnist. 


PHIL  LEWIS,  45,  managing  editor  at  the 
Naples  (Fla.)  Daily  News,  has  been  pn> 
moted  to  vice  president  and  editor. 


ROSA  CARNOT,  display  advertising 
manager  at  the  San  Antonio  Express- 
Neu’s,  has  been  promoted  to  advertising 
director. 

RALPH  eVLLIP,  major  accounts 
manager,  succeeds  Carnot  as  display 


RICHARD  K  FERREIRA.  40,  advertis^ 
ing  manager  at  the  Brockton,  Mass., 
Enterprise,  has  been  named  advertising 
director  at  the  Journal  Transcript  newspa¬ 
pers  ba.sed  in  Revere,  Mass. 


USA  ALLEN,  staffing  and  development 
manager/human  resources  at  the 


JUDY  MILLER,  deputy'  city  editor  at  the 
Miami  Herald,  has  been  elected  presi¬ 
dent  of  the  board  of  directors  of 
Investigative  Reporters  and  Editors. 


start  huffin’ 
in  Lake  Eimo 
on  Thursday 

Annual  cify  cei^ratwn  helps 
fund  community  protects 


FRED  IK  WEBER  H,  general  manager  at 
the  Athens  (Ohio)  Messenger,  has  been 
named  publisher. 


MARGARET  “MEG**  WESTON,  presi¬ 
dent  of  a  1 ,4(X)-employee  photo  finish¬ 
ing  business,  has  been  appointed  chief 
executive  of  Portland  Newspapers, 
Portland,  Maine. 

She  succeeds  BRUCE  J.  GENS- 
MER,  who  recently  was  named  presi¬ 
dent  of  Maine  Media,  a  collaboration  of 
Portland  Newspapers  and  other 
Portland-based  divisions  of  Guy  Gannett 
Communications. 


Hollinger  International,  Inc. 

has  acquired 

Penny  Saver  Publications 

of  Tinley  Park,  Illinois  (380,000  weekly  distribution) 
from 

Darwin  Oordt  &  Doug  Dance 

in  exchange  for 

Stillwater  (MN)  Gazette 

(5,000  daily  circulation) 

We  are  proud  to  have  represented 
Darwin  Oordt  and  Doug  Dance  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100.  Santa  Fe.  NM  87501 

(505)  820-2700 


ROSEANNA  THOMAS,  an  account 
manager  at  Buzz  Magazine,  has  been 
appointed  an  advertising  sales  represen¬ 
tative  at  react  magazine. 


GLENN  COLEMAN,  former  assistant 
city  editor  at  the  San  Bernardino,  Calif., 
Sun,  has  been  named  editor  of 
lm’estmentNews,a.  new  newspaper  for 
financial  advisers  and  investment  mar¬ 
keters. 


22  Editor  &  Publisher 


http://www.mediainfo.com 


September  20, 1997 


NATIONAL  FELLOWSHIPS  IN  EDUCATION  REPORT¬ 
ING.  Five  journalists  have  been  selected  to  participate  in  the 
1997  National  Fellowships  in  Education  Reporting,  a  pn)gram 
for  working  reporters  to  pursue  a  special  project  on  educa¬ 
tion. 

The  five  fellows  and  their  topics  are: 

Pamela  Burdman,  San  Francisco  Chronicle,  UC  Without 
Affirmative  Action;  ('her>  l  Fields,  Black  Issues  in  Higher 
Education,  Mncixx  Americans  in  Science  and  Technology; 
Wendy  Y.  Lawton,  the  (Colorado  Springs,  Colo.,  Gazette, 
Computers  and  Sch(X)ls;  Debra  O’Connor,  St.  Paul  Pioneer 
Press,  Minnestna’s  Academic  Day;  and  Dana  Pride,  Nashville 
Banner,  Accountability  and  A.vscssment. 

During  the  fellowship,  the  Education  Writers  Association 
(EWA)  provides  a  twomonth  stipend,  travel  money  and  staff 
and  editing  support. 

LOWELL  THOMAS  TRAVEL  JOURNALISM  AWARDS. 

The  Boston  Globe,  St.  Petersburg  Times  and  the  Contra  Costa 
Times,  in  Calif.,  each  won  a  first  place  for  best  newspaper 
travel  sections  in  the  1 3th  annual  S<x:iety  of  American  Travel 
Writers  Foundation  D)well  Thomas  Travel  Journalism 
O)mpetition. 

Newspapers  are  judged  in  three  circulation  divisions. 

Christopher  Reynolds,  travel  writer  for  the  Los  Angeles 
Times,  won  the  Grand  Award  as  Diwell  Thomas  Travel 
Journalist  of  1997, 

He  received  the  same  honor  in  1995  and  placed  second  in 
the  category'  in  1996. 

Judging  was  done  by  faculty  members  of  Northwestern 
University  ’s  Medill  School  of  Journalism. 

Forty<*ight  writers  in  print,  audiovisual  and  electn)nic 
media  won  awards  in  21  travel  journalism  categories.  Sixteen 
newvspapers  and  16  magazines  were  represented  among  the 
72  gold,  silver  and  bronze  awards. 

Among  the  newspaper  entries,  the  Minneapolis  Star 
Tribune  won  eight  awards,  the  Record  of  Bergen  County,  N.J., 
t(X)k  five  prizes  and  the  Chicago  Tribune  and  Denver  R(Kky 
Mountain  News  each  received  two  honors. 

In  the  Grand  Award,  which  requires  a  collection  of  entries 
to  demonstrate  a  diversity  of  writing  skills,  C^hristopher 
Reynolds  of  the  Los  Angeles  Times  took  the  gold. 

Catherine  Watson,  travel  editor  of  the  Star  Tribune,  won 
six  awards,  and  Jill  Schensul  of  the  Record,  Bergen  County, 
N.J.,  took  five  awards;  each  earned  two  first  places. 

Among  newspapers  with  circulation  above  5(K),00(),  the 
Boston  Globe  won  the  gold  award.  Among  newspapers  with 
circulation  of  350,000-499,999,  the  St.  Petersburg  Times  took 
top  honors.  Among  newspapers  under  350,(XX)  circulation, 
the  Contra  Costa  Times  won  the  gold. 

PRISM  AWARD.  New  York  University’s  Center  for  Graphic 
Communications  Management  and  Technology  presented 
James  A.  Dawson  with  its  1997  Prism  Award. 

Dawson,  president  and  CEO  of  Quebecor  Printing  (USA) 
Corp.,  was  selected  for  his  achievements  in  the  graphic 
communications  industry'.  More  than  6(X)  executives  of  graph¬ 
ic  arts,  publishing  and  communcations  industries  attended 
the  ceremonies  honoring  him  at  the  Plaza  Hotel  in  New  York 
City. 


GRAMLING  AWARDS.  The  Associated  Press  named  Kathy 
Gannon,  Jim  Kenned>'  and  Ed  Tobias  as  winners  of  the  1997 
Gramling  Awards. 

Gannon,  a  newswoman  based  in  Islamabad,  won  the 
$10,000  Gramling  Reporter  Award.  Kennedy,  director  of  multi- 
media  services  in  New  York,  won  the  $10,000  Gramling 
Achievement  Award.  Tobias,  assistant  managing  editor,  news,  at 
AP’s  Broadcast  News  Center  in  Washington,  D.C.,  won  the 
$25,000  Gramling  Fellowship, 

The  awards  are  given  annually  to  AP  .staffers  whose  work 
and  initiative  contribute  most  significantly  to  the  news  report 
and  to  the  overall  organization  of  the  cooperative, 

SILVER  GAVEL  AWARDS.  The  American  Bar  Association's 
1997  awards  recognize  people  in  the  media  and  the  arts 
whose  work  increases  public  understanding  of  the  law  and 
American  legal  sy'stem. 

In  the  newspaper  category,  the  Jackson,  Miss.,  Clarion- 
Ledger  won  for  "The  System”  and  the  Los  Angeles  Times  won 
for  “Breakdown  Behind  Bars: Turbulent  Times  in  L.A.  County 
Jails.” 

In  addition  to  the  Silver  Gavels,  the  program’s  highest 
honor,  the  ABA  also  awarded  eight  Certificates  of  Merit, 
including  one  to  the  Cincinnati  Enquirer  for  “Juvenile 
Justice;  Caught  in  a  Bind”  and  one  to  the  Pittsburgh  l\)st- 
Gazette  for  “Pro 
tected  Witness.” 

MAIONEAWARD 

The  Newspaper 
As,S(K'iation  of 
America’s  Coope¬ 
rative  Marketing  & 

Sales  Federation 
named  John  Stipx;, 
advertising  manag¬ 
er  for  Booth  News¬ 
papers,  Grand 
Rapids,  Mich.,  win¬ 
ner  of  the  1S>97 
John  Maione  Award 
for  carrying  out 
the  goals  of  the 
Co-op  Federation, 
developing  new 
ideas  for  promot¬ 
ing  newspaper  co¬ 
op  ads,  and  aiding 
the  NAA. 

Stipe  has  been 
with  B(X)th  News¬ 
papers  since  1985, 
and  was  formerh' 

Ikxjth’s  co-op  ad¬ 
vertising  manager. 

He  joined  the  Flint 
(Mich.)  Journal  in 
1971  and  has  been 
active  with  NAA 
coop  activities. 


ANAGEMENT  I 

Operations  Analysis  ! 

AND  Solutions  | 

<  I 

I  Currow  &  de  Montmollin,  Inc,,  I 

'  conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  inijM-oved 
operating  efficiency, 

C&de  is  a  full-savice  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  tempwary 
j  turnaround  management, 

'  executive  search  and  placement, 
and  a  broad  range  of  marketing 
!  services, 

c^e  I 

i  Clirrcw'  &  DE  Montmch-LIni  Inc  | 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563  I 
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MARKETING 


At  last,  the 
industry’  begins 
cooperative 
effort  to  market 
newspapers  to 
the  nation 


BY  DORI  PERRUCCI 


Read  The 
Newspaper? 


WHAT  DO  RETIRED,  four-star 
Gen.  Norman  Schwarzkopf, 

MTV  starTabitha  Soren  and  star 
rapper  LL  Cool  J  have  in  com¬ 
mon? 

They  all  love  to  read,  especially  newspapers. 

The  general,  the  VI  and  the  rap  artist  are  three  of 
the  well-known  faces  promoting  the  first  national 
advertising  campaign  to  promote  newspapers  to 
consumers.  Sponsored  by  the  Newspaper 
Association  of  America  (NAA),  the  campaign  began 
Sept.  15.  It  encourages  young  people  to  read  news- 
papers. 

Jimmy  Carter,  George  and 
Barbara  Bush  and  Denver 
Broncos  quarterback  John 
Elway  are  also  part  of  the 
three-year,  multimedia  effort. 
“Encourage  your  children 
every  day,”  they  say. 

“It  all  starts  with  newspa- 
pers.” 

The  first  flight  of  the  cam¬ 
paign  runs  through  Oct.  3 1 . 
“Our  aim  is  to  showcase  reading,  education  and 
literacy  and  thereby  show  newspapers  as  a  vital, 
vigorous  and  valued  medium,”  said  NAA  president 
and  CEO  John  E  Sturm. 

In  an  age  of  declining  circulation,  however,  that 
will  be  a  significant  challenge.  From  19B7  to 
1997,  newspaper  circulation  declined  over  nine 
percent,  according  to  Editor  &  Publisher's  1987 
and  1997  yearbooks. 

Jerry'  &  Ketchum,  a  New  York  agency  owned  by 
Jerry  Della  Femina  and  Omnicom  Group,  created 
the  television  commercials  and  print  ads.  On  TV, 
the  celebrities  are  seen  with  their  faces  buried  in 
newspapers,  which  they  then  lower  to  reveal  their 
identities.  Della  Femina,  a  passionate  reader  of 
newspapers  whose  entire  family  worked  in  the 
business,  is  also  a  newspaper  writer,  publisher  and 
advertiser,  noted  Deborah  Hernan,  NAA  vice  presi¬ 
dent  of  marketing  and  advertising. 

“He  was  the  perfect  choice  for  our  campaign,” 
she  said. 

Placement  of  the  print  ads,  which  NAA’s  1,600 
member  newspapers  are  supposed  to  run  for  free, 
is  the  key  to  the  campaign’s  advertising  strategy.  In 
addition,  the  NAA  board  voted  $5.7  million  to  buy 
time  on  10  cable  networks  and  on  broadcast  T\'^ 
stations  in  Chicago,  Los  Angeles,  New  York,  San 
Francisco  and  Washington,  D.C. 


The  print  campaign  will  also  run  in  trade  publi¬ 
cations  such  as  Adfertising  Age  and  Adweek  and 
in  airline  magazines.  Newspaper  in  Education  pn> 
grams  have  received  supplemental  materials  to 
integrate  into  1997-98  academic  year  efforts  as 
well. 

The  $5.7  million  budget  voted  by  the  NAA’s 
board  “is  not  enough  to  accomplish  everything  we 
want  to  the  first  time  out,”  acknowledged  Sturm. 
“But  we  are  hoping  it  will  get  things  moving  in  the 
right  direction.” 

If  papers  can  do  that,  he  said,  “then  we  will 
prove  the  power  of  our  medium  to  our  advertis¬ 
ers.” 

To  bolster  the  participation  of  member  newspa¬ 
pers,  Heman’s  department  ccxirdinated  three  mail¬ 
ings  in  the  month  prior  to  launch,  and  more  than 
75%  of  members  have  agreed  to  run  ads  at  least 
twice  a  week  during  the  first  part  of  the  campaign. 

The  campaign’s  first  flight  is  only  a  first  step, 
said  Hernan.  “We  need  to  solidify  our  readership 
base  and  then  grow  it.”  In  phase  two,  which 
begins  in  the  spring  of  1998,  “We’ll  be  looking  for 
new  readers,  particularly  young  readers. 

Obviously  young  readers  are  a  priority  for  us. 
They  are  the  future  of  our  industry.” 

Hence  the  range  of  celebrity  faces  —  with  broad 
appeal  by  age  groups  and  interests  —  in  the  cam¬ 
paign. 

“This  campaign 
is  unprecedented 
for  our  industry,” 
said  Jack  Sweeney, 
the  Houston 
Chronicle's  gener¬ 
al  manager.  “For 
the  first  time, 
we’re  using  the 
full  media  mix  to 
promote  our¬ 
selves,  just  the 
way  our  own 
advertisers  do.” 

At  the  Saginaw 
News  in  Michigan, 
marketing  services 
manager  Donn  E. 

Cramton  has 
decided  to  use 
three  of  the 

(See  Newspapers 
on  page  41) 


'Encourage  your  children  to  read  every  day. 
One  day  th^  may  take  the  world  by  storm." 
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MARKETING 
BY  WENDY  GIMAN 


L.  A.  Free  Papers 
Win  Big  Account 


HE  ISSUE  IS 
^  •  not  paid  or 

■  free.  It’s:  What 

H  are  customers 

■  reading?  We 
need  to  get  the 

idea  of  paid/free  out  of  our 
heads,”  says  Larrv'  Walker. 

Walker,  a  42-year  veteran  of 
J.C.  Penney  Co.  and  a  recent  convert  to  the  free 
paper  industry,  may  be  a  revolutionary. 

His  purchase  of  preprinted  ad  in.serts  in  local 
papers  of  the  Wave  C^ommunity  Newspapers  and 
National  Media  Newspapers  gn)ups  hxs  turned  a 
few  heads,  including  some  at  the  Los  Angeles 
Times.  Though  it  took  three  years  and  1 2  presenta- 


Giman  is  editor  of  Free  Paper  Publisher,  from 
which  this  article  is  adapted. 


tions  to  convince  marketing 
executives  at  Penney’s  Dallxs 
home  office,  Walker’s  move  has 
catapulted  a  network  of  free 
community  papers  into  big-time 
insert  distribution. 

The  deal  took  Wave  from  a 
“marginal"  n)le  to  being  “the 
third-largest  expenditure  in  J.C. 
Penney’s  Los  Angeles  area  insert  program,”  Walker 
said.  Wave  receives  one-third  of  what  Penney 
spends  on  inserts  in  the  Times,  and  results  so  far 
have  been  positive.  Walker  said. 

What  made  free  papers  so  attractive?  An  appar¬ 
ent  combination  of  the  newspaper’s  willingness  to 
adapt  to  a  retailer’s  needs  plus  the  advertiser’s  abili¬ 
ty  to  see  value  in  free  newspapers. 

So  far,  Penney  has  brought  distribution  to 
36(),(KK)  households.  Walker  would  like  100,000 


Free  papers 
deliver  J.C.  Penney 
inserts 
paid  dailies 
,  couldn’t  reach 


Dear  So  and  So, 

This  Is  how  it  feels  v^hen 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  nota  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines. 
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Larry  Walker  left,  of  J.C. 
Penney  Co.,  and  Ric  Trent,  of 
Wayne  Community 
Newspapers,  skim  the 
Weekender. 


couldn’t  afford  to  have  two  or  three  on 
every  coffee  table, "Walker  said  of  the 
weeklies.  Wave’s  delivery  system 
allowed  Penney  to  sculpt  around  the 
Times’  circulation  pockets,  making 
Penney  bean  counters  happy. 

And  Verified  Audit  Circulation’s  audit¬ 
ing  of  distribution  and  readership  won 
Walker  over. 

“1  absolutely  reversed  my  way  of 
thinking  from  1 5  years  ago,”  Walker 
said,  referring  to  the  audit  firm  where 
he  has  served  on  the  board  since  1983. 
“That  audit  is  my  only'  tool.” 

Tlie  tool  helped  win  over  headquar¬ 
ters  in  Dallas,  he  said. 

But  besides  prtwen  readership  and 
sophisticated  distribution.  Walker  want¬ 
ed  his  message  to  be  there  for  readers 
on  the  weekend.  He  estimates  that 
Penney  has  1 20%  coverage  midweek, 
29%  weekends. 

“1  suggested  a  weekend  paper, ’Trent 
said,  and  in  fact  he  started  six  more 
twice-weekly  publications  to  fit  Walker’s 
needs. 

The  weekend  papers  have  more  fea- 
tures,TV  listings,  sports  and  entertain¬ 
ment  news.  And  Wave  recruited 
National  Media  Newspapers  for  areas  it 
didn’t  cover  but  where  Penney  wanted 
to  be. 

Ironically,  Wave  has  had  the  second 
weekly  edition  up  and  running  for  a 
year,  but  J.C.  Penney  only  came  on 
board  officially  on  July'  23. 

Meanwhile,  as  Penney  headquarters 
had  second  thoughts.  Wave  had  “an 
interesting  time,”Trent  .said,  but  found 
other  advertisers  for  the  weekend  prod¬ 
uct,  including  Kmart  and  Target.  Trent 
expects  weekend  editions  to  increase 
overall  profit  margins  but  gave  no  fig¬ 
ures  in  support. 

Walker,  who  has  no  support  staff  but 
every  conceivable  databa.se  on  his  com¬ 
puter,  thinks  free  papers  are  the  future. 
In  the  San  Francisco  Bay  area,  where  he 
calls  print  rates  “oppressive,”  he  may 
seek  options  to  the  dailies. 

In  fact.  Walker  predicts  that  in  the 
future  dailies  and  weeklies  will  network 
ad  sales  to  complement  each  other’s 
strengths. 

“Now  that’s  wild,”  he  said  laughing. 
“But  I’m  telling  you,  it’s  going  to  happen.” 

As  for  Penney’s  investment  in  the  Los 
Angeles  free  papers,  “1  think  we’ve 
stirred  up  a  hornet’s  nest,”Walker  said, 
adding  that  advertisers  have  called  to 
ask  questions  and  he  expects  the  calls 
to  continue. 


I  When  he  took  the  job  three 
years  ago,  he  realized  that  the 
main  stores  in  Los  Angeles 
weren’t  getting  the  traffic  he 
wanted.  His  strategy:  to  reach 
women  18  to  59  years  of 
age,  with  a  sizable  disposable 
income  —  middle  to  upper- 
middle  class  —  many  of 
whom  live  in  the  hole. 

While  Walker  was  sizing 
up  his  new  task.  Wave 
Community  Newspapers,  a 
group  of  31  free  papers,  cre¬ 
ated  a  new  distribution  sys¬ 
tem  “that  jumped  over  everything  else 
in  the  maricetplace,”  said  Ric  Trent,  pub¬ 
lisher  of  Wave.  The  company  invested 
about  $250,0(K)  in  new  technology  and 
has  a  dedicated  staff  person  for  it. 
Merging  with  a  mapping  company.  Wave 
developed  a  surgical  placement  system, 
breaking  ZIP  codes  into  census  tracks, 
and  then  blocks. 

“We  are  almost  an  alternate  postal 
system,”  Trent  said  of  the  address-specif¬ 
ic  system.  The  company  also  diversified 
by  distributing  magazines. 

Its  path  and  Walker’s  converged  a  few 
years  ago  when  Walker  turned  to  Wave, 
which  was  delivering  Penney  inserts 
once  a  week  in  its  community  papers. 
Walker  said  he  had  “two  to  three  nega¬ 
tives  to  address”  before  he  could  consid¬ 
er  spending  more.  They  centered  on  dis¬ 
tribution,  readership  and  frequency 
Walker  didn’t  want  to  waste  money 
on  duplicated  circulation  but  did  want 
zoning  smaller  than  ZIP  codes. 

“They  can  dissect  the  be.st  parts  with 
the  census  track  and  see  the  bright 
lights,”Walker  said  of  Wave.  The  differ¬ 
ence  is  important  in  an  area  where  one 
block  with  household  income  averages 
$2(K),(XX)  can  abut  one  with  incomes  of 
$20,000. 

“With  the  high  cost  of  preprints,  we 

In  the  San  Francisco 
Bay  area,  where 
he  calls  print  rates 
“oppressive”  Walker 
may  seek  options 
to  the  dailies 


more  over  the  next  six  months.  The 
coverage  revolves  around  Penney’s  eight 
key  stores  in  the  area,  where  Wave 
claims  its  723, (XK)  circulation  includes 
the  largest  combined  circulation  of 
Hispanic  and  African-American  publica¬ 
tions  in  the  country. 

Walker  wanted  to  reach  a  Los  Angeles 
area  he  calls  “the  hole”  because  paid 
dailies  have  missed  it.  “There’s  a  tremen¬ 
dous  void  in  the  central  core  market 
where  the  daily  had  negligible  cover- 
age,”Walker  said.  He  said  paid  dailies 
had  a  total  market  penetration  of  1 5%  in 
the  hole,  an  expanse  of  more  than  1  mil¬ 
lion  homes  with  4  million  people  and 
including  south  Los  Angeles,  Belvedere, 
South  Gate,  Compton,  Inglewood, 
Rosemead  and  Eagle  Rock. 

This  teeming  immigration  boiling  pot 
is  home  to  Hispanics  mostly,  but  also 
large  ptKkets  of  African  Americans, 
Asians  and  Anglos.  Because  of  its  diver¬ 
sity,  the  area  is  often  misunderstood  and 
ignored. 

“It’s  become  ver>'  diverse  ethnically, 
but  there  is  significant  purchasing 
power  there,”  said  Jack  Kyser,  chief  econ¬ 
omist  for  the  Economic  Development 
(^orp.  of  Los  Angeles  County.  “Tradi¬ 
tionally  seen  xs  a  low  per  capita  income 
area,  people  don’t  realize  that  many  gen¬ 
erations  live  in  a  household.” 

While  the  demographics  may  not  be 
impressive,  the  spending  power  and 
needs  of  the  communities  are,  and 
Walker’s  job  is  to  tap  the  market. 

As  one  of  four  media  project  man¬ 
agers  for  the  retail  chain,  he  negotiates 
with  2SH)  newspapers  in  his  region,  the 
West  and  the  noncontiguous  states. 
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rm  yourself  with  the  wealth  of  data  in  these  two  market  source  books  from  E&P. 

•  Accurate  Economic  and  Demographic  Profiles 

•  Rankings  by  MSA,  County  and  City 

•  Projected  Retail  Sales  in  All  Categories 

•  Retail  Environment  and  Store  Names 

•  Narratives  of  Trends  and  Projections 


MARKS 

GUIDE 


•  Quality  of  Life  Da^N<MM|^ 

•  Latest  Census  Data 

•  Exclusive  Economic  and 

Demographic  Projections 
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City  Guide  Watch 

A  FRENZY  OF  CITY  GUIDES 
CIRCLES  DISNEY  WORLD 

Chasing  38  million  tourists  and  a  vibrant  economy,  as  many 

as  seven  online  operations  are  targeting  central  Florida 


by  Scott  Kirsner 


Cox  and 
Tribune  have 
the  deep 
pockets,  but 
there’s  strength 
in  niche 
publishing,  too. 
It’s  too  early 
to  tell  who 
will  survive?^ 


Kirsner  is  a  Boston 
journalist  who  covers 
media  and  technology 
for  MediaINFO.com. 


Orlando  —  a  vacation  destination  for  more  than  38 
million  travelers  each  year  as  well  as  one  of  the 
country’s  top  areas  of  job  growth  —  is  emerging 
as  a  hotbed  of  city  guide  competition. 

A  new  site  launched  by  Cox  Interactive  Media  the  first  week  of  September  challenges  Digital 
City  as  well  as  two  other,  separate  Orlando  Web  operations  owned  by  the  Tribune  Co.  in  a  market 
where  the  alternative  weekly  and  a  local  e-zine  company  are  also  getting  into  the  city  guide  busi¬ 
ness.  On  top  of  that,  there’s  speculation  that  Microsoft’s  first  Sidewalk  outpost  in  the  South  might 
be  situated  in  Orlando. 

The  crowded  score  card  is  shaping  up  like  this:  1 .  Inside  Central  Florida,the  new  Cox  Interac¬ 
tive  site;  2.  Orlando  Sentinel  Online,  owned  by  the  Tribune  Co.;  3.  Digital  City  Orlando,  owned  by 
the  Tribune  Co.;4.  Destination  Florida,  owned  by  Tribune  and  Knight-Ridder;5.The  Orlando  Weekly 
Online,  the  local  alternative  paper  site; 6.  The  Slant, a  local  e-zine  company  and,  possibly; 7.  Sidwalk, 
the  Microsoft  city  guide. 

Why  so  much  action  in  the  theme  park  capital  of  the  world?  "This  has  been  one  of  the  fastest- 
growing  markets  in  the  country  for  a  decade,”  says  Mike  Bales,  general  manager  of  Digital  City 
Orlando  and  a  1 5-year  veteran  of  the  Sentinel. 

The  challenge  for  Orlando’s  various  city  guides  is  how  well  they  can  effectively  capture  both 
the  local  audience  and  the  tourist  throngs.  The  new  Cox  site.  Inside  Central  Florida,  and  the  Tri¬ 
bune’s  Digital  City  Orlando,  which  is  intended  to  serve  as  an  “umbrella”  site  for  the  Sentinel,  aim  to 
serve  both  constituencies.  In  addition  to  covering  locally  relevant  news,  weather,  traffic,  and  sports, 
they  each  feature  prominent  sections  dealing  with  the  region’s  theme  parks.  While  Digital  City’s 
"Theme  Park  Central”  is  a  fairly  straightforward  guide  to  park  hours  and  special  events,  Cox  Inter¬ 
active’s  new  Inside  Central  Florida’s  theme  paries  area  is  much  cheekier,  with  reports  from  “theme 
park  spies”  on  topics  like  Michael  Jackson’s  private  visits  and  celebrity  tipping  habits. 

Bales,  of  Digital  City  Orlando,  who  alst)  oversees  the  Sentinel  site,  believes  that  luring  locals  and 
tourists  to  the  same  site  will  be  more  of  a  challenge.  “You  don’t  want  to  dumb  it  down  for  the  kx:als 
when  you’re  trying  to  explain  things  to  the  visitor,”  he  says. 

The  Slant,  an  e-zine  targeted  at  Orlando’s  18-34  demographic,  concentrates  exclusively  on  the 
local  market.  Referring  to  Digital  City  and  Inside  Central  Florida’s  hybrid  strategy.  Slant  publisher 
Dan  Leeds  says,  “There’s  a  certain  schizophrenia  to  their  approach,  going  after  both  locals  and 
tourists.  The  style  and  content  you’d  provide  for  those  two  markets  is  entirely  different.” 

Alisa  Cromer,  the  Orlando  Weekly's  publisher,  suspects  that  as  much  as  85%  of  an  Orlando  site’s 
traffic  may  come  fn)m  readers  outside  the  local  area.  She  and  Bales  both  note  that  by  attracting  an 
audience  of  national  and  international  users  planning  trips  to  Orlando,  their  sites  will  be  better 
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positioned  to  sign  national  advertisers,  espe¬ 
cially  in  the  travel  category’. 

Transaction-enabling 

Cromer,  whose  40,()0(Rirculation  Weekly 
competes  with  the  Sentinel's  Friday  calendar 
section,  suspects  that  Orlando’s  city  guides 
will  be  well  positioned  when  it  comes  to 
transaction-enabling  their  sites.  “The  next  log¬ 
ical  step  is  to  enable  online  travel  transac¬ 
tions,  where  people  can  buy  plane  tickets  and 
reserve  hotel  nxtms,”  she  says. 

The  Inside  (Central  Florida  site  is  more  of  a 
real  “umbrella”  site  than  Digital  City,  aggregat¬ 
ing  content  from  Cox  C^ommunications’  ABO 
affiliated  television  station  and  its  seven  radio 
stations,  which  range  from  talk  and  news  to 
adult  contemporary  and  country.  “We  have  a 
broadcast  mentality  right  now,"  says  manager 
Ray  Peabody.  “We’re  more  timely,  and  it  also 
frees  us  up  to  do  more  of  our  own  reporting, 
without  the  traditional  restrictions  a  newspa¬ 
per  has.”  He  says  that  in  the  first  week,  his  staff 
of  12  has  already  produced  original  stories 
about  central  Florida’s  sales  tax  hike  and  dis¬ 
ease  epidemics  on  cruise  ships. 

At  Digital  C'ity  Orlando,  most  of  the  con¬ 
tent  hails  from  the  Sentinel  or  the  staff  of  32 
online  employees.  But  Bales  says  he  is  work¬ 
ing  on  new  partnerships,  ttx).  And  he  has  an 
ace  up  his  sleeve:  in  October,  the  Sentinel  will 
launch  a  24-hour  TV  news  station  in  conjunc¬ 
tion  with  Time  Warner.  “That  will  enable  us  to 
do  a  lot  of  streaming  audio  and  video  content 
on  the  site,”  says  Bales. 

Who  will  survive? 

About  the  only  development  that  could 
further  heat  up  the  competition  is  the  entry 
of  Microsoft’s  Sidewalk.  Leeds,  at  the  Slant, 
whose  site  may  be  closest  to  the  Sidewalk  for¬ 
mula,  says  his  servers  have  recorded  hits 
almost  daily  from  Microsofties  on  reconnais¬ 
sance  missions.  But  the  Weekly's  Oomer, 
whose  parent  company.  Alternative  Media,  has 
already  developed  a  sophisticated  city  guide 
site  for  its  Metro  Times  property'  in  Detroit, 
thn)ws  down  the  gauntlet.  “It’s  very  easy  for 
someone  to  put  up  a  calendar,”  she  says.  “But 
it  takes  more  than  that  to  add  ItKal  perspec¬ 
tive  to  the  calendar.” 

Who’s  likely  to  prevail  here  in  Mickey’s 
hometown,  with  its  unusual  mix  of  residents 
and  vacationers?  Ben  Markeson,  a  longtime 
Orlando  media  observer  and  editor  of  the 
Orlando  Reporter,  isn’t  putting  any  money 
down  just  yet.  “C;ox  and  Tribune  have  the 
deep  pixrkets  and  the  economies  of  scale,  but 
1  think  there’s  a  strength  in  niche  publica¬ 
tions,  too,”  he  says,  concluding  with  the  phrase 
that  has  become  an  unofficial  motto  of  the 
city  guide  wars.  “It’s  still  tcx)  early  to  tell  who 
will  survive.” 


Online  Industry  News 

NEWSBOT 

CHALLENGES 

NEWSWORKS 

Battle  of  the  news  search  engines 

by  B.G.  Yovovich 

Wired  Digital  is  launching  a  new  ver¬ 
sion  of  its  news-oriented  .search 
engine  to  compete  with  News- 
Works,  the  news  search  engine  of  New  Cen¬ 
tury'  Network  (NCN). 

Called  “NewsBot,”  and  scheduled  to  go  live 
this  week,  the  new  service  continuously 
indexes  more  than  2(K)  news  sites  across  the 
Internet.  Like  NewsWorks,  NewsBot  effec¬ 
tively  turns  these  disparate  news  Web  sites 
into  a  single,  searchable  database  of  current 
news  stories.  Such  search  services  are  partic¬ 
ularly  useful  for  journalists  who  must  keep 
track  of  breaking  events  in  a  specific  field  of 
coverage  or  who  need  to  quickly  background 
themselves  on  a  particular  topic. 

Confusing  name  change 

NewsBot  is  a  totally'  revamped  version  of 
an  earlier  service  of  Wired  Digital  confusingly 
called  “NewBot.”  The  old  NewBot  offered  lim¬ 
ited  Web  searching  capabilities  fn)m  a  .soft¬ 
ware  application  that  resided  on  the  user’s 
computer. 

The  difference  between  NewsWorks  and 
NewsBot  is  that  while  the  NCN  service  limits 
itself  to  visiting  and  indexing  the  content  of 
about  124  newspaper  Web  sites,  NewsBot 
includes  online  newspapers  as  well  as  the 
sites  of  news  organizations  such  as  CNN,  Fox 
News,  MSNBC,  Wired  News,  Bl(X)mbei^,Time 
Daily  (Time  Warner),TechWeb  ((',MP)  and  Ziff 
Davis. 

Ad-supported,  free  to  users 

Also  like  NewsWorks,  NewsBot  is  ad-sup- 
ported  and  free  to  u.sers.  U.sers  can  search  by 
key  words,  browse  by  headlines  organized 
under  predetermined  categories,  or  they  can 
download  the  NewsBot  Personal  Agent  to 
automatically  search  and  report  on  any  given 
news  subject.  I’his  last  feature  is  launched 
automatically  when  the  computer  is  turned 
on.  It  runs  in  the  background  and  notifies  the 
user  of  relevant  news  via  a  flashing  icon  in  the 
Windows  task  bar.  The  URL  is  www. 
wired.com/newbot/index.html. 


Yovovich  is  an  Illinois  journalist  who  covers 
online  media  trends. 


In  Short 


BAD  JOURNALISM? 

After  it  scooped  Denver 
print  newspapers  by 
obtaining  and  publishing  a 
grand  jury  report  about 
wrongdoing  at  the  Rocky 
Flats  nuclear  weapons 
plant,  Digital  City  Denver 
abruptly  pulled  the  story 
from  its  Web  site.  Reports 
indicate  the  blockbuster 
investigative  report  disap¬ 
peared  after  Digital  City 
corporate  executives  — 
with  no  experience  in  hard 
journalism  —  decided  to 
"unpublish"  the  story 
rather  than  make  the  grand 
jury  judge  mad. 


DISNEY  NAMES  WEB  CZAR 

The  Walt  Disney  Co.  has 
named  Jake  Winebaum  to 
head  Buena  Vista  Internet 
Services,  a  new  division 
overseeing  all  the  con¬ 
glomerate's  Internet  activi¬ 
ties.  Winebaum  will  be  in 
charge  of  ESPN  SportsZone, 
ABC.com,  ABCNews.com 
and  several  other  major 
news  and  entertainment 
sites.  Winebaum  will  also 
retain  his  position  as  pres¬ 
ident  of  Disney  Online. 
Disney  owns  controlling 
interest  in  ABC  Internet 
Ventures  and  ESPN  Inter¬ 
net  Ventures. 
www.disney.com. 


Orlando  Sites  Online 

www.icflorida.com 

orlando.digitalcity.com 

www.goflorida.com 

www.theslant.com 

www.orlandosentinel.com 
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by  Kevin  O’Donoghue 


In  Short 


CNN'S  RECORD  TRAFFIC 

The  news  period  best 
summed  up  as  "Princess 
Diana  Death  Week"  gener¬ 
ated  what  CNN.com  says  is 
a  new  traffic  record  for  a 
news  Web  site.  CNN  says  it 
logged  59.5  million  page 
views  during  the  seven 
days  —  that  works  out  to 
8.5  million  a  day,  more 
than  350,000  an  hour,  or 
more  than  5,800  page 
views  a  minute,  around  the 
clock.  A  live  video  feed 
from  the  Princess'  Saturday 
funeral  service  was  contin¬ 
uously  accessed  by  1,200 
viewers  at  a  time  —  a  fig¬ 
ure  that  indicates  the  over¬ 
whelming  majority  of  Web 
surfers  were  seeking  out 
text  pages  rather  than 
using  CNN.com  as  a  TV  set. 
www.cnn.com 


MORE  HOURS  ONLINE 

The  latest  study  of  home 
online  usage  by  the  San 
Francisco-based  research 
firm,  Odyssey  Ventures,  has 
found  that  home  computer 
users  are  spending  increas¬ 
ingly  longer  amounts  of 
time  online.  The  1997 
"Homefront  Study"  reports 
that  U.S.  households  using 
online  services  such  as 
America  Online  or  Internet 
ISPs  are  spending  an  aver¬ 
age  of  12.8  hours  a  week 
online  —  up  from  an  aver¬ 
age  of  6.5  hours  a  week  a 
year  ago.  Study  authors 
conclude  that  the  general 
public  is  becoming 
"increasingly  comfortable" 
with  the  new  medium. 


In  Review 

CHASING  YOUNG 
WEB  READERS 

Do  e-zines  just  do  it  better?  http://www.word.com 


As  they  struggle  to  reconnect  with  a 
younger  audience  that  shows  little 
enthusiasm  for  newspapers,  many 
publishers  are  asking  this  question:  “Just  what 
do  these  damned  kids  want,  anyway?” 

Meanwhile,  hundreds  of  new  and  wildly 
unorthodox  “e-zines”  are  drawing  growing 
crowds  of  GenXers  and  their  younger  coun¬ 
terparts  on  the  World  Wide  Web.  Maybe  the 
name  explains  it  ail:e  =  electronic,  zine  =  mag¬ 
azine  minus  the  “square”  features. 

People  who  shoot 

One  of  the  more  |>opular  of  these  offbeat 
publications  is  word,  a  daily  publication  with 
content  a  lot  more  interesting  than  the  stale, 
recycled  wire  copy  that  makes  up  so  much  of 
the  mainstream  media.  For  example,  in  the 
current  issue,  there  is  a  story  called  “Sh(K)ters,” 
by  Steven  Williams. 

Williams  interviews  five  ordinary  people 
who  were  put  in  the  extraordinary  situation 
of  having  to  shoot,  and  in  some  cases  kill, 
another  human  being.  When’s  the  last  time 
that  story'  ran  in  your  local  newspaper?  But 
think  about  it.  Guns  and  gunfire  are  a  central 
part  of  our  culture  and  an  important  issue. 
Maybe  passing  through  metal  detectors  to  get 
into  school  each  day  just  naturally  heightens 
your  interest  in  such  things. 

Williams’  story  is  not  likely  to  change  the 
grisly  facts  of  urban  violence,  but  it  does  offer 
insights  into  an  area  many  people  are  con¬ 
cerned  about,  even  if  they  never  experience  it 
themselves.  And  this  sense  of  gritty  street  real¬ 
ity  is  what  attracts  younger  readers. 

Although  word's  articles  are  all  aimed  at 
younger  readers,  they  don’t  insult  the  intelli¬ 
gence  —  a  common  flaw  of  youth-oriented 
sections  in  daily  newspapers. 

Although  the  editors  of  word  are  obviously 
tuned  in  to  the  shorter  attention  span  of 
young  America  and  could  exploit  this,  they 
instead  appear  to  go  to  great  lengths  to  use 
stories  —  from  creative  nonfiction  to  offbeat 
culture  and  surreal  humor  —  to  pull  this  age 
group  into  surprisingly  long  reads. 

Visually  interesting  HTML  tricks  help  in 
this  regard.  The  table  of  contents  page,  for 
instance,  is  headed  by  the  image  of  a  wooden 


table  that  rocks.  It’s  simple,  but  effective,  and 
makes  the  whole  page  more  appealing  to 
readers,  as  do  the  ever<hanging  images  that 
appear  in  the  upper  right  comer  of  every- 
page.  In  some  stories,  l(K)ped  images  play 
themselves  out  while  the  story  is  read.  Marc 
(ierald’s  story,  “The  Tumbler,”  about  ex-boxing 
superstar  Jorge  Paez  is  illustrated  with  a 
kK)ped  video  clip  of  Paez  pommeling  an 
opponent. 

Drag  the  dress  to  reveal.  .  . 

In  another  feature,  “Diary  of  a  Garterbelt 
Feminist,”  by  Lucinda  Ro,senfield,  the  viewer  is 
presented  with  the  legs  and  skirt  of  a  young 
woman.  The  user  then  drags  the  skirt  to 
reveal.  .  .  the  story  text,  of  course  (this  is 
about  e-zines,  not  e-rotica). 

Easily  followed  icons  provide  continuity  — 
gears  or  sprockets  marking  the  section  called 
“machine,”  while  the  “pay”  section  has  a  flick 
of  (ieorge  Washington  from  a  dollar  bill. 

However,  the  site  does  have  its  flaws.  The 
table  of  contents  page,  though  graphically 
interesting,  is  as  crowded  as  the  New  York  N 
train  at  rush  hour.  This  site  is  crammed  with 
story  content  and  impossible  to  read  in  one 
sitting. 

Word's  stories  are  sometimes  literally  hard 
to  follow.  For  example,  while  the  editors  may 
intend  for  readers  to  understand  they  have  to 
scroll  horizontally  to  see  some  neat  feature, 
this  fact  is  frequently  not  made  obvious  to  the 
reader. 

Overall,  word  delivers  solid,  well-written 
stories  that  respect  as  well  as  entice  the 
younger  reader.  This  combination  plus  visual 
images  and  HTML  tricks,  makes  the  online 
publication  as  pleasurable  as  it  is  informative 
to  visit.  More  impt)rtantly,  it’s  a  site  that  makes 
young  readers  want  to  come  back  for  another 
taste. 

That  alone,  you  would  think,  makes  it  a 
“must  read”  for  those  print  publishers  who 
are  trying  so  hard  to  figure  out  what  these 
damned  kids  really  want. 


O  'Donoghiw  is  a  journalism  major  at  St. 
John 's  University  in  Sew  York  City  and  an 
editorial  intern  at  H&P  Interactive. 
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The  Challenges 

Formidable 

41 

The  Competition  ^ 

Gaining  ^ 


The  Technology 


The  Rewards 


Unlimited 


The  Solution 


FutureTense 


The  Web.  Even  with  all  the  hurdles  to  bringing  your  publication 
on-line  and  within  budget,  it’s  still  the  most  intriguing  publishing 
medium  ever -and  potentially  the  most  rewarding.  The  good  news 
is  that  now  there  are  real  tools  and  a  practical  business  vision  for 
your  Web  publishing  success.  Introducing  the  Internet  Publishing 
System  from  FutureTense.  It  just  might  be  the  approach  that  finally 
lets  you  vault  to  victory. 


Internet 
blishing 
System 


Don’t  waste  another  minute.  Call  1  (800)  880-7613. 


Visit  us  at  Seyboid  SF,  October  1-3,  Booth  #2501 


^FuturSmse. 


33  Nagog  Park,  Acton  MA  01720 
http://www.futuretense.com 


TECHNOLOGY 


Vendors’ 

Appointments 


Managing  Editor  Inc., Jenkintown,  Pa.,  promoted 
MARK  LEISTER  to  the  post  of  marketing  vice 
president.  With  the  publishing  software  develof)er 
since  1990,  Leister  had  served  as  executive  director 
of  product  development. 

Taking  over  as  pnxluct  development  manager  is 
WILLIAM  J.  ROOSEY,  who  joined  the  company 
fn)m  Broderbund  Software  where  he  was  product 
manager  for  the  Print  Shop  Deluxe  product  line. 

He  earlier  worked  for  Millennium  Media  Group 
and  Frontier  Media  Group. 

In  sales,  STEVEN  K.  HAVGHT  was  named 
manager  of  the  Middle  Atlantic  States.  Haught’s 
backgn)und  in  general  management,  sales  and  mar¬ 
keting,  operations  and  pnxluct  development 
include  the  pcjsitions  of  publisher  and  general  man¬ 
ager  for  the  Business  Ledger  Publishing  Group, 
ADD  Inc.^oumal  Communications  Inc.  and  the 
R(K'k  Valley  Ca)mmunity  Press. 

Optn)nics  International  Corp.,  Chelmsford,  Mass., 
promoted  executive  vice  president  EDWARD 
CHRVSCIEL  to  president,  reporting  to  former 
president  Tony  Fong,  who  continues  as  CEO  and 
chairman.  C>hrusciel  was  as  Optronics  marketing 
director  before  Fong  Bmthers  Cos.  acquired  a 
majorin  interest  in  the  former  Integraph  Corp. 
division.  Before  joining  Optronics  in  1989,  he 
served  as  C^hromacom  System  product  manager  for 
Hell  Graphic  Systems.  Chrusciel’s  20  years  in  the 
graphic  arts  industry'  includes  work  as  a  member 
of  the  GATE,  R&E  Council  for  the  Graphic  Arts, 
TACiA  and  the  IPA. 

Moving  into  Chrusciel’s  former  position  is  for¬ 
mer  vice  president  of  finance  TIMOTHY 
SCVLUN,  who  oversees  internal  operations,  from 
manufacturing  to  finance.  He  joined  the  company 
in  1990  as  director  of  finance  and  administration. 
Scullin  earlier  was  division  controller  at  Sprague 
Technologies. 

DAVID  GREEN,  general  manager  of  Heidelberg 
Group’s  Ultre  division,  was  named  president  and 
CEO  of  the  Linotype-Hell  Co.,  the  Hauppauge,  N.Y., 
holding  company  responsible  for  U.S.  administra¬ 
tive  functions  of  LinoPress  Publishing  Systems, 
Ultre,  Hell  GravTire  Systems  and  Desktop  Solutions. 
He  replaces  NIELS  M.  WINTHER,  who  resumes 
full-time  responsibilities  as  senior  vice  president, 
sales  and  marketing,  at  Heidelberg  USA,  Kennesaw, 
Ga.  (where  Linotype-Hell  high-end  scanners,  RlPs, 
platesetters,  imagesetters,  workstations  and  servers 


are  now  operated  as  Heidelberg  Prepress). 

Also  from  Ultre,  RUSSELL  CASO  was  appoint¬ 
ed  finance  and  administration  vice  president  and 
secretary  at  Linotype-Hell.  Green  and  Caso  retain 
their  positions  at  Ultre,  in  Melville,  N.Y. 

Mactive  Inc.,  Melbourne,  Fla.,  named  SCOTT 
ROESSLER  operations  vice  president.  The  wholly 
owned  subsidiary  of  Sweden’s  Mactive  AB  also 
announced  that  among  other  additions  to  staff, 
including  software  developers,  it  had  hired  BILL 
MERCER  to  run  its  customer  support. 

Former  Mactive  Inc.  sales  and  marketing  vice  presi¬ 
dent  JOHN  HERBST  joined  (Text  Inc.  as  sales 
vice  president.  His  appointment  is  one  of  several 
additions  to  the  Ann  Arbor  company’s  sales,  sup¬ 
port  and  training  staffs.  (Text  anticipates  further 
expansion  of  its  installation  and  training  staffs. 

Herbst’s  arrival  leaves  vice  president 
EUGENE  KEEL  to  concentrate  on  marketing,  as 
he  did  10  years  ago.  In  his  14  years  at  (Text,  Kiel 
also  has  managed  prtxluct  development. 

At  (Text,  Herbst  again  works  for  Anthony  Peri, 
his  former  Harris  Publishing  Systems  Corp.  boss, 
who  left  the  restructured  division  of  Harris  Corp,, 
Melbourne,  Fla,,  (£6?/*,  Aug.  23,  p.  32)  to  take  over 
in  spring  as  president  and  chief  operating  officer 
of  a  restructured  (Text  (£(S’£,June  21,  p.  58). 

Herbst’s  24  years  in  the  industry  included  work 
in  color  prepress  management  at  the  Fort 
Lauderdale  Sun-Sentinel  and  two  stints  at  Harris, 
where  he  managed  Iberian  and  Latin  American 
sales  and  most  recently  served  as  international 
sales  director  before  joining  the  newly  formed  U.S. 
affiliate  of  Sweden’s  Mactive  AB  last  winter. 

Senior  software  designer  TRACI  ROYER. 
who  was  instrumental  in  designing  AdVision,  was 
promoted  to  AdVision  product  manager. 

New  hires  include  systems  analysts  YING  LIU 
and  DAN  WEIBLE,  technical  support  representa¬ 
tive  T.  EDWARD  MELLNER,  quality  analyst 
CHERYL  WHITE,  application  specialist 
RANDALL  RICHARDS  and  documentation 
specialist  MARGARET  KEENER. 

After  more  than  32  years  in  international 
marketing  and  sales,  most  recently  as  a  Seagrams 
International  executive,  BOB  GANDEL  was 
appointed  to  the  newly  created  position  of 
international  marketing  vice  president  at  Heritage 
Inks  International,  Edison,  N.J. 
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OR 

Mail  your  order  and  payment  to: 

EdKor  &  Publisher  Year  Book,  11 W. 

19th  St,  New  York,  NY  10011-4234.  Or  to 
charge  your  order  to  your  Visa/MC  account,  call  (212) 
675-4380,6x1255. 

*  Fax:  (212)  691-6939  *  E-mail:  edpub@mediainfo.com 

*  Web  site  store:  http://www.mediainfo.com 

CD-ROM  questions:  (’lease  call  (212)  675-4380 
Ext  509  (Southeast,  South  and  West) 

Ext  172  (Northeast  and  Midwest) 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


•  Section  ll-U.S. 

Weeklies  and  Special 
Newspapers 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V-News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available -call  for  pricing) 

- PRICIIMG - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only.  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


Ad  Volume  in  Selected  National  Categories 

(January-July  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

AirlinM 

AlNoDvalvr 

Associltiom 

Factofv 

Automoliifa 

Bai>ki 

Cofnpdtm  A 
Soitwart 

Cn4H 

Cards 

FaadA 

HoasaAold 

HatalsA 

Rasoni 

lataraaca 

Invastiaaats 

Matiaa 

Piclaras 

TravalA 

Taariim 

Utjlitias& 

Caaam 

1  New  York  Times 

254,192 

17,320 

3,027 

9,444 

15,774 

22,752 

4,162 

1,048 

4,830 

2,160 

14,075 

101,839 

5,319 

52,442 

2  Los  Angeles  Times 

277,250 

9,594 

35,095 

10,545 

16,258 

12.494 

1,155 

1,898 

5,647 

5,453 

5,729 

139,859 

4,306 

29,217 

3  Washington  Post 

166,853 

10,731 

31,836 

7,571 

30,020 

8,196 

1,290 

637 

4,589 

2,127 

3,864 

29,349 

3,470 

33,173 

4  New  York  Daily 

News 

99,346 

7,299 

4,202 

6,329 

12,068 

1,483 

14 

280 

2,647 

3,113 

625 

34,269 

2,720 

24,297 

5  Chicago  Tribune 

144,906 

10.973 

23,445 

9,398 

14,117 

10,768 

1,022 

1,733 

6,573 

2,746 

3,167 

32,024 

2,841 

26,099 

6  Newsday 

130,813 

4,744 

11,677 

8,807 

42,521 

2,351 

210 

554 

844 

3,393 

1,670 

29,717 

5,213 

19,112 

7  Houston  Chronicle 

105,187 

8,535 

21,674 

645 

7,878 

3,664 

518 

641 

1,224 

2,803 

2,850 

24,991 

1,087 

28,677 

8  San  Francisco 

Chronicle 

112,934 

6,612 

10,929 

2,498 

11,093 

13,015 

1,598 

1,534 

5,362 

3,630 

2,232 

33,959 

2,037 

18,435 

9  Chicago  Sun-Times 

87,568 

7,391 

9,642 

10,029 

10,794 

1,470 

30 

1,345 

5,605 

799 

538 

25,503 

1,590 

12,832 

10  Dallas  Morning 

News 

111,213 

7,982 

11,316 

1,587 

12,758 

6,571 

961 

1,024 

6,202 

2,024 

3,419 

24,267 

2,802 

30,300 

11  Phoenix  Arizona 

Republic 

104,243 

7,260 

16,794 

2,731 

7,414 

3,983 

194 

890 

3,786 

11,117 

1,709 

20,878 

1,767 

25,720 

12  Boston  Globe 

146,963 

8,734 

9,915 

7,748 

16,277 

5,964 

1,308 

1.391 

15,790 

4,865 

6,394 

29,545 

5,314 

29,718 

13  New  York  Post 

95,660 

3,961 

2,774 

6,627 

13,456 

799 

14 

111 

4,873 

4,427 

1,107 

25.026 

15,517 

16,968 

14  Philadelphia 

Inquirer 

114,400 

6,872 

6,531 

12,142 

25,056 

6,864 

631 

483 

3,502 

4,154 

2,012 

26,723 

1,183 

18.247 

15  Newark  Star-Ledger 

122,086 

8,037 

10,245 

12,999 

27,666 

713 

287 

901 

3,431 

9,682 

2,532 

17.503 

2,864 

25,226 

16  Cleveland  Plain 

Dealer 

77,556 

4,710 

7,973 

7,097 

18,567 

629 

0 

1,096 

1,033 

6,499 

2,542 

15,646 

772 

10,992 

17  San  Diego  Union- 

Tribune 

114,159 

2,711 

21,965 

3,409 

11,768 

2,367 

754 

335 

2,896 

5,161 

2,246 

24,643 

1,450 

34,454 

18  Detroit  Free  Press 

55,547 

3,508 

11,570 

1,415 

3,650 

4,635 

112 

508 

1,093 

211 

817 

19,209 

838 

7,981 

19  St.  Petersburg  Times 

51,669 

1,391 

7,649 

1,724 

12,253 

1,102 

0 

585 

729 

1,063 

2,365 

8,906 

2,221 

11,681 

20  Miami  Herald 

92,806 

4173 

9,637 

1,970 

19,550 

1,558 

906 

1,149 

1,936 

2,565 

2,255 

21,119 

3,495 

22,493 

NEWSPAPER 

TOTAL 

Aiflim 

AutoD«al«r 

Associaliom 

Top  20  Sunday  Newspapers 

Factory  Computers  &  Credit  Food  &  Hotels  & 

Automotive  Banks  Software  Cards  Household  Resorts 

Insaranca 

lavestmaati 

Matiaa 

PKlaras 

Traval  & 
Taarisal 

Utilitias  & 
Cafnais 

1  New  York  Times 

206,201 

12,356 

16,569 

9,999 

6,903 

1,209 

3,253 

1,256 

31,536 

640 

13,276 

47,769 

49,319 

12,116 

2  Los  Angeles  Times 

140,435 

8,530 

10,928 

1,870 

6,199 

577 

433 

1,237 

30,142 

635 

2,760 

37,521 

28,071 

11,532 

3  Washington  Post 

65,808 

4,747 

3,774 

1,414 

9,290 

615 

386 

0 

10,790 

409 

2,150 

9,557 

16,407 

6,269 

4  Chicago  Tribune 

113,098 

6,821 

14,888 

7,237 

3,136 

1,149 

594 

10 

16.971 

480 

2,078 

11,651 

30,555 

17,528 

5  Philadelphia 

Inquirer 

84,541 

3,815 

3,389 

6,866 

18,184 

637 

528 

584 

10,505 

2,619 

1,796 

8,670 

19,656 

7,292 

6  New  York  Daily 

News 

49,997 

3,116 

882 

2,161 

1,426 

273 

0 

51 

11,391 

695 

336 

10,630 

11,159 

7,877 

7  Dallas  Morning 

News 

75,146 

5,394 

1,925 

841 

8,126 

737 

17 

198 

10,159 

1,859 

2,023 

7,983 

20,167 

15,717 

8  Detroit  News  &  Free 

Press 

52,477 

5,985 

11,961 

1,111 

2,465 

406 

32 

62 

3,878 

318 

594 

6,513 

12,504 

6,648 

9  Boston  Globe 

116,323 

5,434 

11,096 

4,635 

14,049 

1,354 

467 

21 

21,109 

1,977 

1,511 

8,404 

31,010 

15,256 

10  Houston  Chronicle 

53,565 

5,041 

1,583 

334 

6,032 

1,071 

138 

78 

5,599 

1,223 

1,434 

6,122 

14,944 

9,966 

11  Atlanta  Journal 

Constitution 

70,213 

4,092 

5,743 

2,593 

4,692 

1,500 

82 

128 

7,276 

461 

1,961 

7,377 

26,539 

7,769 

12  Minneapolis  Star 

Tribune 

56,948 

2,517 

3,983 

623 

6,239 

400 

0 

338 

12,339 

1,116 

2,619 

5,932 

15,791 

5,051 

13  Newsday 

65,454 

2,769 

3,124 

3,192 

7,489 

512 

144 

0 

14,220 

707 

330 

9,494 

20,434 

3,039 

14  San  Francisco 

Examiner  & 

Chronicle 

76,904 

5,551 

3,346 

364 

2,916 

1,319 

268 

850 

21,759 

565 

1,693 

9,150 

20,867 

8,256 

15  Newark  Star-Ledger 

87,529 

3,736 

5,609 

5,116 

20,109 

133 

15 

44 

17,252 

2,046 

2,102 

4,545 

24,599 

2,223 

16  Phoenix  Arizona 

Republic 

77,936 

4,507 

4,422 

773 

6,715 

666 

232 

329 

17,321 

13,000 

1,860 

5,499 

12,569 

10,043 

17  St.  Louis  Post- 
Dispatch 

41,753 

3,286 

5,761 

420 

4,412 

135 

70 

22 

6,627 

736 

894 

4,596 

8,840 

5,954 

18  Cleveland  Plain 

Dealer 

54,675 

2,045 

3,242 

1,868 

8,064 

547 

0 

668 

2,251 

5,829 

786 

4,726 

17,513 

7,136 

19  Seattle  Times/Post' 
Intelligencer 

61,910 

5,210 

1,791 

170 

5,194 

702 

0 

405 

5,841 

842 

1,338 

7,513 

26,303 

6,601 

20  Miami  Herald 

48,751 

3,036 

4,596 

920 

5,432 

0 

0 

106 

7,222 

325 

1,091 

6,620 

15,592 

3,811 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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Ad  Volume  in  Selected  National  Categories 

(January-July  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NCWSPAPER 

TOTAL 

ApparelA 

Accessories 

Au«e  Supply/ 

Repair 

Books  A 
Statieaery 

BuiWini 

Materials 

Stores 

Electronics 

Dopartmont 

Stares 

Discount 

Storos 

Drug 

Stores 

Food 

Stores 

Jewelry 

Stores 

(Mice  Supply 
Stores 

Sports  A 
Toys 

1  New  Yorti  Timts 

200,849 

18,070 

15 

6,189 

429 

27,238 

15,218 

70,602 

1,392 

445 

561 

33,520 

13,933 

7,890 

5,347 

2  Los  Angeles  Times 

391  /95 

5,525 

9,992 

1.145 

3,501 

10,842 

59,234 

183,498 

9,482 

872 

23,858 

35,809 

1,865 

20,008 

26,164 

3  Washington  Post 

356,664 

16,745 

2,718 

608 

11,761 

15,443 

40,909 

127,381 

8,197 

1.914 

31,894 

75,870 

3,525 

8,903 

10,796 

4  New  York  Daily 

News 

202,303 

6,380 

12,618 

49 

5,099 

3,879 

52,353 

59,015 

2,636 

731 

11.424 

40.154 

691 

3,710 

3,564 

5  Chicago  Tribune 

225,564 

10,411 

2,128 

697 

4,937 

11,070 

29,353 

67,962 

10,667 

2,095 

4.491 

54,166 

3,778 

7,710 

16,099 

6  Newsday 

250,935 

10,266 

6,970 

166 

6,887 

6,817 

77  606 

71,345 

9,316 

1,513 

2,110 

37,000 

1,617 

11,335 

7,987 

7  Houston  Chronicle 

405,480 

26,110 

4,822 

761 

14,471 

11,268 

32,511 

146,081 

15,078 

329 

17,495 

106,428 

3,195 

9,775 

17,156 

8  San  Francisco 

Chronicle 

164,707 

5,180 

2,036 

895 

801 

6,769 

14,192 

75,802 

7,028 

3,819 

738 

25,052 

1,011 

14,034 

7,350 

9  Chicago  Sun-Times 

128,481 

6,318 

7,127 

44 

7,628 

2,822 

35,615 

26,281 

6,208 

427 

4,907 

19,344 

374 

6,385 

5,001 

10  Dallas  Morning 

News 

413,321 

18,353 

3,164 

853 

13,457 

13,618 

30,107 

153,890 

13,258 

621 

53,856 

80,359 

3,240 

16,433 

12,112 

11  Phoenix  Arizona 

Republic 

290,792 

7,338 

6,959 

411 

16,983 

7,190 

22,340 

98,163 

4,909 

1,020 

13,166 

93,335 

1,732 

6,896 

10,350 

12  Boston  Globe 

234,033 

11,845 

1,326 

4,215 

4,234 

7,970 

19,456 

110,788 

12,379 

2,036 

6,668 

28,694 

4,695 

6,189 

13,538 

13  New  York  Post 

81,014 

6,594 

554 

108 

1,258 

7,047 

41355 

1,687 

2,800 

828 

2,184 

10,364 

1,171 

1,197 

3,867 

14  Philadelphia 

Inquirer 

260,260 

8,614 

2,803 

153 

3,864 

22,502 

14,137 

133,627 

3,055 

919 

3,547 

52,538 

2,018 

5,857 

6,626 

15  Newark  Star-Ledger 

266,811 

14,331 

4,009 

271 

6,397 

7,726 

72,898 

72,257 

9,791 

1,772 

6,050 

52,403 

2,281 

8,999 

7,626 

16  Cleveland  Plain 

Dealer 

196,511 

6,085 

3,767 

524 

7,432 

1,957 

11,995 

75,034 

5,142 

1,687 

30,921 

37,856 

1,039 

7,436 

5,636 

17  San  Diego  Union- 

Tribune 

348,268 

4,929 

9,128 

530 

7,336 

23,742 

71,775 

110,521 

5,842 

612 

23,892 

48,381 

2,907 

8,349 

30,324 

18  Detroit  Free  Press 

124,580 

4,256 

2,011 

88 

9912 

3,233 

35,895 

32,028 

5,262 

1,299 

3,620 

9,339 

521 

8,488 

8,628 

19  St.  Petersburg  Times 

174,075 

4,732 

5,115 

2,194 

4,632 

2,643 

21,309 

53,480 

18,367 

302 

4,943 

38,527 

1,180 

8,838 

7,813 

20  Miami  Herald 

284,477 

4.771 

1,959 

52 

5.147 

5,665 

97,893 

77,484 

12,827 

401 

3,556 

60,066 

885 

9,135 

4,636 

NEWSPAPER 

TOTAL 

ApparelA 

Accessaries 

Aute  Supply/ 
Repair 

Top  20  Sunday  Newspapers 

Books  A  Building  Cemputer  Consumer  Osperunsnt  Discooni 
Stationerv  Materials  Stores  Electronics  Storos  Stores 

Drug 

Stores 

Food 

Stores 

femiture  A 
Accessories 

Stores 

OKktUfttt 

Stom 

Sports  A 
Toys 

1  New  York  Times 

95,538 

8,709 

0 

1,114 

110 

4.444 

8,124 

50,374 

778 

0 

42 

13,923 

6,595 

933 

392 

2  Los  Angeles  Times 

96,950 

3,287 

7,593 

2,949 

648 

1,391 

7,187 

43,027 

1,298 

1,057 

8,358 

8,757 

1,731 

5,395 

4.272 

3  Washington  Post 

82,853 

2,847 

6,581 

2,125 

759 

585 

1,810 

25,307 

3,369 

6,761 

15,552 

12,603 

1,786 

1,619 

1,149 

4  Chicago  Tribune 

72,173 

3,020 

4,615 

2,815 

1,027 

1,809 

3,022 

23,788 

2,994 

1,602 

947 

16,685 

1,345 

6,714 

1,790 

5  Philadelphia 

Inquirer 

115,876 

1,095 

8,211 

783 

1,517 

2,928 

27,669 

24.474 

1,609 

6,487 

4,199 

33,496 

343 

1,689 

1,376 

6  New  York  Daily 

News 

81,404 

1,238 

5,959 

6 

672 

4,189 

19,553 

8,244 

3,713 

4,007 

13,926 

19,250 

0 

143 

504 

7  Dallas  Morning 

News 

202,551 

2,543 

9,043 

765 

1,165 

4,787 

17,378 

57,060 

2,941 

38 

61,861 

11,226 

609 

4,908 

29,227 

8  Detroit  News  &  Free 

Press 

46.449 

545 

1,450 

54 

5,034 

328 

8,984 

9,008 

2,629 

297 

4,465 

7,627 

56 

3,409 

2,563 

9  Boston  Globe 

103,429 

3,745 

3,541 

2,713 

3,811 

2,740 

2,971 

36,145 

2,296 

2,764 

32 

30,174 

3,892 

3,231 

5,374 

10  Houston  Chronicle 

168,065 

9,155 

7,546 

951 

1,057 

4,435 

15,889 

53,544 

4,861 

97 

10,165 

28,452 

1,235 

3,755 

26,923 

11  Atlanta  Journal 

Constitution 

89,903 

3,059 

8,411 

480 

643 

3,660 

3,842 

31,747 

11,566 

418 

10,547 

9,706 

959 

3,167 

1,698 

12  Minneapolis  Star 

Tribune 

59,307 

1,008 

4,997 

396 

4,424 

681 

408 

9,379 

5,786 

2,710 

12,782 

8,999 

504 

3,112 

4.121 

13  Newsday 

67,764 

1.448 

1,162 

18 

2,420 

1,848 

15,431 

13,216 

3,708 

631 

590 

21,902 

798 

3,446 

1,146 

14  San  Francisco 

Examiner  & 

Chronicle 

74,496 

2,178 

3,838 

2,342 

626 

1,223 

3,799 

33,539 

1,026 

154 

1,516 

15,744 

2,144 

4,632 

1,735 

IS  Newark  Star-Ledger 

97,571 

2,773 

4,324 

134 

2,891 

4,565 

16,474 

16,974 

4,791 

5,357 

17,719 

15,666 

448 

3,404 

2,051 

16  Phoenix  Arizona 

Republic 

80,713 

464 

6,107 

44 

3,076 

4,834 

3,804 

26,638 

1,508 

340 

8,452 

17,897 

1,012 

2,141 

4,396 

17  SL  Louis  Post- 
Dispatch 

41,005 

262 

3,724 

121 

1,311 

570 

254 

18,696 

2,193 

15 

4,908 

4,970 

3 

3,662 

316 

18  Cleveland  Plain 

Dealer 

62,067 

1,086 

4,933 

170 

7,634 

228 

677 

19,648 

2,377 

7,370 

4,744 

3,559 

166 

7,711 

1,764 

19  Seattle  Times/Post- 
Intelligencer 

59,732 

2,313 

5,716 

701 

3,134 

3,950 

4,782 

19,879 

2,474 

973 

730 

8,481 

646 

4,339 

1,614 

20  Miami  Herald 

93,816 

751 

4,289 

7 

505 

878 

37,069 

23,592 

1,603 

57 

2,450 

15,775 

1,326 

4,796 

718 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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These  Web 
mini-movies  may 
be  ‘the  wave  of 
the  future’ for  ^ 
newspaper 
columnists 


BY  DAVID  ASTOR 


Video  Columns  Are 
Created  For  The  Net 


Jim  Boughton,  who  works  for  the  Star-Telegram 
Web  site,  takes  Lieber’s  ftxjtage  and  turns  it  into 
“streaming  video”  for  viewing  on  the  site.  He  also 
helps  come  up  with  ideas  for  the  videos. 

Lieber  doesn’t  think  there  are  many  other  news¬ 
paper  writers  who  have  created  video  columns, 
but  he  does  know  of  at  least  one.  That  would  be 
San  Jose  Mercury  News  columnist  Dennis 
Rockstroh,  who  gave  Lieber  the  video  feature  idea. 

Rockstn)h  told  E&P  that  he,  along  with  Mercury 
News  reporter  Dennis  Akizuki,  put  together  several 
videos  in  February'  and  March  for  the  Mercur\' 
Center  Web  site  (http;//www.sjmercury.com/). 

“It  was  pretty'  exciting,”  said  Rockstroh,  who  did 
the  writing  and  acting  while  Akizuki  handled  the 
producing  and  shtxning. 

One  video,  made  around  the  time  when  a 
Charlie  Chaplin  movie  was  being  shown  on  the 
Internet,  featured  R(K:kstroh  talking  to  a  statue  of 
the  legendary  actor  and  director.  Another  video 
focused  on  a  tunnel  —  in  Fremont,  Calif.  —  that 
was  built  by  Chinese  railroad  workers  and  later 
used  to  hide  booze  during  pn)hibition. 

Like  Lieber,  Rockstroh  sees  the  news  potential  of 
video  columns.  The  Mercury  News  writer  noted, 
by  way  of  example,  that  these  multimedia  columns 
could  incorporate  security 

_ _ 


Dave  lieber  is  a  video  columnist,  but 
he  doesn’t  review  the  latest  releases 
for  your  VCR. 

Instead,  the  Fort  Worth  Star- 
Telegram  writer  does  an  innovative 
new  feature  that  exists  in  a  place  where  elements 
of  print,  film,  television  and  the  Internet  meet  in  a 
multimedia  mix. 

“I  think  it’s  the  wave  of  the  future,”  said  Lieber. 
“Columnists  can  take  the  attributes  of  TV  and 
movies  and  use  them  to  tell  our  stories.” 

His  video  column  is  part  of  the  Star-Telegram 
Web  site  (http://www.  star- 
telegram.com/ 
homes/wow/lieber/  video/). 

To  hear  and  see  it,  visitors 
need  to  have  a  sound  card  in 
their  computers  and  down- 
load  the  “VivoActive  Player  ” 
plug-in. 

The  first  video  —  which 
made  its  debut  in  late  August 
and  ran  through  Sept.  9  — 
was  a  3!^’-minute  segment  showing  Lieber,  daughter 
Desiree  (15)  and  son  Jonathan  (13)  on  a  shopping 
trip.  At  the  end,  Lieber  answered  a  question  about 
what  America  means  to  him  by  displaying  an 
empty'  wallet!  ! 

His  second  video,  which  hit  the  Web  on  Sept.  | 
10,  is  a  2/>-minute  sptxtf  of  Westerns  featuring  4-  « 

month-old  Austin  James  Lieber  besting  his 
columnist  father  in  a  shootout.  Included  is  nar¬ 
ration  by  Jonathan,  as  well  as  music  from  The 
Good,  the  Bad  and  the  Ugly. 

A  third  video  will  satirize  talk  shows. 

Lieber  hopes  to  do  at  least  25  videos  a  year, 
with  a  new  one  introduced  every  week  or 
two.  While  the  initial  offerings  are  on  the  light 
side,  serious  ones  are  coming,  too.  Some  of  the 
videos  will  be  on  subjects  independent  of  i 

Lieber  s  print  column,  while  others  will  have  a 
connection  to  his  thrice-weekly  newspaper 
feature.  ^ 

Indeed,  Lieber  sees  the  possibility'  of  bring¬ 
ing  along  a  video  camera  when  he  goes  out  I 
to  gather  material,  and  then  doing  both  print  ~ 
and  video  columns. 

Lieber’s  videos  are  shot  with  a  standard  video 
camera.  After  finding  that  his  camera’s  built-in 
microphone  didn’t  provide  good  enough  sound  for 
the  first  video,  Lieber  attached  a  separate  mike  — 
resulting  in  better  audio  for  the  second  video. 
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video  column  is  listed  on  the  home  page  of  the  Fort  Worth  — 
Star-Telegram  Web  site  (which  was  redesigned  soon  after  this 
screen  shot  was  taken).  E&P  moved  up  the  Lieber  listing  a  little  to 
show  it  in  the  same  screen  shot  as  the  site's  logo. 
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camera  footage  of  a  bank  robbery  or  a 
tape  of  a  91 1  call. 

Because  of  budget  and  staff  consider¬ 
ations,  Rockstroh  isn’t  making  videos  at 
this  moment.  But  he  hopes  to  resume 
them  in  the  near  future. 

Another  Mercury  Neu's  columnist, 

Mike  Cassidy,  has  also  experimented 
with  video.  He  did  one  in  May  that’s 
still  listed  in  the  “clips”  area  of  the 
paper’s  Web  site. 

Rockstroh  noted  that  video  columns 
could  really  catch  on  as  more  people 
gain  the  computer  power  and  knowl¬ 
edge  to  easily  access  them. 

Lieber  is  not  only  doing  video  and 
print  columns.  He  —  like  fellow  Star- 
Telegram  scribes  J.R.  Labbe, Joyce 
Roach  and  Bob  Ray  Sanders  —  also 
does  a  weekly  audio  column  that  callers 
can  listen  to  over  the  phone.  And  he 
writes  a  weekly  satirical  feature  for  the 
Star-Telegram  Web  site. 

So  Lieber  is  all  over  the  multimedia 
map  —  giving  him  exposure  that  he 
believes  helps  attract  readers  to  his 
print  column. 

Rockstroh  added  that  video  columns 
might  help  newspaper  columning  sur¬ 
vive  as  a  profession  in  an  age  when 
print  faces  increasing  competition  fn)m 
the  new  electronic  media. 

‘Quality  Time’  Is 
Featured  In  Site 

u/^UALITY  TIME"  CREATOR  Gail 

'^Machlis  of  Chn)nicie  Features  has 
started  a  Web  site. 

The  site  (http://www.reuben.org/ 
qualitytime/)  includes,  among  other 
things,  an  archive  of  Machlis’  cartoons  in 
various  subject  categories. 

Syndicate  Has 
Cyber  Package 

Material  from  the  Neu>  York 
Times'  CyberTimes  Web  site  is 
available  in  a  New  York  Times  Syndicate 
weekly  package. 

Regular  offerings  include: 

♦  “Arts@Large”  by  Matthew  Maripaul, 
who  discusses  entertainment  and  the 
arts  in  cyberspace. 

♦  “Digital  Nation”  by  Jason  Chervokas 
and  Tom  Watson,  who  report  on  topics 
such  as  a  virtual  community  in 
Appalachia  and  using  the  Internet  to  find 
missing  children. 


♦  “Internet  Q&A”  by  John  Freed,  whose 
twice-weekly  feature  answers  questions 
about  business,  technology  and  science. 

♦  "Travel  Log”  by  Stephen  Miller,  who 
offers  tips  for  travelers  who  “don’t  leave 
home  without  their  laptops.” 

Cartoonists  And 
Computer  Usage 

A  SURVEY  OF  National  Cartoonists 
Society  members  revealed  a  lot  of 
computer  use. 

The  poll  found  that: 

♦  84%  of  respondents  have  daily  access 
to  a  computer,  with  47%  having  a  com¬ 
puter  at  home,  13%  at  the  office  and  4(yK 
in  both  places. 

♦  84%  have  color  monitors,  47%  have 
external  hard  drives,  80%  have  CD-ROM 
drives,  62%  have  laser  printers,  40%  have 
color  printers,  54%  have  color  scanners, 
79%  have  fiix/modems,  and  42%  have  Zip 
or  other  drives  for  storage. 

♦  26%  use  drawing  tablets. 

♦  72%  have  an  online  service,  with  64% 
using  it  daily. 

♦  60‘X>  have  their  features  posted  on 
the  Web. 

A  total  of  152  (88%>)  regular  NCiS 
members  responded  to  the  survey, 
which  was  sent  out  by  “Baby  Blues”  co¬ 
creator  Rick  Kirkman  of  King  Features 
Syndicate. 

PressLink  Offers 
Russian  Content 

The  web-based  PressUnk  Online 
service  is  now  offering  content  fn)m 
Russia’s  ITAR-TASS  news  agency. 

ITAR-TASS  has  74  bureaus  and  stations 
in  Russia  and  other  parts  of  the 
Commonwealth  of  Independent  States, 
as  well  as  62  bureaus  in  59  other  coun¬ 
tries. 

PressLink  is  part  of  Knight-Ridder’s 
Philadelphia-based  MediaStream  compa¬ 
ny. 


Friend  Inspired 
Beetle  Character 

MORT  walker  has  donated 
$10,000  to  the  International 
Museum  of  Cartoon  Art  in  memory  of 
the  real-life  inspiration  for  his  Beetle 
Bailey  character. 

Walker  recalled  that  David  Homaday, 


who  died  recently,  was  “lanky,  likable  and 
lazy.  When  we  were  teenagers,  I  went  to 
pick  him  up  for  a  golf  date  and  his  moth¬ 
er  said  he  was  still  sleeping.  When  I  went 
up  to  his  room  and  shook  him,  he  went 
on  sleeping.  Finally,  in  desperation,  I 
turned  his  mattress  over  —  sending  him 
n)lling  on  the  floor.  He  just  gathered  the 
pillow  under  his  head  and  continued  his 
slumber.  It  was  at  that  point  I  l(X)ked  at 
him  and  thought  he  belongs  in  a  comic 
strip.” 

The  cart(K)nist  created  “Beetle  Bailey” 
in  1950,  and  King  Features  Syndicate 
now  distributes  it  to  more  than  1,8(K) 
papers  worldwide. 

Columnist’s  Site 
In  A  Top-50  List 

COLUMNIST  TIM  CARTER’S 
www.askbuild.com  site  has  been 
named  one  of  the  top  50  Internet  sites 
by  WebMaster  magazine. 

Carter,  who  writes  the  self-syndicated 
“Ask  the  Builder"  column  out  of 


TIMELESS 
VALUES  IN  A 
CHANQINQ 
WORLD, 


a  fast-paced,  husde- 
bustle  world,  full  of 
changes  and  surprises, 
we  sometimes  forget  about  common 
courtesy  and  manners. 

Letitia  Baldrige 
assures  your  read¬ 
ers  that  etiquette 
still  exists,  and 
that  it’s  important 
—  now  more  than 
ever  —  especially  in 
today’s  stress-filled  life.  ' 

Baldrige’s  timeless  lessons  are  now 
available  for  your  readers  in  a 
Copley  News  Service  weekly  column. 
Don’t  be  rude.  Call  today  to  order 
Letitia  Baldrige. 


I- 1)  JF  ^ 


news  seivice 

»  r 

Call  our  sales  department  at  800-238-6196. 
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Cincinnati,  gets  about  30,000  page  views 
a  month.  His  site  {E&P,  Nov.  23,  1996, 
p.  23)  offers  more  than  160  past  columns, 
a  searchable  database  of  home  industry' 
manufacturers,  and  other  content.  And  it 
earns  a  profit  via  ads  from  building  sup¬ 
ply  companies  and  other  firms. 

Also  on  the  WebMaster  list  is  the 
Minneapolis  Star  Tribune's  www.startri- 
bune.com  site. 

Many  of  the  magazine’s  top-50  sites 
are  for  large  corporations  and  organiza¬ 
tions,  including  American  Greetings,  the 
American  Heart  Association,  Apple 
Computer,  Eastman  Kodak,  Federal 
Express,  Microsoft  and  Ticketmaster. 

Comics  Featured 
In  Trio  Of  Shows 

Three  comics  are  the  subject  of 

current  or  upcoming  exhibits. 
“Sylvia”  is  the  focus  of  an  Oct.  5-Jan.  2 
show  at  Ohio  State  University’s  Cartoon 
Research  Library.  The  strip’s  creator, 
Nicole  Hollander,  will  speak  and  sign 
books  on  Oct.  5. 

Hollander  (www.suba.com/-sylvia) 
self-syndicates  her  comic  to  more  than 
80  papers,  including  the  Chicago 
Tribune,  Los  Angeles  Times  and 
Washington  Post. 

Also,  United  Media  reported  that 
“Luann”  by  Greg  Evans  and  “Drabble”  by 
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"Sylvia" 


Kevin  Fagan  are  featured  in  a  Sept.  1 1-28 
exhibit  at  the  Millard  Sheets  Gallery  in 
Pomona,  Calif.  The  show  is  running  con¬ 
currently  with  the  Los  Angeles  County 
Fair. 

PRN  Starts  Site 
For  Journalists 

PR  NEWSWIRE  HAS  launched  a  Web 
site  for  journalists. 

The  PRN  Press  Room  (www.prn- 
media.com)  includes  a  searchable  file  of 
current  releases,  an  archive  of  earlier 
releases,  contacts,  audio  clips,  a  job  bul¬ 
letin  board,  and  more. 

Frank  Appointed 
To  TMS  Position 

Tribune  media  services  has 

named  Tracy  Frank  account  execu¬ 
tive/newspaper  sales  for  the  U.S.  and 
Canada.  She  will  sell  TMS  TV  Listings 
information  and  services  to  print  media. 

Frank  has  extensive  experience  with 
software  and  database  products. 

Many  Live  Kids 
Join  Ghost  Club 

HE  CLUB  FOR  the  “Ghost  Story 
Club”  comic  now  has  more  than 
2,(K)0  youngsters  as  members. 

They  interact  with  the  strip’s  charac¬ 
ters,  creators  and  other  members  via  a 
Web  site  (www.comicspage.com/ghost- 
club),  a  newsletter  and  contests. 

The  latest  contest,  which  has  a 
Halloween  deadline  of  Oct.  31,  asks 
entrants  to  submit  an  original  ghost  story 
of  5(X)  words  or  less.  The  grand-prize 
winner  will  receive  various  prizes  and 
have  her  or  his  tale  featured  in  the  comic 
the  week  of  Feb.  9, 1998. 

“Ghost”  is  by  Allan  Zullo  and  Dick 
Kulpa  ofTribune  Media  Services. 

‘Dr.  Tomorrow’ 
Books  On  Web 

«-rXR.  TOMORROW”  COLUMNIST 
Frank  Ogden  is  doing  monthly 
books  that  premiere  on  the  Web. 

The  first  five-volume  series  included 
Beyond  Technology,  Beyond  Education, 
Beyond  Society,  Beyond  Body  and 
Beyond  Work. 


The  latest  five  offerings  are  Tech¬ 
niques  Plus,  Lifestyle  Plus,  Literacy  Plus, 
Learning  Plus  and  Labour  Plus. 

Ogden  iE&P,  Nov.  12, 1994,  p.  42)  is  a 
futurist  based  in  Vancouver,  Canada.  His 
Web  site  is  at  www.drtomorrow.com. 

Column  Covers 
Books  For  Kids 

u  Tl  OOKS  TO  BORROW  .  . .  B<x)ks  to 

JjBuy”  has  passed  the  25-client 
mark. 

Kendal  Rautzhan’s  self-syndicated  col¬ 
umn  offers  children’s  book  reviews,  relat¬ 
ed  information  abtmt  topics  such  as  edu¬ 
cation  and  parenting,  a  reading  level  key, 
and  more.  The  weekly  feature  also  con¬ 
tains  a  list  of  books  recommended  by 
librarians  in  each  client  paper’s  circula¬ 
tion  area. 

Clients  include  papers  in  (Connecticut, 
Kansas,  Kentucky,  Maryland,  Massa¬ 
chusetts,  iMichigan,  Minnesota,  New 
Hampshire,  New  Jersey,  New  York, 
Oklahoma,  Pennsylvania,  Texas  and 
Virginia. 

Rautzhan  (RR3,  Box  198B,  Sunbury,  Pa. 
17801;  717-286- 

5663)  is  a  freelance 
writer  and  a  mother 
of  two.  She  has  a 
B.A.  from  the  Uni¬ 
versity  of  Penn¬ 
sylvania,  where  she 
also  did  graduate- 
level  research  on 
children’s  literature. 

Spiegle  Honored 
By  CAPS  Group 

Dan  spiegle  was  honored  last 
month  at  the  Comic  Art 
Professional  Society’s  annual  banquet  in 
Beverly  Hills. 

Spiegle  drew  the  new  version  of 
“Terry  and  the  Pirates,”  which  recently 
ended  syndication.  He  has  also  drawn 
other  strips,  as  well  as  comic  books. 

Health  Writer  Is 
Dead  At  Age  95 

IDA  JEAN  KAIN  Beach,  who  wrote  the 
“Keep  in  Trim”  health  and  fitness  col¬ 
umn  distributed  by  King  Features 
Syndicate  from  the  late  1930s  to  1969, 
has  died  in  Maryland  at  the  age  of  95. 


Kendal  Rautrhan 
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Irish  pol 
wins  libel  suit 

PROSINSIAS  DE  ROSSA,  former  cabi¬ 
net  minister  for  Ireland,  has  won 
$450, (XX)  in  damages  from  Independent 
Newspapers,  Ireland’s  dominant  newspa¬ 
per  gn)up,  after  a  four-year  battle. 

A  jur>'  ruled  recently  that  Sunday  writ¬ 
er  Eamon  Dunphy  libeled  De  Rossa  by 
accusing  him  of  involvement  in  IRA  crim¬ 
inal  racketeering.  De  Rossa  was  the  min¬ 
ister  for  stK'ial  welfare  in  the  three-party 
government  of  Irish  Prime  Minister  John 
Bruton. 

SPJ  job  open 

The  .S(X:1ETY  of  Pn)fes,sional 
JoumalLsts  is  Ux)king  for  a  replace¬ 
ment  for  executive  director  Ciregg 
Christopher,  who  has  assigned  and  is 
scheduled  to  depart  at  the  end  of  the 
annual  convention  in  (Xtober. 

Quill  magazine  editor  Maggie  Balough 
takes  over  as  acting  executive  director  on 
Oct.  8. 

C^hristopher  quit  to  be  as.sistant  direc¬ 
tor  at  the  Pualue  C^lub,  the  fund-raising 
arm  of  Purdue  University’s  athletic  depart¬ 
ment.  SPJ  President  Steve  Cieimann, 


senior  editor  at  Communications  Daily 
in  Washington,  D.C.,  heads  the  committee 
seeking  a  permanent  executive  director. 

Christopher  joined  SPJ  in  1991  as  mar¬ 
keting  and  development  director,  and 
became  executive  director  in  1994. 

Disability  suit 

A  FORMER  SAN  Francisco  Examiner 
artist  who  was  fired  after  saying  he 
was  suffering  from  clinical  depression  is 
suing  the  newspaper  and  its  parent 
company,  Hearst  Corp.,  under  the 
Americans  with  Disabilities  Act  and 
other  laws. 

The  plaintiff,  Peter  Spino,  said  in  his 
U.S.  District  Court  suit  that  he  had  been 
haras,sed  and  humiliated  by  his  supervi¬ 
sor,  Kelly'  Frankeny,  after  he  became  sub¬ 
ject  to  depression,  partially  bn)ught  on 
by  a  thyroid  condition  known  as  Graves 
disease.  Frankeny,  assistant  managing 
editor  of  design,  also  is  named  as  a 
defendant. 

The  Employment  Law  Center  of  San 
Francisco,  which  is  representing  Spino, 
also  charges  the  defendants  with  viola¬ 
tion  of  the  Family  and  Medical  Leave 
Act,  the  Fair  Employment  and  Housing 
Act,  and  C^alifomia  public  policy. 
Examiner  general  manager  James 


Sevrens  declined  to  comment  on  the 
suit,  citing  the  company’s  policy  regard¬ 
ing  legal  matters. 

Spino,  who  worked  for  the  Examiner 
from  June  1995  to  November  1996,  is 
seeking  lost  wages  and  benefits,  legal 
fees,  and  unspecified  compensatory  and 
punitive  damages. 

Last  year,  he  won  a  gold  medal  in  the 
Society'  of  Newspaper  Design’s  interna¬ 
tional  competition. 

Time  settles 
Jewell  claim 

rlME  MAGAZINE  HAS  printed  a 
clarification  and  has  expressed 
regret  over  possible  inaccuracies  in  its 
coverage  of  Richard  Jewell,  the  one-time 
suspect  in  the  Atlanta  Olympics  bomb¬ 
ing,  and  Jewell  hxs  agreed  not  to  sue  for 
libel. 

Diana  Pearson,  a  spokeswoman  for 
Time,  said  no  payment  was  involved. 

The  settlement  is  the  third  Jewell  has 
reached  with  major  media  organizations, 
including  NBC3  and  CNN.  Jewell  has 
libel  suits  pending  against  the  Atlanta 
Journal  and  Constitution,  New  York 
Post,  and  Walt  Disney  Co.’s  WABC-AM 
radio  .station  in  New'  York. 


Eastwood  Claim  Vs.  Enquirer  Upheld 


For  printing  a  purported  inter¬ 
view  with  CJint  Eastw(KKl  that  the 
actor  said  never  t(K)k  place,  the 
National  Enquirer  was  ordered  to 
pay  at  least  $65(),(XX)  in  attorneys  fees 
and  $  1 5(),(XX)  in  damages. 

In  upholding  a  jury'  verdict,  the  9th 
U.S.  District  Court  of  Appeals  said  the 
.story'  it.self  was  not  defamatory  nor 
did  Ea.stw(XKl  prove  by  “clear  convinc¬ 
ing  evidence”  that  the  Enquirer  knew 
the  interv'iew  was  faked. 

However,  the  higher  court  went  on. 
Enquirer  editors  did  know  that 
Ea.stw(xxl  never  spoke  to  anyone  from 
the  tabloid.  Yet,  the  court  noted,  the 
story  about  Ea.stw(xxl  being  a  new 
father  carried  the  byline  of  an 
Enquirer  a.ssistant  editor,  Don  Gentile, 
and  included  such  phra.ses  as 
“Ea.stwood  said  with  a  chuckle”  indi¬ 
cating  “that  the  writer  and  the  movie 


star  had  conversed.”  The  Enquirer 
labeled  the  interview  “exclusive”  in 
three  places,  including  the  cover. 

According  to  the  evidence,  the 
story  of  the  supposed  interview  first 
appeared  in  Today,  a  British  tabloid, 
and  its  source  was  a  freelance  writer, 
Camenm  Docherty.  The  appellate 
court  said  DtK'herty  “confirmed”  to  an 
Enquirer  editor,  Steve  Plamann,  that 
he  had  interviewed  Ea.stw(xxl  but  was 
not  asked  where  and  when  it  t(X)k 
place.  lXx;herty  also  reportedly  told 
Plamann  that  the  interview  was  taped 
but  that  he  had  erased  the  tapes. 

In  calling  the  story'  a  "fabrication,” 
Eastw(XKl  complained  that  the 
Enquirer  never  called  him  to  verily 
that  the  interview  had  indeed  taken 
place. 

The  court  was  unconvinced  by  the 
Enquirer's  argument  that  it  made  a 


legitimate  effort  to  authenticate  the 
article  by  calling  D<x:herty.  “But  even 
without  phoning  Ea.stwood  or  one  of 
his  reps,  there  is  plenty'  more  the 
Enquirer  could  have  done,”  the  court 
said.  “It  could  have  refu.sed  to  buy  the 
interview  if  D(x:herty'  could  not  pro 
duce  the  tapes  —  or  a  photo  or  a  wit¬ 
ness  —  placing  him  with  Ea.stw(xxl.  It 
could  have  asked  D(x;herty  more 
about  where  and  when  the  interview 
(xrcurred,  and  who  arranged  it.  Fn)m 
the  answers  to  these  questions,  it 
might  well  have  figured  Docherty  was 
tying.”  The  court  concluded  that  the 
E’n^Mi’ner  “falsely  suggesed  to  the  ordi¬ 
nary  reader  of  their  publication  —  as 
well  as  those  who  merely'  glance  the 
headlines  ...  at  the  supermarket 
checkout  counter  —  that  Eastwood 
had  willingly'  chatted  with  .someone 
from  the  Enquirer?  —  M.L,  Stein 
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“Was  slowly  swimming”  became  “was 
swimming  slowly.”  “Should  have  been 
immediate!}-  apparent,”  became  “should 
have  been  apparent  immediately." 

Which,  presumably,  did  no  great  dam¬ 
age,  although  editors  should  avoid  casual 
disruption  of  the  writer’s  intended 
rhythms. 

But  1,  like  other  editors,  was  perfectly 
willing  to  follow  this  rule  into  new 
realms  of  non,sensical  syntax.  I  would,  for 
example,  turn  “will  today  introduce  a 
next-generation  microprocessor,”  into 
“will  introduce  today  a  next-generation 
microprtK'essor”  And  I  had  no  qualms 
about  turning  “had  carefull)-  studied  nico¬ 
tine”  into  “had  studied  carefully  nico¬ 
tine.” 

The  snake  rule  had  become  a  snake 
language. 

♦  Don 't  place  “hou'ever”  at  the  begin¬ 
ning  of  a  sentence. 

Why  not? 

♦  Minimize  use  of  hyphens. 

The  idea  here  is  that  you  don’t  unnec¬ 
essarily  clutter  the  copy  with  hyphens. 
Most  hyphens  occur  in  compound  mod¬ 
ifiers,  and  most  of  us  would  agree  with 
the  notion  that  you  don’t  hyphenate 
common  compounds  such  as  “high 
sch(X)l.”  We  w'rite  “higli  .school  prom” 
rather  than  “high-school  prom.” 

But  most  compounds  DO  call  for 
hyphens,  which  eliminate  confusion 
rather  than  adding  to  it.  Dropping  the 
compound  can  produce  ambiguity,  as  in 
the  well-known  example  of  the  man-eat¬ 
ing  (or  man  eating?)  .shark.  And  hyphens 
clarifv’  meaning  even  when  ambiguity 
isn’t  a  problem.  So  —  as  the  AP  Sty>le- 
book  points  out  —  it  is  a  “first-quarter 
touchdown”  and  a  “bluish-green  dress.” 

♦  Use  a  quotation  every  three  para¬ 
graphs. 

Few  snake  niles  have  done  more  to 
dull  up  journalistic  writing.  Not  that  a 
good  quote  isn’t  a  good  thing.  But  what’s 
the  basis  for  the  newsroom  notion  that 
we  HAVE  to  quote  somebody  every  few 
paragraphs  in  every-  story  ? 

For  one  thing,  lots  of  lively,  popular 
writing  performs  its  magic  with  no  direct 
quotations  at  all.  Popular  magazines  reg¬ 
ularly  publish  stories  of  3,000  or  even 
10,000  words  that  are  utterly  devoid  of 
quotes.  Paraphra.se,  description,  dialogue, 
narrative  and  dozens  of  other  devices 
bring  people  to  life  on  the  page. 

For  another,  daily  journalism’s  insa¬ 
tiable  appetite  for  direct  quotes  demands 
that  it  consumes  the  bad  along  with  the 
good.  For  every  truly  snappy  quote,  we 
publish  a  dozen  mundane  utterances  that 


do  nothing  more  than  convey  routine 
information:  “This  type  of  technology 
was  developed  as  part  of  the  solar  ther¬ 
mal  program.”  “We  are  not  seeing  as 
much  smoking  on  campus  as  we  used 
to.”  “I’m  looking  forward  to  seeing  it  fin¬ 
ished.” 

Surely  professional  writers  can  do  bet¬ 
ter  by  paraphrasing. 

♦  You  “see”  with  your  eyes  and  “feel” 
with  your  hands,  and  you  never  use 
either  verb  in  any  other  way. 

The  rule  ignores  the  feet  that  “1  feel  as 
though  1  should  go,”  or  “1  see  what  you 
mean,”  are  standard  fere  in  American  Eng¬ 
lish.  Odd,  isn’t  it,  how  often  snake  niles 
ignore  the  standard  speech  and  writing 
that  our  potential  readers  use  as  a  per¬ 
fectly  normal  part  of  their  daily  dis- 


And  ignore  our  own  references .... 
The  Webster’s  New  World  Dictionary, 
the  official  dictionary  for  most  news¬ 
rooms,  defines  “feel”  as  “to  think  or 
believe,  often  for  unanalyzed  or  emo 
tional  reasons.” 


Renaissance 

Continued  from  page  1 1 
sales  call.” 

The  ad  side  was,  at  first,  wary  of  her 
involvement,  but,  said  Gordon,“rve  been 
really  persistent.” 

The  result  in  (Cleveland  has  been  an 
upkick  in  national  advertising  —  Pepsi, 
Coke,  Miller  and  Heineken  —  in  the 
magazine,  although  local  retailers  pro 
vide  most  of  the  revenue,  said  Gordon. 

Call  it  pluck,  chutzpah,  daring  —  Sun¬ 
day  magazines  mu.st  exude  it  if  they 
want  to  prosper,  editors  say. 

“To  be  a  success,  a  Sunday  magazine 
must  have  an  apparent  identity-  and  a 
clear  voice,”  offered  Rome. 

Magazines  have  to  be  “more  outra¬ 
geous,  have  to  say  it  harder,”  said  Gordon, 
while  admitting  some  editors  find  it 
hard  to  shake  their  newspaper  pasts  and 
think  like  magazine  editors. 

Yet  even  with  their  backs  against  the 
wall,  some  Sunday  magazine  editors  are 
still  fence  sitting  on  redesigns. 

Lary  Bloom,  editor  of  Northeast,  the 
Hartford  (Conn.)  Courant's  Sunday  mag¬ 
azine,  is  considering  a  redesign.  Save  for 
the  dearth  of  advertising.  Bloom  seemed 
satisfied  with  his  product. 

“We  love  our  magazine,  but  it  isn’t  as 
large,  the  volume  of  ads,  as  it  once  was,” 
he  said.  “We  want  to  put  out  something 
that  is  more  attractive  to  advertisers.” 

Specific  changes  to  the  magazine 
haven’t  been  decided,  but  any  modifica¬ 
tion  will  be  completed  by  the  spring. 


said  Bloom. 

Not  to  be  overlooked  in  the  redesign 
renaissance  is  the  importance  Sunday 
magazine  readers  played  in  the  come¬ 
back.  Seen  as  the  cream  of  the  crop  of 
newspaper  readers,  editorially  and 
demographically,  publishers  didn’t  want 
to  discard  their  ace. 

They  are  “the  most  passionate,  most 
loyal  of  newspaper  readers,”  said  Soete- 
ber  of  the  Sun-Sentinel. 

They  also  reflect  higher  demographics 
than  readers  of  either  Parade  or  USA 
Weekend,  said  Cavaliere  of  Metropolitan 
Sunday  Newspapers. 

Finally,  said  Wilner  of  San  Francisco 
Examiner  Magazine,  newspapers  have 
discovered  that  “fer  from  being  the  bleed 
on  resources,  Sunday-  magazines  are  a 
potential  resource.” 
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can  be  relea,sed  to  reporters. 

In  a  similar  decision  in  Oklahoma,  a 
federal  judge  issued  a  preliminary-  injunc¬ 
tion  blocking  the  Drivers  Privacy-  Protec¬ 
tion  Act  from  taking  force. 

The  one-paragraph  order,  issued  Sept. 

1 5  by  Chief  U.S.  District  Judge  David  L. 
Russell,  calls  the  law  “unconstitutional 
under  the  10th  Amendment.”  The  10th 
Amendment  defines  states’  rights. 

Rus.sell’s  ruling  came  the  week  after  a 
federal  judge  in  South  C,arolina  issued  an 
injunction  against  the  same  law  for  the 
same  reason. 

The  federal  law  took  effect  Sept.  13 
but  now  cannot  be  enforced  in  Okla¬ 
homa  or  South  Carolina.  The  rulings  have 
no  force  in  other  states. 

The  law,  passed  in  1994,  imposes  crim¬ 
inal  and  civil  penalties  for  issuing  infor¬ 
mation  from  state  motor  vehicle  records. 

The  Oklahoma  ruling  sided  with  Okla¬ 
homa’s  attorney  general’s  office  and 
Department  of  Public  Safety,  which 
argued  for  the  injunction. 

In  his  order,  Russell  promised  to 
explain  his  ruling  later. 

In  addition.  Bill  Dwing,  a  University  of 
Oklahoma  journalism  professor,  has  filed 
a  complaint  against  the  Drivers  Privacy 
Protection  Act  on  First  Amendment 
grounds.  —  AP,  E&P  staff  report/ 
Kelvin  Childs 

E&P  newspaper  fact: 

According  to  the 

1997  Editor  &  Publisher  Year  Book, 
the  state  with  the  most  weeklies 
(not  including  specialty)  is  Illinois  with  448. 
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Recruitment 
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few  years’  newspaper  background.  Com¬ 
pensation  is  commission-based. 

“It’s  the  old  dangling  carrot,”  Halpert 
says.  “Those  who  perform  well  do  well.” 

To  encourage  productivity  among 
sales  staffs,  Piergrossi  believes  more  and 
more  newspapers  will  switch  from  the 
typical  salary-plus<ommission  model  to 
straight  commission. 

“The  fastest-gnrwing  trend  is  doing 
away  with  the  salary,  and  I  think  it’s  a 
great  move  toward  changing  the  sales 
culture,”  the  consultant  says.  “Sell  and 
you’ll  eat.  Don’t  and  you  won’t.  In  the 
past,  the  salaried  salesperson  who  didn’t 
perform  still  got  their  salary.  (That 
changes]  when  you  put  somebody  on  all 
commission.” 

According  to  the  latest  Newspaper 
Industry  Compensation  Survey,  con¬ 
ducted  annually  by  the  Inland  Press  Asso¬ 
ciation  on  behalf  of  several  industry 
groups,  including  the  Newspaper  Associ- 

“The  really  good 
people  are  the  tough 
ones  to  get.  Those 
who  are  really  good 
get  multiple  offers.” 

ation  of  America  and  National  Newspa¬ 
per  Association,  78%  of  papers  surveyed 
compensate  sales  reps  with  base  pay 
plus  commission  and/or  bonus  —  down 
from  85%  just  three  years  earlier  —  with 
a  typical  salary  to  commission  ratio  of 
60/40. 

Since  1S>94,  the  (percentage  of  papers 
paying  salespeople  commission  only  has 
doubled  to  6%,  while  the  percentage  pay¬ 
ing  straight  salary’  dipped  to  3%,  from  4%. 

And  as  newspaper  ad  revenues  have 
grown,  so  has  pay.  The  survey  revealed 
that  the  median  total  compensation  for  a 
retail  sales  rep  at  a  500,000<irculation- 
plus  newspaper  is  $58,000,  up  from 
$53,000  three  years  ago.  Median  pay  at 
smaller  papers,  circulation  10,000  or 
lower,  is  nearly  $23,000,  up  from  $15,(KK) 
just  three  years  ago. 

CAMPUS  PIPELINE 

Lynee  Alves,  advertising  recruitment 
manager  for  the  Chicago  Tribune,  says 
that  in  addition  to  traditional  help 
wanted  advertising,  her  paper  actively 
recruits  account  executives  on  college 
campuses.  More  often  than  not,  these 
methods  result  in  a  flood  of  resumes  to 
the  paper,  which  currently  has  three 
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sales  jobs  open. 

“Here,  I’ve  found  we  get  good  candi¬ 
dates  through  the  paper,”  Alves  says.  “It 
does  take  a  lot  more  time,  which  makes 
the  process  lengthier.  You  have  to 
employ  more  checkpoints,  including 
phone  screening,  before  even  bringing 
them  in  the  door." 

She  adds,  “The  really  gtxxl  people  are 
the  tough  ones  to  get.  Those  who  are 
really'  good  get  multiple  offers,  so  they 
have  more  to  choose  from.” 

Besides  previous  sales  experience,  the 
Tribune  expects  new  sales  recruits  to  be 
computer  savvy. 

“We  see  the  technological  part  as  an 
essential  ingredient,”  Alves  says.  “They 
have  to  be  computer  friendly  and  realize 
that  computers  can  help  them  do  their 
jobs  more  effectively.  There  are  competi¬ 
tors  sniping  from  all  sides,  and  we  need 
people  who  can  think  creatively  and 
think  strategically.” 

Most  of  the  Tribune's  new  ad  reps  are 
relatively  young,  with  less  than  five  years’ 
experience  at  newspapers  or  related 
businesses  such  as  ad  agencies.  Less  than 
two  years  ago,  the  Tribune,  which  had 
traditionally  paid  salary  plus  bonus, 
began  experimenting  with  a  draw-plus- 
commission  arrangement. 

“It’s  been  a  little  bit  of  a  mental  change 
for  us,  and  it  gives  our  people  the  feeling 
that  every  sale  is  impacting  their  bottom 
line,”  Alves  explains. 

Recruiters  for  Knight-Ridder  newspa¬ 
pers,  like  those  of  the  Tribune,  regularly' 
visit  college  campuses  in  search  of  ad 
sales  reps,  in  addition  to  advertising 
locally,  according  to  sales  training  and 
development  director  Woody  Helland. 
Among  those  Knight-Ridder  papers  kx)k- 
ing  to  fill  sales  posts:  the  San  Jose  Mer¬ 
cury  News,  which  recently  advertised  for 
a  recruitment  ad  sales  manager,  and 
Georgia’s  Columbus  Ledger-Enquirer, 
seeking  an  outside  sales  coordinator. 

Like  others  interviewed  for  this  story, 
Helfand  says  the  problem  isn’t  getting 
applicants.  It’s  finding  the  top  of  the 
crop. 

“We  don’t  seem  to  always  get  the  right 
applicants,”  he  says.  “We  get  a  lot  of  peo¬ 
ple  looking  for  work,  but  not  necessarily 
the  ones  we  need.” 

THE  SALE'S  THE  THING 

Newspaper  experience  is  always  pre¬ 
ferred,  and  computer  literacy  is  a  plus, 
but  again  and  again  ad  executives  and 
recruiters  say  the  most  obvious,  and 
important,  asset  any  new  account  execu¬ 
tive  brings  to  the  table  is  the  ability  to 
seal  the  deal. 

“A  good  deal  of  our  training  is  focused 
on  the  basics  of  sales,  of  presentations 
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and  closings,  so  the  people  we  bring  into 
our  organization  have  a  higher  potential 
to  be  successful,”  says  Gannett  Co.’s  vice 
president  of  advertising,  Don  Stinson. 

“It’s  better  to  hire  somebody  with 
experience  selling  newspaper  advertis¬ 
ing,  but  the  most  important  thing  is 
experience  selling  —  whether  it’s  lax 
machines,  computers  or  ad  space,”  adds 
Wendy  Evans,  recruitment  advertising 
manager  at  the  Boston  Globe.  “Someone 
from  outside  newspapers  might  not  have 
the  contacts,  but  they  can  be  trained. 
Selling  skills  are  more  important.” 


Newspapers 

Continued  from  page  24 

national  celebrities’  ads  with  four  local 
personalities,  including  a  bishop,  to  pro¬ 
mote  the  paper.  He  has  scheduled  full- 
page  ads  on  Sunday,  with  half-page  ads 
on  Thursdays  for  the  next  seven  weeks. 
In  addition,  he  has  selected  “Tips  for  Par¬ 
ents”  fnim  NAA’s  marketing  handbook 
and  an  additional  ad,  “Read  for  Life,”  that 
urges  parents  to  read  to  their  children. 

“We’re  really  excited  about  the  cam¬ 
paign,”  said  Elizabeth  Hansen,  marketing 
services  director  for  iMaine’s  Bangor 
Daily  News.  “It’s  a  very  powerful  cam¬ 
paign  to  promote  literacy.” 

Hansen  said  the  marketing  handbook 
gave  her  lots  of  gixKl  ideas  on  how  to 
localize  the  campaign,  and  she,  too,  plans 
to  use  local  celebrities,  including  politi¬ 
cians  and  the  women’s  basketball  coach 
at  the  Unh’ersity  of  Maine,  Joanne  Palum¬ 
bo  Macaueley.  And,  if,  available,  author 
Stephen  King  and  his  wife,Tabitha. 

The  campaign’s  emphasis  on  literacy 
“has  really  clinched  interest”  in  attracting 
local  support,  said  Hansen. 


Papers  Merge 

Ten  suburban  boston  papers 
owned  by  Community  New.spaper 
Co.  will  merge  into  five  weeklies. 

The  company,  owned  by  Fidelity 
Investments,  said  Newton’s  Graphic  and 
TAB  will  combine  to  form  the  Newton 
TAB.  The  93-year-old  Wellesley  Towns¬ 
man  will  absorb  that  area’s  TAB  and 
redesign  a  more  comprehensive  paper. 

T(/wn  Criers  and  TABs  published  in 
Sudbury,  Wayland  and  Weston  will  merge 
into  three  weeklies,  from  six. 

“This  represents  an  important  invest¬ 
ment  in  these  communities  in  the  form 
of  bigger  editorial  staffs  and  expanded 
coverage,”  said  Kiric  Davis,  publisher  of 
the  papers  in  Weston,  Wayland  and  Sud¬ 
bury. 
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1 1 W.  19th  Street  •  NcwYorit,  NY  1001 1  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http:// www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CELEBRITY  PROFILES 


NO  MAJOR  syndicate  offers  a  weekly 
face-to-face  celebrity  profile  column, 
“REEL  TO  REEL”  is  filling  that  void  for 
more  than  3  million  readers.  We  don't 
do  phoners  or  press  junkets,  and  unlike 
most  wire  copy,  we  don't  shamelessly 
promate  a  celebrity's  latest  project. 
Stars  include:  Dennis  Miller,  Jane 
Seymour,  Julia  Louis  Dreyfus,  Rod 
Steiger.  Contact  Dave  Fantle,  (414) 
352-7966,  FAX:  (414)  352-8598,  E- 
mail:  davereel@execpc.cam. 


_ EMPLOYMENT _ 

FREE  COLUMN.  Now  in  over  240 
papers  with  over  1,200,000  readers. 
Weekly  Q  &  A  column  on  employment. 
500  words  each.  Camera-ready  art. 
Still  FREE  after  2  years.  (870)  910-5035 
(or  somple. 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE- 

SCENES" 

by  award-winning  columnist.  Gossip, 
news,  pictures  in  not  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


FOOD 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-01 68/Avantil  054@aol.com 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


SYNDICATION  SERVICES 


AVAILABLE:  Movie  Trivia  Quiz  156-t- 
weekly  issues,  five  questions  per  issue. 
Oldies/contemporary.  Hollywood 
Inside  (HIS)  (909)  672-8459. 


ANNOUNCEMENTS 


INVESTORS  WANTED 


INVESTMENT  OPPORTUNITY 
Internet  production  company,  seeks 
investors/publisher.  Company  syn¬ 
dicates  live  content  to  on-line  newspa¬ 
pers  and  other  publishers.  Unique 
opportunity  with  solid  business  plan 
and  payout.  Founder  has  strong  enter¬ 
tainment  background  (Time  Warner). 
Contact  RICHARD  at  (561)  835-1380 
or  richard@boldly.com 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)  540-0636 


DAVID  R.  STia 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West 
(505)524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tar  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Cash  Out.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1983,  (614)  889-9747. 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http;//www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

EataUlsIfd  In  1923 
1  Annette  Perk  Drive,  Bozeman, 
John  T.  Cribb  MT  59715  e-mail:  jcribbOimt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Holl  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  In 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cosh  available. 
Seeking  medium-sized  and  large 
circulation  qualitv  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


GLOSSY  BI-WEEKLY  city  tabloid  mag¬ 
azine  for  sale  serving  a  highly  affluent 
Southern  California  ma^et.  Solid, 
profitable  history  with  a  prestigious  ad 
base.  Contact  the  Andrew  Lawler 
Company  at  (71 4)  631-7660. 


INVESTOR-BUYER 

Pacific-based  full  color  magazine.  3 
successful  years.  Growth  potential  in  sub- 
scription/cansumer  market.  Seeks 
investars/buyers  to  expand  in  U.S.  Has 
inflight  placements  and  dive/travel 
orientation. 

Inquiries:  FAX  (671)  649-2160 
E-mail:  pacbelow@kuentas.guam.net 


THE  NATIONS  OLDEST  college  publica¬ 
tion,  distributed  on  480  campuses,  is  for 
sale.  Offering  includes,  full  publishing 
rights,  national  advertising  base,  stu¬ 
dent  discount  card,  web  site,  current 
edition  content  and  all  production  and 
office  equipment.  Fax  inquiries  to: 

(847)  835-4281 


NEWSPAPER  BROKERS 


Bolitho-Taylor 
Media  Service 

it  Newspaper  brokers 
it  Appraisers  j 

it  Consultants 
"jA  tradition  of  service'* 

(405)421-9600 

I  115  s.  Broadway  •Ada.  OK  74820  newspaper  brnker" 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SALE 


NEWSPAPER  DISTRIBUTION  SUPPUES 
Vending  mochines,  pod  locks,  wire  dis¬ 
play  racks,  K  &  TK  mechs.,  and  other 
assorted  parts  and  supplies.  Send  for 
list  to  GMNS,  P.O.  52,  Eugene,  OR 
97440  or  call  (541)726-7849. 


MAILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufoctured.  Call  Andrew 
(903)  596-6250 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1001 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (714)  644-0283 


OPERATIONS  CONSULTANT 


FACIUTIES/PRESS/OPERATKDNS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hempton/ 

Print  Media  &  Graphics 


Sunshine  is  delicious,  rain  is  refreshing, 
wind  braces  us,  srtow  is  exhilarating; 
there  is  na  such  thing  as  bad  weather, 
only  different  kinds  of  good  weather 

John  Ruskin 


PREPRESS 


SCITEX  EQUIPMENT 
Roystar  with  spare  parts,  prism  32 
workstation,  smart  scanner.  Contact 
Bill  Masucci,  (516)  843-2265 


TWO  (2)  K  &  F  Additive  Plate  Pro¬ 
cessors  (XPA).  Two  years  old.  Avail¬ 
able  October  1st.  Contact  Paul 
Schafer,  The  Spokesman-Review, 
Spokane,  WA  TEL;  (509)  459-5069; 
FAX  (509)  459-3940 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 1 9. 


DON'T  SEUYOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


QiuMcir  ilut  nukes  an  imnresilon  erorldwlde 

/T  '  Sthcc  from:  ^ 

(  V  . :  a  Comp(«M  PrM»M 
\j  v  0  Addition*  to  Existing  Prossos 
03-cotor  SstoHitoi 
PI  04-Hi  Amngtmonts 
O  Stackod  Unit* 

\  O  Intogral  Ron  Stand  Unit* 

O  Half  and  Quwtar  Fotdar* 
r  \  □  CutoR  20"  ■  21H’  ■  2r  -  22%' 

□  1 8,500  to  30,000  IPM 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSX 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES  I 

JOHN  A  BURKE 
Advisor/Catalyst 

Marketing  Stralegies/Employee  Training 

NY  •  NJ  •  PA 

HEADUNE  PROMOTIONS  INC.  j 

Telemarketing  Programs  : 

Designed  to  respond  to  your  needs.  • 

Dennis  McQuillan  (800)  260-9823  i 

Call/Fax  (516)  588-2735 

PRO  STARTS  i 

CIRCULATION  SERVICES 

THE  TELEAAARKETING  PROS  j 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

EXPERTISE  IN  A  FULL  RANGE  OF 

SALES  SERVICES  INCLUDING  i 

DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397  j 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

“ResponseABIUTY” 

Nationwide  TELEMARKETING 
(800)  950-8475 

TELESERVICE  TECHNOLOGIES,  INC.  j 

Serving  America's  finest  newspapers.  j 

Subscription  sales,  renewal  programs,  i 

customer  surveys  1 

Call  1-888-TST-SELL,  today  j 

Horace  Southward 

THE  PHONEROOM  DOaOR  I 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

Is  making  house  calls  to  increase  sales  1 
in  your  phoneroom/call  center.  This  is  | 
no  “consulting  job,”  this  is  hands-on  j 
sales  training  for  your  Telemarketing  • 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  end  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

Manager  and  their  telemarketers,  : 
Excellent  ratesi  Excellent  results!  Call  i 
the  phaneroom  doctor  now: 

800-274-1004  j 

CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper” 
Guaranteed  Quality  Telemarketing 
1  (800)  889-9054 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)791-3301 
://www.  fakebrains.com/scout. 


Wi 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


MAILROOM  SERVICES 


LOUIS  ALUS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replacement- 
T  D  Controls  Inc.  (610)  691-3613 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-21 10 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC20(X)@aol.com 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAU  DOUG  REESE 
(800)  972-6778 


NEWSPAPER  EXECUTIVE  SEARCH  j  NEWSPAPER  EXECUTIVE  SEARCH  i  SUBSCRIBER  CONVENTION  PREMIUMS 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’' 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 


POCKET-SIZE  RECORD  ORGANIZERS 
Health,  Financial,  Entertainment 
Informative  Amenities  (800)  553-3886 


Lives  of  great  men  all  remind  us  we 
can  make  our  lives  sublime;  and, 
departing,  leave  behind  us,  footprints 
on  the  sands  of  time 

Longfellow 
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HELP  WANTED 


ACADEMIC  _  i _ ACCOUNTING 


JOURNALISM:  Tenure-track  Assistant 
Professor/Associate  Professor,  School 
of  Communication,  San  Diego  State 
University.  Experienced  newspaper/ 
magazine/on-line  journalist  to  teach 
undergraduate  and  graduate  caurses 
in  news  writing,  reporting,  editing, 
production,  editoriaf/critical  writing, 
ethics,  law,  principles  of  journalism, 
and  management  of  news  organiza¬ 
tions.  Candidates  should  have  at  least 
three  years  of  full-time,  professional 
print  jaurnalism  experience  and  a  wark- 
ing  knowledge  of  print-media  news 
gathering,  an-line  journalism,  com¬ 
puter-assisted  reporting,  interactive 
media  and  news  management. 
Doctorate,  college-level  teaching  and  a 
documented  record  of  research,  pub¬ 
lication  and/or  creative  activity  pre¬ 
ferred.  Salary  range:  $37,140  - 
$59,172.  Campletion  of  the  terminal 
degree,  excellence  in  undergraduate/ 
graduate  teaching  and  service  plus  a 
significant  record  of  research  and/or 
creative  activity  are  required  for  tenure 
and  promotion  at  San  Diego  State  Uni¬ 
versity.  Direct  inquiries  and  send  caver 
letter,  vita  and  list  af  references  to  Tim 
Wulfemeyer,  coordinator,  journalism 
Degree  Program,  School  of  Communi¬ 
cation,  San  Diego  State  University,  San 
Diego,  CA  92182-4561.  E-mail: 
twulf@mail.sdsu.edu.  Phone  (619) 
594-2709.  FAX:  (619)  594-6246. 
Evaluation  of  applications  will  begin 
December  1,  1997.  San  Diego  State 
University  is  an  Affirmative  Action/ 
Equal  Opportunity  Title  IX  Employer 
and  does  not  discriminate  against 
persons  on  the  basis  of  race,  religion, 
national  arigin,  sexual  orientation, 
gender,  marital  status,  age  ar  dis¬ 
ability. 


PROFESSIONAL-IN-RESIDENCE 

The  Department  of  Communication  at 
Bradley  University  is  seeking  a  one- 
year  Journalist-in-Residence.  The  posi¬ 
tion  requires  someone  with  considera¬ 
ble  professional  experience  and  prog¬ 
ressively  responsible  positions  in  jour- 
nolism.  Successful  applicants  will  be  com¬ 
mitted  to  the  basic  tenets  of  journal¬ 
ism-accuracy,  fairness  and  a  sound 
ethical  underpinning-and  be  able  to 
teoch  how  to  apply  these  tenets  in  the 
new  electronic  journalism  age.  We  are 
seeking  someone  who  is  expert  in 
information  gathering,  information 
analysis  and  the  use  of  the  Internet  and 
World  Wide  Web  for  the  practice  af 
computer-assisted  reparting  (desktop 
utilities,  telecommunications,  word  pro¬ 
cessing,  spreadsheets  and  data  base 
programs). 

For  further  information,  send  letter  of 
interest,  resume  and  the  names, 
addresses  and  telephone  numbers  of  at 
least  three  references  ta  John  C. 
Schweitzer,  Chair,  Department  af 
Communication,  Bradley  University, 
Peoria,  lllinais  61625.  Women  and 
minorities  are  especially  encouraged  to 
apply.  Consideration  of  applicants  will 
begin  immediately  and  continue  until 
the  position  is  filled.  Bradley  is  an 
equal-opportunity,  affirmative  action 
employer. 


EXPERIENCED  ACCOUNTING  MAN-  j 
AGER  for  corporate  position  with  a  • 
newspaper  group.  Responsible  for  • 
general  ledger,  payroll,  A/R,  A/P,  • 
fixed  asset  accaunting,  monthly  finan¬ 
cial  statements,  procedural  devel-  j 
opment  and  review,  annual  audit,  staff  • 
supervision  and  reviews.  Will  manage  • 
day-to-day  activities  and  long  range  j 
needs  of  department.  Reports  to  V.P.  of  I 
Finance.  College  degree  in  Accounting  • 
or  Business  Administration  and  3  years  • 
experience  required.  Send  resume  to  • 
Box  08277,  Editor  &  Publisher.  ■ 


ADMINISTRATIVE _ 

ASSISTANT  GENERAL  MANAGER 
Lancaster  Farming.  Inc. 

Lancaster  County  Weeklies,  Inc. 

We  operate  a  successful  publishing 
and  job  printing  organization  located 
in  Lancaster  County,  PA.  Our  pub¬ 
lications  include  Lancaster  Farming,  a 
weekly  farming  newspaper  with 
50,000  paid  circulation,  and  twa 
smaller  weekly  community  newspapers. 
The  Ephrata  Review  and  Lititz  Record- 
Express.  We  also  have  a  significant  com¬ 
mercial  printing  division  which  pro¬ 
duces  printed  products  for  customers 
on  a  job  order  basis. 

We  are  searching  for  an  executive 
who: 

•Has  excellent  leadership  and  people 
management  skills 
•is  a  tireless  self-starter 
•Communicates  clearly  at  all  levels 
•Can  cultivate  ond  develop  customer 
sales  relationships 

Prior  experience  in  newspaper  pub¬ 
lishing  or  commercial  printing  would 
be  desirable.  This  position  offers  the 
right  candidate  a  career  track  to  Gen¬ 
eral  Manager  of  these  operations. 

We  offer  an  attractive  compensation 
package,  including  excellent  benefits. 
Qualified  candidates  please  submit 
resume  and  cover  letter  to: 

Mr.  M.  Steven  Weaver 
Personnel  Manager 
Lancaster  Newspapers,  Inc. 

8  W.  King  Street,  P.O.  Box  1 328 
Lancaster,  PA  17608-1328 


_ ADVERTISING _ 

ADVERTISING  SALES 
Sell  display  adyertising  for  2  monthly 
niche  publications  serying  the  senior 
market  and  the  music/entertainment 
market.  Preyiaus  advertising  sales 
experience  in  a  campetitive  maixet  and 
aggressiveness  are  a  must.  We  are  a 
group  owned  in  Rockford,  IL.  Fax 
resume,  salary  history  and  references 
to  Randy.  FAX  (815)  654-4857  or  call 
(815)  877-4044. 


:  ADVERTISING  SALES:  Join  growing 
•  58-year  old  Keister-Williams.  Work 
I  with  publishers  and  ad  managers  at 
:  “no  hassle”  pace.  You'll  be  teamed 
I  with  tele-sales  or  hired  to  sell  new 
:  church  page  and  renew  present  pages. 
:  Pasitions  available  in  Ml,  IL,  IN,  OH, 
j  and  PA.  Some  travel.  Resume  to  Box 
i  8005,  Charlottesville,  VA  22906. 


_ ADVERTISING _ 

ADVERTISING 
SALES  REPRESENTATIVE 
Newspaper  advertising  salesperson  to 
represent  the  Northwest  Newspaper 
Network  and  other  newspapers  served 
by  Oregon  Newspapers,  Inc.  located 
in  the  Pacific  Northwest. 
Responsibilities  include  calling  on  agen¬ 
cies  and  accounts  to  sell  advertising  in 
all  national  and  regional  categories. 
DUTIES:  Identify  and  develop  new  busi¬ 
ness  for  newspapers  and  their  related 
products.  Sell  and  service  existing 
accounts.  Work  with  sales  managers 
and  reps  from  member  newspapers  to 
increase  sales  revenues  and  pursue 
target  accounts.  REQUIRE¬ 
MENTS:  Minimum  five  years  experience 
in  media  advertising  sales  or  market¬ 
ing.  Excellent  communication  skills, 
knowledge  of  ad  layout,  design,  NW 
market  and  competitive  media.  Proven 
sales  ability  required.  Valid  drivers 
license  and  good  driving  record.  Must 
be  willing  to  travel.  COMPENSATION: 
Annual  salary  $50K  plus  commission, 
bonus,  expenses.  Generous  benefit 
package.  If  qualified,  send  resume  by 
Sept.  30  to  ^ec.  Director,  ONI,  7150 
SW  Hampton  St.,  Suite  111,  Portland, 
OR  97223  or  email  to: 

onpa@orenews.com 
ONI  is  an  equal  opportunity  employer 


ADVERTISING  SALES  MANAGER 
The  Newspapers  of  WesiGeorgia,  a 
division  of  Paxton  Media  Group,  Inc., 
seeks  an  Advertising  Sales  Manager  to 
join  our  growing  organization.  Located 
just  west  of  Atlanta,  we  are  located  in 
one  of  the  fastest  growing  areas  of  the 
nation.  We  are  looking  for  candidates 
that  possess  strong  selling  skills  in  both 
retail  and  classified  advertising,  as  well 
as  experience  in  staff  development  and 
group  marketing.  We  offer  an  excellent 
compensation  and  benefits  package  as 
well  as  an  opportunity  to  grow  with 
one  of  the  fastest  growing  newspaper 
organizations  in  the  Southeast. 
Interested  candidates  should  forward 
their  resume  to:  The  Newspapers  of 
WestGeorgia,  P.O.  Box  1  586, 
Douglasville,  GA  30133  Attn:  L. 
Woolsey.  No  phone  calls,  please. 


BUREAU  ADVERTISING  MANAGER 

The  Sarasota  Herald-Tribune,  the 
largest  daily  in  the  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
aggressive,  results  oriented  pro¬ 
fessional  to  manage  its  Venice  bureau 
(20  miles  S.  of  Sarasota).  The  qualified 
candidate  will  possess  a  background  in 
competitive  newspaper  od  sales,  know¬ 
ledge  of  both  Classified  and  Retail 
advertising,  minimum  three  to  five 
years  advertising  management  experi¬ 
ence,  solid  analytical  and  budgeting 
skills,  strong  interpersonal  and  com¬ 
munication  skills,  and  a  bachelors 
degree  in  marketing  or  advertising. 

Send  resume  to: 

Human  Resources  Department 
The  Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  daily  newspaper  in  Longview,  WA 
is  seeking  an  experienced  classified 
advertising  manager  with  a  sound 
knowledge  of  classified,  display  and 
online  advertising  and  a  successful 
advertising  sales  background. 

College  degree  preferred,  but  not 
required.  Must  be  a  hands  on  man¬ 
ager,  invalved  in  all  the  day-to-day 
functions  of  the  department  and  able  to 
work  in  a  team  environment. 

Excellent  benefit  package.  Salary 
range  $35,000-$39,000  plus  bonus 
depending  on  experience.  Qualified 
candidates  send  resume  to:  Advertising 
Director,  The  Daily  News,  P.O.  Box 
189,  Longview,  WA  98632.  FAX 
(360)  577-2536. 

Equal  Opportunity  Employer.  Deadline 
September  26, 1 997.  The  Daily  News,  A 
Part  Of  Your  Life 


NATIONAL  ADVERTISING 
SALES  MANAGER 

The  Louisville  Courier- Journal,  one  of 
the  country's  leading  newspapers, 
seeks  a  National  Advertising  Soles 
Manager. 

The  Courier-Journal  is  a  Gannett 
newspaper  of  240,423  circulation 
daily  and  328,896  Sunday  serving  the 
state  of  Kentucky  and  Southern  Indi¬ 
ana. 

This  executive  must  be  abe  to  travel 
and  moke  sales  presentations  to  agen¬ 
cies  and  to  notional  and  regional 
accounts.  The  successful  candidate 
must  be  able  to  work  on  multiple  pro¬ 
jects  or  tasks  simultaneously  and  to 
coordinate  sales  efforts  for  our  staff 
and  for  our  national  rep  firm.  News¬ 
papers  First. 

Candidates  must  be  success  oriented 
and  goal  driven,  with  excellent 
interpersonal  skills  and  exceptional  writ¬ 
ten  and  verbal  communication  skills. 
Also  required:  strong  motivational, 
problem-solving  and  analytical  skills;  a 
willingness  -  and  ability  --  to  make  suc¬ 
cessful  sales  colls  directly  to  accounts; 
and  prior  newspaper  or  advertising 
sales  and  management  experience. 
Knowledge  of  national  advertising 
sales  and  businesses  a  plus. 

This  position  offers  a  competitive  salary 
plus  commission,  an  excellent 
opportunity  to  excel  on  one  of  the  best 
sales  teams  and  newspapers  in  the 
business  and  a  chance  to  live  in  a 
beautiful  part  of  the  country  with  a  low 
cost  of  living. 

Tell  us  why  you  are  the  person  we 
should  hire  by  sending  your  cover  let¬ 
ter,  resume,  salary  history  and 
references  to  Display  Advertising 
Director  Ed  Kost  via  Fax  (502)  582- 
4760  or  E-mail: 

ekast@louisvil.gannett.com 

Both  Gannett  and  the  Courier-Journal 
are  Equal  Opportunity  Employers 
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HELP  WANTED 


ADVERTISING 


NATIONAL  SALES  MANAGER 
Cox  Ohio  Publishing  is  seeking  on 
aggressive,  goal-oriented  Notional 
Soles  Manager  who  will  be  responsible 
For  all  national  advertising  sales  For 
both  the  Dayton  Doily  News  (160,000 
daily,  219,000  Sunday)  and  the 
SpringField  News-Sun  (37,000  daily, 
43,000  Sunday)  in  o  1 ,000,000-f 
sized  nrarket.  The  successFul  applicant 
will  also  manage  ^he  Dayton  Daily 
News  co-op  department,  working 
closely  with  the  retail  sales  staFF  in 
developing  new  co-op  revenue 
opportunities. 

Experience  in  sales  to  iFie  travel  indus¬ 
try,  direct  response  advertisers,  co-op 
advertisers,  and  the  tele¬ 
communications  industry  required. 
National  sales  management  and 
special  section  sales  marKigement  pre- 
Ferred.  Applicant  will  work  closely  with 
on  outstanding  internal  market 
research  department  to  grow  revenue 
in  targeted  national  categories. 

The  Dayton  Doily  News  will  be  open¬ 
ing  a  new  printing  and  preprint  prod¬ 
uction  Facility  in  1 999,  offering  the  suc¬ 
cessFul  applicant  an  opportunity  to  help 
develop  our  products  for  the  Future. 

Please  call  Andy  Blizzard,  retail 
advertising  manager,  at  (937)  225- 
2074  with  any  questions  or  respond  in 
writing  to: 

Retail  Advertising  Department 
Dayton  Daily  News 
4lh  and  Ludlow  Streets 
Dayton,  OH  45401 
Attn:  Andy  Blizzard 
Equal  Opportunity  Employer 


NATIONAL  SALES  REPRESENTATIVE 
RECRUITMENT  ADVERTISING 
You  will  be  responsible  (or  developing 
new  business  For  the  recruitment 
category  in  the  form  oF  print  ads,  direct 
mail,  and  Internet  advertising  Far 
recruitment  purposes  From  companies 
outside  Connecticut.  Acting  as  liaison 
between  our  publication  and  national 
recruitment  advertising  agencies  and 
companies,  you  will  promote  our 
products  and  services  in  an  attempt  to 
help  our  customers  FulFill  their  recruit¬ 
ment  advertising  needs.  This  will 
include  sales  presentations  at  com¬ 
panies  across  the  country  selling  the 
Connecticut  market  as  well  as  selling 
monthly  recruitment  special  sections 
and  events.  You  will  need  3-5  years 
sales  experience.  Prior  experience  in 
ihe  employment  industry,  media  sales, 
or  advertising  preFerred.  Extensive 
national  travel  involved. 

In  return,  we  offer  competitive  com¬ 
pensation,  excellent  medical  and 
dental  beneFits  package  and  Free  park¬ 
ing.  (“lease  apply  by  submitting  resume 
and  cover  letter  with  salary  require¬ 
ments,  indicating  position  title  to: 

The  Hartford  Courant 
Employment  Services  & 
Community  Affairs 
285  Broad  Street 
HortFord,  CT  061 1 5 

The  Hertford  Courant  Is  An  Equal 
Opportunity  Employer  Committed  To 
Workforce  Diversity 


ADVERTISING 


START-UP  GAY  NEWSPAPER 

ACCOUNT  MANAGERS.  Experience 
in  print  media,  ad  design,  customer 
service,  people  skills.  Competitive 
salary  plus  beneFits.  CLASSIFIED 
CLERKS.  Attentian  to  detail,  excellent 
typing,  ability  to  work  well  with  the 
public.  Resume/cover  letter  to  Editor, 
332  Bleecker  Street,  #E46,  New  York, 
NY  10014. 


CLASSIFIED  MANAGER 

Strong  community  newspaper,  23,000 
circulation,  7  days,  is  looking  For  a 
highly  ntotivated  and  creative  classiFied 
manager  to  head  up  a  staff  o(  six. 
Individual  will  be  responsible  for  the 
direction  oF  the  department  sales 
octivity  through  forecasting,  organizing 
and  coordinating  to  achieve  deFined 
objectives. 

QualiFied  candidate  must  hove  proven 
sales  and  leadership  experience  in 
advertising  media,  also  strong  written 
and  oral  communication  skills  to  indi¬ 
viduals  and  groups.  Reply  in  con- 
Fidence  to  Box  08275,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING 


TELEMARKETING  MANAGER 

Little  Nickel  ClassiFieds  is  Washington 
States  largest  Free  distribution  shopper. 
We  have  10  printed  Zones  ond  an 
Internet  Zone  with  over  340,000 
papers  distributed  each  week.  We  are 
looking  (or  o  manager  to  oversee  our 
main  call  center  with  a  staff  oF  over  35 
telemarketers.  Responsibilities  include 
training,  customer  service,  scheduling, 
and  promotian.  We  preFer  3  years 
experience  as  a  supervisor  or  manager 
in  the  newspaper  ar  shopper  industry. 
We  have  an  excellent  pay  structure 
and  beneFit  package.  Please  send  vour 
resume  and  salary  nistory  to  President/ 
General  Manager,  3701  148lh  Street, 
SW,  Lynnwood,  WA  98037.  Our  main 
office  is  located  20  miles  north  o(  Seat¬ 
tle. 


ART/GRAPHICS 


GRAPHIC  ARTIST  sought  to  create 
news  graphics,  maps  (or  Anchoroge 
Daily  News,  a  consistent  Society  oF 
Newspaper  Design  winner.  Strong 
drawing  skills,  2  year's  experience 
with  daily  newspaper  and  Firm  grasp 
oF  Illustrator,  QuarkXPress  and 
Photoshop  required.  We  want 
someone  wrio  can  gather  information 
independently  and  distill  it  into  a  visual 
package.  Resumes  to:  Anchorage  Daily 
News,  Human  Resources,  P.O.  Box 
149001,  Anchorage,  AK  99514  or 
jobs@adn.com 


ADVERTISING 


ACCOONT 


The  Asbury  Park  Press,  located  in  Central  Jersey's 
Monmouth  County,  is  seeking  an  aggressive,  goal-ori¬ 
ented  sales  professional  with  a  proven  track  record  of 
generating  revenue  from  existing  accounts  as  well  as  new 
business. 


You  will  be  responsible  for  managing  and  deveiopinq 
national  advertising  categories  for  both  the  Asbury  Park 
Press  and  The  Home  News  &  Tribune  (combined  circu¬ 
lation:  227,000  daily;  306,000  Sunday)  in  the  competi¬ 
tive  NY  DMA. 

Strong  communication,  planning,  and  organization  skills 
are  required  for  this  position.  In  addition,  candidates  must 
be  willing  to  travel.  We  prefer  a  candidate  with  3-f  years' 
national  advertising  sales  or  related  industry/ad  agency 
experience. 

The  Asbury  Park  Press  offers  a  comprehensive  benefits 
and  sales  compensation  program.  Come  work  in  the  area 
that  Money  Magazine  ranked  as  the  third  most  desirable 
location  in  the  nation.  For  consideration,  please  fonward 
resume  with  salary  requirements  to: 


Employment-JVNAT 
3601  Highway  66 
Neptune,  NJ  07754 
Fax:  (732)  918-9144 


ASBURYBkBK 

PRESS 


ART/GRAPHICS 


ART  DIREaOR 

For  doily  legal  publication  in  New  York 
City.  Minimum  3  years  experience 
designing  pages  (or  daily  newspaper. 
Able  to  handle  photo,  illustration 
assignments,  create  cFiarts  and  graph¬ 
ics,  supervise  page  layout,  all  on  daily 
deadline.  ProFiciency  with  Macintosh 
computers  (experience  with  ATEX  a 
plus.  Knowledge  oF  QuarkXPress, 
Adobe  Photoshop,  Freehand  or 
Illustrator  required.  Pagination  experi¬ 
ence  preFerred,  especiolly  with 
newsroom  conversion  to  pagination. 
Copy  editing  experience  also  desiro- 
ble.  Send  resume  in  conFidence  to: 

Box  NPM  (ML-405) 

300  East  42nd  Street,  2nd  Floor 
New  York,  NY  10017 

No  phone  colls,  please 
Equal  Opportunity  Employer 


GRAPHIC  DESIGNER  -  Bi-Lingual  - 
United  Methodist  Connection  -  College 
degree  in  graphic  design  or  related  sub¬ 
ject.  Minimum  one  year  experience  in 
computer  graphics,  Macintosh  desktop 
publishing,  QuarkXPress  and/or  other 
graphics  and  proFessional  drawing 
programs.  Ability  to  communicate  in  a 
Christian  environment.  Ability  to 
accurately  type  50  wpm  and  work  in 
an  organized  way  with  minimum 
supervision.  Community  newspaper 
experience  a  plus. 

Send  resume  to  United  Methodist 
Connection,  9720  Patuxent  Woods  Drive, 
Suite  1 00,  Col-  umbia,  MD  2 1 046- 1 526. 
Attention  Communications. 

CIRCULATION 

BILLINGS  GAZETTE 
CIRCULATION  MANAGER 

Billings,  Montana,  is  a  wonderFul  city 
under  the  Big  Sky,  big  enough  to  oFFer 
great  entertainment  and  recreation  and 
still  small  enough  to  offer  a  great  liFe- 
style! 

The  Billings  Gazette  is  a  successFul 
daily  paper  with  a  Sunday  circulation 
oF  59,000  and  growing  market 
opportunities.  Our  business  is  Further 
enhanced  by  a  variety  o(  additional 
ventures. 

We  are  looking  for  a  team-oriented 
leader  with  a  marketing  Focus  wFio  will 
truly  understand  what  our  customers 
want  and  help  us  deliver.  Media  expe¬ 
rience  complemented  with  innovation 
and  ability  to  drive  change  eFFectively 
is  essential. 

PLEASE  RESPOND  BY  MAIL  BEFORE 

SEPTEMBER  27,  1997 

Billings  Gazette  -  CM 
Human  Resources  Manager 
P.O.  Box  36300 
Billings,  MT  59107-6300 
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CIRCULATION 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  -  The 
Messenger-Inquirer  of  Owensboro, 
Kentucky,  a  growing  35,000  A.H.  Belo 
newspaper,  is  seeking  on  experienced, 
marketing-circulation  professional  to 
lead  its  circulation  and  packaging 
departments.  This  position  is  responsi¬ 
ble  for  all  facets  of  the  circulation  ond 
packaging  operations  and  manage¬ 
ment  of  a  staff  of  49.  The  successful 
candidate  must  be  creative,  possess 
strong  management  and  communica¬ 
tion  skills,  and  hove  a  praven  record  of 
growing  circulation.  The  ideal  candi¬ 
date  would  have  a  Bachelor's  Degree 
and  at  least  five  years  of  newspaper 
experience.  Send  resume  to  Human 
Resources  Director  Sue  Trautwein,  P.O. 
Box  1480,  Owensboro,  KY  42302- 
1480.  EOE 


CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 

This  is  YOUR  opportunity!  If  you  are 
looking  for  a  place  to  make  your  mark. 
If  you  are  looking  for  a  place  where 
your  contributions  will  be  recognized 
and  rewarded.  If  you  are  looking  for  a 
place  where  your  earnings  will  only  be 
limited  by  your  abilities  and  your 
effort;  then  we  have  an  opportunity  for 
you.  We  are  a  family  owned,  award 
winning,  medium  size  newspaper  in  a 
rapidly  growing  community  in  Zone  9. 
We  are  looking  for  a  top  notch  man¬ 
ager  who  can  motivate  the  staff  to 
achieve  exceptional  results.  Someone 
who  can  set  the  standard  for 
excellence  and  achievement.  We  will 
offer  the  right  candidate  a  good  base 
salary  and  an  excellent  bonus  plan. 
We  provide  all  of  our  employees  with 
excellent  benefits  including,  health,  life, 
LTD,  dental,  and  retirement  savings. 

If  you  are  an  experienced  circulation 
management  professional  with  a  pro¬ 
ven  track  record  of  success  and 
stability,  then  send  us  your  resume  and 
a  cover  letter  that  demonstrates  your 
skills  as  a  communicator.  If  you  are 
interested  in  working  for  an  organiza¬ 
tion  virhere  decisions  are  made  locally; 
if  you  are  looking  for  a  place  to  live 
where  snow  is  a  four  letter  word;  then 
tell  us  how  you  have  been  able  to 
achieve  exceptional  results.  Reply  to 
Box  08281 ,  E^tor  &  Publisher. 


CIRCULATION  DIRECTOR:  Indepen¬ 
dently  owned  newspaper,  10,000  circ. 
in  beautiful  area  of  South  Central  PA, 
looking  for  an  experienced  circulation 
monager  with  proven  strengths  in  sales 
promotions,  customer  service,  carrier/ 
motor  route  management  and  all 
around  hands  on  circulation  manage¬ 
ment  experience. 

Salary,  benefit  package  including 
401  (k)  and  strong  incentive  plan.  Fax 
resume  to  (814)  623-5055  or  send  to 
Don  Hopf,  general  manager,  Bedford 
Gazette,  P.O.  Box  671 ,  Bedford,  PA 
15522. 


CIRCULATION  MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
pasitions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  who  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  on  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  other  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  two  openings  for 
which  we  seek  specific  candidates  -- 
the  Circulation  Managership  of  a 
10,000  daily  in  PA  and  a  20,000 
daily  in  IL. 

Ron  Anderson,  RCAnderson  Associa¬ 
tes,  Inc.,  P.O.  Box  300,  Pittsford,  NY 
14534.  Fox:  (716)  248-9551. _ 

CIRCULATION  MANAGER 
Great  opportunity  exists  at  a  69,000 
Sunday  newspaper  located  on  the 
beautiful  Gulf  Coast  of  Texas.  Person 
selected  will  manage  both  the  home 
delivery  and  transportation  department 
and  be  responsible  for  ensuring  that  all 
sales,  service,  volume,  expense  and 
revenue  goals  are  met.  Looking  for 
creative,  proactive  candidate  who  can 
manage,  lead  and  motivate  staff. 
Excellent  opportunity  for  advancement 
within  large  group.  Outstanding  com¬ 
pensation  and  benefits.  Caller  Times, 
P.O.  Box  9136,  Corpus  Christi,  Texas 
78469  or  call  (512)  886-3612. 

HOME  DELIVERY  MANAGER  (Zone 
level)  for  Florida's  largest  newspaper, 
the  St.  Petersburg  Times.  Candidates 
should  have  at  least  five  years  man¬ 
agement  experience  and  a  proven 
track  record  engineering  innovations  in 
delivery  service,  product  control  and 
market  development.  Responsibilities 
include  budget  and  project  manage¬ 
ment.  Knowledge  of  marketing  an 
asset.  Experience  with  large  distribu¬ 
tion  centers  helpful.  Computer  skills  a 
must.  Excellent  communication  skills 
and  ability  to  motivate  staff  required. 
Degree  preferred.  Reply  to  St. 
Petersburg  Times,  490  1st  Avenue 
South,  St.  Petersburg,  FL  33701,  Attn: 
Michelle  Kiewit,  Human  Resources. 


_ CIRCULATION _ 

IMMEDIATE  OPENING  for  a  Circula¬ 
tion  Manager.  Midwest  daily  8,500 
circulation  looking  (or  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required. 
Send  to  John  Claxion,  News-Examiner, 
P.O.  Box  287,  Connersville,  IN  47331 . 


THE  DURANGO  HERALD,  a  10,000 
circulation  AM  six-daily  (no  Monday) 
in  SW  Colorado  seeks  a  circulation 
manager.  Must  continue  excellent  sub¬ 
scriber  service  and  speciol  publications 
delivery,  efficient  mailroom  and  popu¬ 
lar  NIE  program.  PBS,  office  pay. 
$28,000  -  $30,000.  Reply  to  Pub¬ 
lisher,  P.O.  Drawer  A,  Durango,  CO 
81302. 


THE  TIMES,  Northwest  Indiana's  leading 
newspaper  is  seeking  an  individual  to 
mange  the  single  capy  distribution  of 
our  Porter  County  editions.  Our  daily 
single  copy  in  Porter  County  has 
increased  91%  in  two  years  and  we 
are  looking  for  more.  This  position  will 
have  a  strong  emphasis  in  the  promo¬ 
tion  and  marketing  of  our  product. 
Circulation  experience  is  preferred  but 
not  mandatory.  Sales  and  marketing 
experience  is  a  must.  Competitive  base 
plus  bonus.  Excellent  benefit  package. 
All  interested  parties  should  send 
resume  to  the  Circulation  Director,  The 
Vidette  Times,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383  or  send  E-mail  to 
dahart@howpubs.com. 

YOUR  SHIP  JUST  CAME  IN! 

If  you're  a  seriously  committed 
“service”  professional,  and  yaur  recent 
accomplishments  prove  it,  this  may  be 
the  challenge  you've  been  looking  (or. 
Community  Newsdealers,  the  home 
delivery  subsidiary  of  The  Boston 
Globe,  is  looking  tor  a  few  experi¬ 
enced  pros  to  join  the  home  delivery 
team  as  distribution  center  managers. 
CNI  operates  a  system  of  34  branch 
offices  serving  nearly  a  half  million  sub¬ 
scribers  in  eastern  Massachusetts, 
southern  New  Hampshire  and  southern 
Maine.  More  than  2,500  independent 
contractors  deliver  our  products  includ¬ 
ing  The  Boston  Globe,  New  York 
Times,  Wall  Street  Journal,  Investor's 
Business  Daily  and  a  wide  variety  of 
product  samples  and  specialties  If 
you're  on  the  way  up,  yau  could  be  on 
the  way  to  CNI.  We  offer  a  highly  com¬ 
petitive  compensation  program  includ¬ 
ing  generous  benefits.  For  confidence 
consideration  contact  John  Cristiani, 
Monday  thru  Friday  from  7-4  at  (617) 
466-1848. 

EDITORIAL 

ASSISTANT  CITY  EDITOR 
Great  opportunity  for  seasoned 
reporter  or  copy  editor  to  move  into 
newsroom  management.  The 
Brownsville  Herald  (19,000  A.M.) 
seeks  a  motivated  word  smith  with 
sound  news  judgment  to  help  direct 
local  coverage  in  this  exciting  news 
area  on  the  U.S.-  Mexico  border. 
Spanish  a  plus.  Respond  to  George 
Cox,  Managing  Editor,  The  Brownsville 
Herald,  1135  E.  Van  Buren  St., 
Brownsville,  TX  78520. 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  Wilmington  (NC)  Morning  Star 
needs  an  experienced  copy  editor  with 
strong  page  design  skills  to  help 
manage  our  six  member  sports 
department.  Must  hove  3-5  years  daily 
newspaper  editing  experience;  prefer 
sports,  pagination  and  color  experi¬ 
ence.  The  Morning  Star  is  a  57,000 
circulation  New  York  Times  Company 
paper.  Wilmington  is  a  booming 
market  with  a  vibrant,  historic 
downtown,  miles  of  sandy  beaches, 
mild  winters,  a  dynamic  participatory 
sports  scene,  and  a  rich  and  diverse 
cultural  heritage.  See  our  web  edition: 
http:/ /starnews.wilmington.net/ 

Send  cover  letter,  resume,  references 
and  samples: 

John  H.  Meyer,  Managing  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 

ASSOCIATE  EDITOR/WRITER  needed 
for  award-winning  weekly  Catholic 
newspaper  in  Northeast  New  Jersey. 
Good  working  environment.  Need  pro¬ 
fessional  with  at  least  two  years  daily 
or  weekly  experience  and  degree. 
Accuracy  is  a  must.  Camera  skills 
helpful.  Knowledge  of  Macintosh  and 
Word  Perfect  essential.  We  use  QuarkX¬ 
Press,  and  can  help  you  learn.  Com¬ 
parative  pay,  good  benefits  and  an 
opportunity  to  make  a  difference.  We 
work  hard.  We  care.  Mail  or  fax  three 
clips,  resume  and  a  letter  to  Robert 
Dylak,  editor.  The  Catholic  Advocate, 
P.O.  Box  9500,  Newark,  NJ  07104- 
9500.  Please  respond  by  Oct.  1 . 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reparter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 


BUREAU  REPORTER  -  We  need  a 
resourceful  and  energetic  reporter  to 
cover  a  suburban  county  in  North  Flor¬ 
ida.  The  right  person  will  know  how  to 
iuggle  breaking  news,  enterprise  and 
feature  reporting.  Job  requires  writing 
for  the  1 80,000-circulation  daily 
paper  and  a  twice-weekly  local  news 
section.  Looking  for  a  minimum  of  2 
years  experience.  Ambitious  person 
needed  to  make  their  mark  and  move 
up.  Send  your  resume,  cover  letter  and 
six  best  clips  to  John  Burr,  news  editor. 
The  Florida  Times-Union,  P.O.  Box 
1949,  Jacksonville,  FL  32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


BUSINESS  REPORTER 

The  Bellingham  (Wash.)  Herald  is  seek¬ 
ing  an  experienced  business  reporter 
to  help  expand  its  daily  business 
report.  Must  have  praven  ability  to  jug¬ 
gle  both  daily  and  enterprise  stories. 
The  Herald  is  a  30,000-circulation 
Gannett  morning  daily.  Send  cover  let¬ 
ter,  resume  and  clips  to  Ben  Santarris, 
assistant  managing  editor.  The  Bell¬ 
ingham  Herald,  P.O.  Box  1277,  Bell¬ 
ingham,  WA  98227. 
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_ EtXTORIAL _ 

BUSINESS  WRITERS/EDITORS 
National  Institute  of  Business  Manage¬ 
ment  seeks  freelance  authors  and  subs¬ 
tantive  editors  to  prepare  book-length 
reports.  Knowledge  of  management 
issues,  taxes,  finance  or  employment 
law  required.  Experienced  writers  and 
editors  only.  Send  or  fax  cover  letter, 
resume  to  Dept.  KS,  NIBM,  1750  Old 
Meadow  Road,  #302,  Me  Leon,  VA 
22102-4315.  Fax:  (703)  905-8042. 

CENTRAL  MANAGING  EDITOR 

Central  Managing  Editor  needed  for 
STARS  AND  STRIPES  (circ  60,000-t-) 
DC  office.  We  are  an  independent 
DoD  newspaper  serving  US  military  com¬ 
munities  in  Europe  and  Asia.  CME 
manages  day-to-day  news  staff  opera¬ 
tions,  coordinates  production  of  two 
editions,  recommends  editorial  policy. 
QUALIFICATIONS:  Experience  manag¬ 
ing/directing  newsroom/major 
newsroom  department.  Knowledge  of 
all  newspaper  journalism  aspects 
including  copy  editing,  photo  usage, 
graphics,  design,  pagination.  Experi¬ 
ence  supervising  editorial  staff  produc¬ 
ing  daily  newspapers.  Ability  to  meet 
deadlines.  Ability  to  develop,  justify, 
monitor  budget/financial  planning 
documents.  PREFERRED  QUALIFICA¬ 
TIONS:  Professional  experience  as 
senior  editor  or  manager.  Experience 
supervising  editorial  work  of  remote/ 
regional  reporting  staff.  Knowledge  of 
military  components  and  their 
missions/roles.  MAIL  resume,  3  sam¬ 
ples  of  pages  designed,  and  copies/ 
tearsheets  of  major  stories/series 
edited  to  American  Forces  Information 
Service,  ATTN:  Placement  Officer, 
STARS  AND  STRIPES,  601  N.  Fairfax 
Street,  #311,  Alexandria,  VA  22314- 
2007,  NO  LATER  THAN  October  8, 
1997.  DoD  isEOE. _ 

CITY  EDITOR 

Competition!  Test  yourself  in  one  of  the 
country's  few  truly  competitive  news¬ 
paper  markets.  We're  leaking  for  a 
leader  for  our  team  of  12-t-  reporters 
and  editors;  do  you  have  what  it  takes 
to  be  a  winner  in  a  head-to-head 
newspaper  battle?  The  Tribune  is  an 
award-winning,  30,000  daily  on  Flor¬ 
ida's  beautiful  and  exciting  east  coast. 
Excellent  editing,  coaching,  community 
relations  and  leadership  skills  a  must. 
Resume  and  cover  letter  to  Editor,  The 
Tribune,  600  Edwards  Road,  Fort 
Pierce,  FL  34982. 


CITY-EDITOR  -  The  Times- Standard,  7- 
day,  23,000  daily  for  Northwestern 
California's  redwood  country,  seeks 
self-starter  to  direct  local  news  cov¬ 
erage  and  lead  staff  of  six  reporters. 
Previous  city  desk  experience  desired; 
visit  to  Eureka,  CA,  required.  Fax 
resume  to  Rex  Wilson,  editor,  (707) 
441  -0501 ,  or  E-mail  ta 
timesstd@humboldt1  .com,  attention: 
Rex  Wilson.  Immediate  opening  for 
full-time  reporter  also  exists.  Call  (707) 
441-0520. 


_ EDfTORIAL _ 

COPY  DESK  CHIEF:  Good  little  daily 
in  Sierra  foothills  seeks  person  with 
skill,  experience,  delight  in  the  world 
and  human  decency  ta  lead  its  editing 
staff.  Interested?  Send  resume,  salary 
history  ta  John  Seelmeyer,  editor.  The 
Union,  11464  Sutton  Way,  Grass 
Valley,  CA  95945.  _ 

COPY  EDITOR  sought  for  the  Niagara 
Gazette,  Niagara  Falls,  NY.  Candi¬ 
dates  must  have  strong  skills  with 
words,  headlines  and  design.  Paginat¬ 
ing  skills  a  plus.  The  paper  is  part  of  a 
new  company  with  exciting 
opportunities.  Please  send  resume  and 
examples  of  work  ta  Dan  Elowerman, 
editor.  Greater  Niagara  Newspapers, 
MPO  549,  Niagara  Falls,  NY  14302- 
0549. _ 

COPY  EDITOR.  Strong  wordsmith  and 
layaut  skills  needed  for  52,000  AM 
daily  near  Cleveland.  Send  resume 
and  layout  samples  ta  Glenn  Gilbert, 
managing  editor.  The  News-Herald, 
7085  Mentor  Avenue,  Willoughby, 
OH  44094. 


COPY  EDITOR/PAGE  DESIGNER 
Opening  on  universal  desk  serving 
26,000  seven-day  AM  paper  and 
associated  weeklies  in  Hamilton,  OH. 
Strong  grammar,  language,  spelling 
skills  are  givens.  Outstanding  design 
skills  will  set  you  apart  from  other  can¬ 
didates.  QuarkXPress  experience  a 
plus. 

We  offer  good  pay  and  benefits, 
including  401  (k),  in  a  rapidly  expand¬ 
ing,  highly  competitive  market.  Fax 
resume  ta  Linda  (513)  863-4206. 


COPY  EDITOR 

2  years  experience  with  daily  newspa¬ 
per  preferred,  QuarkXPress  a  plus. 
$30-37K,  Send  cover  letter,  resume, 
references  and  clips  to: 

Bill  Wilson 
The  Macomb  Doily 
P.O.  Box  707 
Mt.  Clemens,  Ml  48046 

COPY  EDITOR:  The  Daily  Record  is 
seeking  a  copy  editor  experienced  in 
laying  out  clean,  quick  pages,  writing 
telling  heads  and  using  the  latest 
electronic  layout  and  pagination 
technology,  including  QuarkXPress. 
Top  applicants  will  have  significant 
daily  newspaper  copy  editing  experi¬ 
ence,  sound  news  judgment  and  be 
interested  in  working  at  a  60,000  AM 
in  a  beautiful  suburban  area  30  miles 
from  Manhattan.  Send  resume  and 
samples  of  work,  including  layouts,  to 
Jock  Bowie,  managing  editor.  Doily 
Record,  800  Jefferson  Rood,  P.O.  Box 
217,  Parsippany,  NJ  07054-0217. 

COPY  EDITOR 

The  Daily  Star's  expanding  news  desk 
needs  editor  with  strong  word  skills 
and  interest  in  page  design.  Send 
cover  letter,  resume  to  Managing 
Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 


_ EDfTORIAL _ 

COPY  EDITORS/PAGINATORS 
The  Palm  Beach  Post  is  looking  for  two 
copy  editors  with  accurate,  aggressive 
editing  ability  and  strong  news  judg¬ 
ment.  They  will  work  in  two  12-monlh 
temporary  positions  in  various 
newsroom  departments,  both  copy  edit¬ 
ing  and  paginating  pages.  Require¬ 
ments  minimum  1  year  newsroom  ex¬ 
perience  (internships  count).  Accuracy, 
speed  and  familiarity  with  a  Mocintash 
computer  essential.  Experience  with 
any  of  the  following  a  plus:  DTI,  QuarkX¬ 
Press,  Photoshop,  Atex. 

Contact  N^s  Editor  Bill  Greer 
(561)820-4425 


COPY  EDITORS 

Opportunities  exist  with  Thomson 
newspapers  in  central  Ohio  for 
journalists  with  copy  editing  and  page 
design  skills.  Those  interested  in 
supervisory  roles  ore  encouraged  to 
opply.  QuarkXPress  experience  is 
important  and  so  is  an  eagerness  to 
make  good  newspapers  better.  The 
seven  dailies  that  have  a  cooperative 
editorial  relationship  are  the  Mansfield 
News  Journal,  Newark  Advocate, 
Zanesville  Times  Recorder,  Marion 
Star,  Lancaster  Eagle-Gazette,  Bucyrus 
Telegraph-Forum  and  the  Coshocton 
Tribune.  All  are  within  90  minutes  of 
Columbus.  Please  send  resumes  to  Tom 
Brennan,  Editor,  News  Journal,  Box 
25,  Mansfield,  OH  44901 . 


COPY  EDITOR 

The  Palm  Beach  Post  is  looking  for  a 
copy  editor  with  page  design  experi¬ 
ence  to  help  take  fascinating  South 
Florida  business  stories  and  make  them 
jump  off  the  page  ta  readers.  Minimum 
3  years'  experience  at  a  daily  news¬ 
paper  required.  Experience  with  any  of 
the  following  a  plus:  DTI,  QuarkXPress, 
Photoshop,  Atex. 

Contact  News  Editor  Bill  Greer 
(561)820-4425 


COPY  EDITOR 

The  State,  Sauth  Carolina'a  largest 
newspaper,  seeks  an  individual  with  at 
least  two  years  of  copy  editing  and/or 
design  experience  to  work  in  our 
newsroom.  The  successful  candidate 
will  possess  superlative  editing  arxl  com¬ 
puter  skills,  as  well  as  knowledge  of 
Microsoft  Word,  QuarkXPress,  and 
pagination.  A  journalism  degree  is 
pr^rred.  Hours  are  4:30  p.m.  -  1  a.m. 
weekdays,  with  some  weekend  work 
reguired.  Please  send  resumes  with 
salary  requirements  to  Beverly 
Dominick,  assistant  to  the  executive 
editor.  The  State,  P.O.  Box  1333,  Col¬ 
umbia,  SC  29202. 


COPY  EDITOR 

We  are  looking  for  a  top-notch  copy 
editor  who's  vigilant  about  accurocy 
and  Associated  Press  st^.  Our  ideal 
candidate  will  know  how  to  moke 
words  sing  and  write  headlines  that 
capture  a  story's  soul.  A  flair  for  page 
design  is  a  plus.  If  you  want  to  wore 
for  an  innovative,  award-winning  daily 
that's  not  satisfied  with  its  success,  send 
resume  and  work  samples  by  Oct  1  to: 
Herald  &  Review,  Attn:  Terri  Kuhle, 
Human  Resources  Manager,  P.O.  Box 
31 1,  Decatur,  IL  62525. 


_ EDfTORIAL _ 

DESIGNER/EDITOR 

The  Mail  Tribune,  o  30,000-circulation 
AM  doily  in  southern  Oregon,  is  look¬ 
ing  for  a  designer/editor  to  complete  a 
two-person  copy  desk  advance  team 
responsible  for  cover  designs,  graphics 
and  special  sections.  Our  ideal  candi¬ 
date  will  hove  a  great  visuol  sense, 
experience  with  QuarkXPress, 
FreeHand  and  Photoshop,  a  graphics 
background  and  copy  editing  experi¬ 
ence.  We  offer  quality  of  life  in  beauti¬ 
ful  southern  Oregon,  competitive 
salaries  and  a  comprehensive  benefits 
package.  Send  letter,  resume  and 
examples  of  pages  and  grophics  by 
October  10  to  Presentation  Editor 
Mark  Medlin,  Mail  Tribune,  P.O.  Box 
1108,  Medford,  OR  97501. 


DESIGNER 

A  promotion  has  opened  up  a  position 
on  our  award-winning  design  desk. 
We're  looking  for  a  creative  person 
vrho  can  do  both  hard  news  and  life¬ 
style  design,  who  is  not  afraid  ta  take 
chances. 

The  Lima  News  is  a  36,000  daily/ 
46,000  Sunday  newspaper  in  north¬ 
west  Ohio.  Send  cover  letter,  resume 
and  clips  ta  Karen  Jantzi,  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45802-0690. 

EDITING  -  Learn  copyediting,  layout, 
pagination,  web  page  creation,  even 
TV  at  Pennsylvania's  daily  Newspaper 
of  the  Year.  Ideal  position  for  reporter 
or  weekly  editor  seeking  broader  expe¬ 
rience  in  community  journalism. 
Women  and  minorities  encouraged  to 
apply.  Send  resume  and  non- 
returnable  clips  soon  to  Carol  Talley, 
editor.  The  Sentinel,  P.O.  Box  130, 
Carlisle,  PA  17013.  Learn  more  about 
Carlisle  on  our  web  site: 

www.cumberlink.com 


EDITOR  NEEDED  for  Corporate  Report 
Minnesota,  award  winning  regional 
business  magazine.  Editor  will  oversee 
all  editorial  functions  for  three  pub¬ 
lications.  Must  hove  significant  related 
experience.  Fax  resume  ta 
(612)  373-0186 

EDITOR 

Award-winning  Jewish  weekly  in  top 
markets  seek  an  editor  whose  energy, 
commitment  and  skills  can  take  us  into 
the  21st  century.  You  will  supervise  a 
five-person  news  room,  work  closely 
with  management  and  participate  in 
major  decisions  on  content  and  cov¬ 
erage. 

Ideal  candidate  has  at  least  three  years 
management  experience,  excellent  peo¬ 
ple  skills,  knovviedge  of  Jewish  issues, 
background  in  community  journalism 
and  is  willing  ta  write  often. 

We  offer  a  competitive  salary  and 
attractive  benefits,  including  profit- 
sharing.  Fax  response,  including  top 
three  writing  samples  and  salary 
requirements  to  “Editor",  (404)  876- 
0604.  No  calls. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL  -  Start-up  Gay  newspaper 
REPORTER  -  experienced  in  hard  news 
reporting,  writing  on  deadline,  famil¬ 
iarity  with  Gay  community,  NYC 
politics.  Send  resume/cover  letter  to 
Editor,  332  Bleecker  Street,  #E46, 
New  York,  NY  10014. 


EDITORIAL  PAGE  EDITOR 
Award-winning  70,000  circulation 
daily  in  the  northeast  is  looking  for  a 
world-class  editorial  page  editor. 
Should  hove  a  proven  track  record  of 
success  as  a  reporter  and/or  editor. 
Reply  to  Box  08282,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 

EDITOR 

Solid  community  daily  in  Connecticut 
looking  for  an  aggressive,  hands-on 
editor  to  drive  a  small  but  talented  staff 
to  new  heights.  Ideal  candidate  will 
thrive  in  an  environment  where  excep¬ 
tional  local  news  and  sports  will  win 
the  circulation  bottle  ogainst  the  com¬ 
peting  metro.  Salary  commensurate 
with  experience  and  drive.  Send  cover 
letter,  resume  and  work  samples  to 
Mike  Vancore,  publisher.  The  Bristol 
Press,  99  Main  St.,  Bristol,  CT  06010. 

EXPERIENCED  government/general 
assignment  reporter  for  aggressive 
bordertown  twice-weekly.  If  you're 
afraid  to  wade  in  and  ask  the  hard 
questions,  don't  apply.  Photography 
required.  Reply  to  Harold  Kitching, 
Nogales  International,  268  View  Point 
Drive,  Nogales,  AZ  85621 . 


ENTERTAINMENT  &  ARTS  REPORTER 

The  Register-Guard  of  Eugene,  Ore., 
an  80,000-circulation  daily,  seeks  an 
entertainment  and  arts  reporter  with 
particular  expertise  in  pop  music/ 
culture.  Four-year  college  degree 
required.  Schedule  will  vary  according 
to  workload;  night  and  weekend  work 
required  as  needed.  Salary  is  $552  - 
$865/wk.  We're  looking  for  someone 
with  at  least  a  year  of  daily  newspaper 
experience.  Submit  resume  and  non- 
returnable  clips  by  Friday,  October  10 
to  E&A  Reporter,  The  Register-Guard, 
HR  Department,  P.O.  Box  10188, 
Eugene,  OR  97440-2188. 

An  Equal  Opportunity  Employer 


ENTREPRENEURIAL  Chief  Editor  to 
drive  fast  growing  publisher  of  maga¬ 
zines,  newsletters,  books  for  major 
travel  and  health  clients.  If  you're 
experienced,  creative,  a  leader  and 
good  with  budgets,  build  your  team 
and  career  with  a  winner  in  Philadel¬ 
phia.  Letter  and  resume,  mail  or  fax 
only,  please  to  Metrocorp  Custom  Pub¬ 
lishing,  Bennett  Zucker,  1818  Market 
Street,  Philadelphia,  PA  19103. 

Fax;  (215)  656-3513 


EDITORIAL 


EXPERIENCED  REPORTER/ 
SENIOR  REPORTER 

Five-paper  weekly  group  in  Northern 
Maine  needs  experienced  news 
person.  We  use  digital  photography 
and  editorial  staff  paginates  using 
QuarkXPress.  This  is  the  “Other 
Maine”  of  rolling  farmlands  and  down- 
to-earth  lifestyle.  No  ocean  views,  but 
a  quality  of  life  that's  the  dream  of 
many.  Solid  writing  skills  and  ability  to 
“see  the  whole  package"  of  a  weekly 
newspaper  are  most  important.  Send 
resume  and  three  writing  samples  to 
Martha  M.  Lostrom,  executive  editor. 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Isle,  ME  04769  or 
Fax:  (207)  764-4499. 


EXPERIENCED  REPORTER  needed  for 
“courthouse”  beat.  County  gov¬ 
ernment,  state  agencies,  courts,  politics 
-  fertile  ground  for  exciting  news  and 
feature  reporting. 

Port  Arthur  News  is  on  award-winning 
23,000  circulation  morning  daily  on 
the  Upper  Texas  coast  near  Houston. 
Contact  Roger  Cowles,  P.O.  Box  789, 
Port  Arthur,  TX  77641 . 

Fax  (409)  985-6128 


NetvTuties 

IS  EXPANDING  IN  SOUTH  FLORIDA. 

Get  in  on  the  ground  floor  of  our  new  weekly  paper 
covering  Broward  and  Palm  Beach  counties. 

New  Times  is  hiring  fulltime  staff  writers  and  editors 
now  for  late  fall  publication,  based  in  Fort  Lauderdale. 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills 
and  the  ability  to  help  staffers  generate  superior  stories. 

Staff  Writers 

We’re  looking  for  both  news  and  feature  writers  who  can 
produce  stylish  and  compelling  magazine-length 
pieces  based  on  in-depth  reporting. 

Calendar  Editor 

We  need  a  strong  writer  with  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

New  Times  publishes  seven  award-winning  news/arts  newspapers— 
in  Phoenix,  Denver,  Miami,  Dallas,  Houston,  San  Francisco  and 
Los  Angeles— and  offers  competitive  salaries  and  benefits. 

To  apply  for  positions  in  Fort  Lauderdale,  send  your  cover  letter, 
resum6  and  five  best  clips  to; 

Tom  Walsh 
Miami  New  Times 
P.O.  Box  01 1591 
Miami,  FL  33101-1591 
No  phone  calls  or  e-mails,  please. 


ENERGY  REPORTER 

Interaction  is  constant.  Work  is 
dynamic.  Training  is  continuous.  We 
are  Bloomberg  L.P.,  the  leading  finan¬ 
cial  information  provider  that  spans  the 
globe.  Unparalleled  service  and 
unsurpassed  products  have  made  us 
the  fastest-growing  company  in  the 
information  industry. 

We  currently  seek  a  reporter  for  Bloom¬ 
berg  News  to  cover  daily  energy 
markets  in  our  fast-paced  energy 
bureau,  producing  accurate  pricing 
assessments  and  insightful  analysis  by 
telephone  surveys.  To  qualify,  you  must 
hove  journalism  experience,  preferably 
in  an  energy-related  field,  and  possess 
exceptional  computer  literacy 
(spreadsheet  preferred).  Excellent 
interpersonal  and  telephone  skills 
along  with  the  ability  to  work 
effectively  under  pressure  and  handle 
fast-breaking  news  stories  is  essential. 

We  offer  a  pleasant  suburban  working 
environment  plus  excellent  benefits 
which  include  401  (k),  tuition  reimburse¬ 
ment  and  company  sponsored  meals. 
For  consideration,  please  send  or  fax 
your  resume  and  cover  letter  with  writ¬ 
ing  clips,  to:  Bloomberg  L.P.,  Human 
Resources,  Dept,  SR-NE,  100  Business 
Park  Drive,  P.O.  Box  888,  Princeton, 
NJ  08542-0888.  FAX;  (609)  683- 
7523.  E-mail:  ptoncareers@bloom- 
berg.com.  No  phone  calls,  please. 
EOE  M/F/D/V. 

Bloomberg  L.P. 


EXPERIENCED  news  editor  sought  by 
30,000,  7-day  AM  with  reputation  (or 
excellence.  People  skills  as  important 
as  design  flair,  editing  ability  and  news 
judgment.  Dewar  and/or  Mac  skills 
preferred.  Also  looking  for  a  copy 
editor  who  can  design  pages,  edit 
copy  and  write  accurate,  enticing 
headlines  under  deadline  pressure.  We 
serve  a  huge,  news-rich  region  in  the 
Southwest.  Good  pay  and  benefits. 
Send  cover  letter,  resume  and  clips  to 
Box  08278,  Editor  &  Publisher. 


I  EDITOR  SOUGHT  (or  highly  respected, 
:  long  established  and  profitable  weekly 
:  newspaper  with  tradition  of  excellence 
:  and  independence  in  sophisticated  but 
:  still  somewhat  rural  Northeast  seaside 
j  community.  Editor  will  be  responsible 
i  for  managing  a  full-time  editorial  staff 
;  of  10  plus  stringers,  columnists  and 
I  other  contributors  and  for  the  overall 
I  content  and  layout  of  a  broadsheet  that 
I  averages  48  pages  a  week,  including 
j  the  weekly  editorials. 

:  The  successful  candidate  will  have 
j  demonstrated  proficiency  as  a  news 
i  reporter  and  feature  writer,  will  hove 
:  experience  in  copy  editing,  page 
i  layout  and  headline  writing,  and 
i  above  all,  must  be  able  to  com- 
:  municate  a  clear  vision  of  what  a 
I  responsible  and  indispensable  news- 
i  paper  should,  and  should  not,  be. 

:  Send  resume  and  single-page  letter  on 
I  why  you  should  be  considered  for  this 
j  position  to  Box  08276,  Editor  &  Pub- 
i  lisher. 
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_ EDITORIAL _ 

FASHION  REPORTER:  Tlie  Indianapolis 
Star  &  News  has  an  immediate  open¬ 
ing  for  a  fashion  reporter.  Seeking  an 
exrjerienced  writer,  minimum  of  three 
years  of  experience  on  a  daily  metro, 
prefeiobly  with  a  hard  news  as  well  as 
features  background;  no  fashion  know¬ 
ledge  necessary  -  just  interest. 
Responsibilities  include:  generating 
story  ideas;  writing  a  variety  of  fash¬ 
ion-related  stories;  executing  photo 
shoots  to  illustrate  the  stories.  The  fash¬ 
ion  writer  is  part  of  a  team,  and  works 
closely  with  the  fashion  editor,  photo¬ 
grapher  and  graphic  designer. 

Send  resume  and  clips  to  Loni  Smith 
McKown,  fashion  editor.  The  Indi¬ 
anapolis  Star  &  News,  307  N.  Penn¬ 
sylvania  Street,  Indianapolis,  IN 
46204-1899.  Fax:  (317)633-1213. 

FEATURES  COPY  DESK  CHIEF 
Help  make  an  exceptional  copy  desk 
even  better.  You  should  be  strong  on 
technical  skills,  but  more  important 
know  how  to  lead  a  team  of  talented 
colleagues.  If  you're  up  to  ihe 
challenge,  write  to  Rick  Levinson, 
senior  editor/ special  sections.  The  San 
Diego  Union-Tribune,  P.O.  Box  191, 
San  Diego,  CA  921 1 2. 

FREELANCE  WRITERS 
Wet  Feet  Press  is  looking  for  writers 
with  a  solid  understanding  of  man¬ 
agement  consulting,  investment  bank¬ 
ing,  brand  management,  or  high  tech. 
Fax  resume  and  writing  sample  to 
(415)  284-7910  or  e-mail  to 
smoe@wetfeet.com.  Our  Web  site: 
www.wetfeet.com. 

HOT  BEATS!  Are  you  ready  for  the  Sun¬ 
shine  State's  mast  competitive  daily 
market?  Seaside  South  Florida  AM 
(38,000/52,000)  has  three  immediate 
openings  for  city  hall,  education  and 
business  reporters.  Writers  must  go 
beyond  staid  meeting  coverage, 
interpret  the  news,  mix  with  the  com¬ 
munity.  Must  have  solid  writing  experi¬ 
ence. 

Send  or  fax  resume  and  clips  to  Nancy 
Smith,  managing  editor.  The  Stuart  News, 
1 939  S.  Federal  Hwy.,  Stuart,  FL  34994. 
Fox:  (561)221-4246. 

JEANS-AND-SNEAKERS  publishing 
campany  in  New  Yark  City  seeks 
talented  journalist  to  be  a  part  of  a 
fast-growing  enterprise.  Must  be  an 
organized  self-starter  with  at  least 
three-years  af  experience  who  wants  to 
get  beyond  the  kiss-up  existence  of 
mainstream  journalism.  The  working 
environment  is  casual  but  intense. 
Editorial  standards  are  high.  The  appli¬ 
cant  must  be  a  strong  reporter  with  a 
keen  ability  to  develop  long-lasting 
sources  and  write  tight,  complete  news 
stories  on  finance.  Analytical  skills  are 
critical.  No  telecommuters. 

Fax  resume,clips  to  (21 2)  206-0609. 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
(or  13,000  circ.  southern  Indiana  daily 
noted  (or  in-depth  features,  strong 
local  reporting.  Send  letter,  resume, 
vour  best  clips  and  daytime  phone  num¬ 
bers  of  your  three  most  recent  editors/ 
supervisors/teachers  to  Fred  Smith, 
managing  editor.  The  Herald,  P.O.  Box 
31,  Jasper,  IN  47547-0031. 

LEGAL  AND  BUSINESS  REPORTER 
The  Daily  Report,  Atlanta's  prizewin¬ 
ning  legal  and  business  newspaper,  is 
seeking  an  experienced  reporter  to 
help  expand  its  coverage  of  the  busi- 
riess  of  law  and  the  low  of  business. 
We  place  a  premium  on  in-depth  work 
and  hove  the  space  to  display  it.  A 
background  in  business  reporting  is 
preferred.  Send  letter,  resume  and  writ¬ 
ing  samples  to  Charles  Carter,  manag¬ 
ing  editor.  Daily  Report,  190  Pryor 
Street,  S.W.,  Atlanta,  GA  30303. 

MANAGING  EDITOR  sought  to  lead 
the  Union-Sun  &  Journal  in  Lockport, 
NY.  The  ideal  candidate  will  have 
excellent  news  skills  and  will  be  a 
strong  leader  to  build  and  develop  staff 
at  the  six-day  paper  in  upstate  New 
York.  The  paper  is  part  of  a  new  com¬ 
pany  with  exciting  opportunities. 
Please  send  resume  to  Don  Bowerman, 
editor.  Greater  Niagara  Newspapers, 
MPO  549,  Niagara  Falls,  NY  14302- 
0549. 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
e-mails,  please. 

MUSIC/DANCE  WRITER 
We  are  looking  for  a  versatile 
reporter/critic  who  can  write  about  com- 
plicated  subjects — classical  music, 
opera,  dance  and  theater — in  a  clear 
and  engaging  manner.  The  city  of 
Winston-Salem  is  deeply  invested  in 
the  arts  from  its  50-year-old  symphony 
orchestra  to  the  prestigious  N.C. 
School  of  the  Arts.  If  you  hove  o  solid 
track  record  with  a  doily  newspaper,  if 
you  are  a  team  player,  if  you  want  to 
live  in  one  of  America's  greenest  cities, 
then  you  may  be  a  candidate  for  our 
seasoned  features  staff.  Send  6  clips, 
including  stories  and  reviews,  to:  Lynn 
Felder,  features  editor,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston- 
Salem,  NC  27102,  by  Sept.  30.  No 
phone  calls. 

N.W.  OHIO  community  weekly  needs 
a  person  who  can  write,  edit  copy  and 
enjays  small  tawn.  Apply  by  resume 
including  samples  of  work  and  salary 
history  to  Tom  Smith,  Gazette  Pub¬ 
lishing  Co.,  107  North  Sandusky 
Street,  Bellevue,  OH  4481 1 . 


_ EDITORIAL _ 

NATIONAL  EDITOR 
HEADUNE  WRITERS  AND 
PRESENTATION  EDITORS 

The  Omaha  World-Herald  needs  key 
people  (or  its  presentation,  wire  and 
copy  desks. 

We're  reorganizing  our  copy-desk 
functions  and  adding  six  editors.  That 
will  give  us  the  time  to  design  better 
pages  and  packages,  write  better 
headlines,  edit  copy  tighter  and  pro¬ 
duce  our  main  news  and  local  sections 
under  pagination's  denrands. 

We  need: 

•Three  headline  experts  who  know 
how  to  engage  readers  and  when  to  let 
headlines  sing. 

•Twa  designer-editors  who  can  make 
Page  1  s,  local  covers  and  special 
packages  crackle  with  energy. 

Applicants  for  all  five  positians  must 
hove  at  least  three  years  daily  experi¬ 
ence  and  be  well-skilled  in  all  copy- 
desk  tasks.  Pagination  experience  is  a 
plus. 

We  also  seek  an  experienced  wire 
editor  to  supervise  the  wire  report  and 
manage  the  wire  desk.  Our  content 
editors  handle  wire  stories  (or  one  PM 
and  four  AM  editions,  plus  staff  stories 
from  our  Washington  bureau. 

Our  sports  department  is  seeking  a 
senior  copy  editor  who  can  edit,  slot 
and  teach. 

The  World-Herald  is  a  stable, 
employee-owned  newspaper,  the  cor¬ 
nerstone  of  an  expanding  communica¬ 
tions  company.  We  hove  the  industry's 
second-highest  city-zone  penetration 
and  we  maintain  statewide  delivery  of 
morning  editions.  Our  combined  AM- 
PM  circulation  as  of  August  31: 
224,1 1 7  daily,  287,1 50  Sund^. 

Nearly  700,000  people  live  in 
metropolitan  Omaha,  which  enjoys  a 
thriving  economy,  inexpensive  housing, 
excellent  schools  and  a  diverse  family 
and  cultural  environment.  Interesting 
weather,  too. 

Please  send  cover  letter,  resume  and 
nonretumable  work  samples  to:  Nelson 
Lampe,  executive  news  editor,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 

NEWS  EDITOR  --  We're  looking  (or  a 
proven  page  designer  and  copy  editor 
with  the  leodership  skills  to  train  and 
supervise  a  six-person  copy  desk.  You 
will  lead  by  example,  as  this  is  a 
hands-on  management  position.  We 
have  the  tools  here-a  state  of  the  ort 
Flexo  press  to  showcase  page  design 
and  award-winning  photos  and  stories. 
Knowledge  of  pagination  essential,  as 
is  management  experience.  We  value 
diversity  in  the  workforce.  By  Oct  6 
send  a  resume  and  a  week's  worth  of 
work,  indicating  your  role  in  page 
design  and  editing  to  Terri  Kuhle, 
Human  Resources  Manager,  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL 
62525.  Equal  Oppartunity  Employer. 


_ EDITORIAL _ 

NEWS  DESIGNER 

The  Times,  a  90,(XX)-circubtion  daily 
newspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  news  designer  to  join  our 
award-winning  design  staff. 

For  the  past  (our  years,  we  have  been 
judged  the  best  largest  daily  newspa¬ 
per  in  Indiana.  We  also  nave  won 
numerous  SND  awards. 

What  are  we  looking  (or  in  a  news 
designer?  Someone  who  understands 
that  our  local  content  drives  design 
decisions,  that  good  design  respects 
readers'  time. 

Our  recently  redesigned  newspaper 
hopes  to  do  that,  and  we  are  looking 
(or  a  designer  who  con  help  us  make 
The  Times  on  even  better  visual  prod¬ 
uct. 

The  news  designer  we  hire  will  work 
closely  with  photographers,  graphic 
artists  and  the  writing  staff  to  hdp  plan 
the  news  in  ways  that  make  sense  to 
our  readers.  If  you  are  interested,  send 
your  tearsheets,  resume  and  a  cover  let¬ 
ter  to: 

Matt  Mansfield 

Deputy  Managing  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone:  (219)  933-3317 
Fax:  (219)  933-3249 
E-nfwil:  maltm@howpubs.com 
Web  site:  http://www.calunet.com 

NEWS  EDITOR 

Award-winning  and  growing  after¬ 
noon  daily  in  university  town  near 
New  Orleans  has  opening  for  News 
Editor.  QuarkXPress  skills  helpful.  Send 
resume,  layout  samples  to  Managing 
Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 
(http://www.hammondstar.comj 

NIGHT  POUCE  REPORTER 
Central  Illinois  daily,  44,000  circ.,  has 
an  opening  (or  a  night  police/general 
assignment  reporter  who  thrives  on 
breaking  news  and  investigating  trends 
in  criminal  justice.  Seeking  candidates 
with  a  proven  record,  3-4  years  expe¬ 
rience  at  a  daily  nevrspaper.  We  value 
diversity  in  the  workforce.  Excellent 
benefits  package.  Send  resume,  five 
best  clips  by  Oct  6  to:  Herald  & 
Review,  Attn:  Terri  Kuhle,  P.O.  Box 
31 1 ,  D«atur,  IL  62525. 

PHOTO  EDITOR 

The  Honolulu  Advertiser  is  looking  (or 
a  highly  motivated  editor  to  head  a 
staff  of  nine  photographers,  must  be  com¬ 
fortable  working  with  other  newsroom 
departments.  We  are  looking  for  a 
leader  and  a  teacher.  At  least  five 
years  experience  as  a  picture  editor 
and  manager.  Knawledge  of 
Photoshop  and  electronic  picture  desk 
operations  a  plus.  Please  send  resume, 
work  samples  to  David  Montesino, 
assistant  managing  editor/design.  The 
Advertiser,  P.O.  Box  3110,  Honolulu, 
HI  96802. 
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HELP  WANTED 


_ EDITORIAL _ 

NIGHT  POLICE  REPORTER 
The  State,  South  Carolina's  largest 
newspaper,  seeks  a  night  police 
reporter  to  cover  local  low  enforce¬ 
ment,  fire  departments,  emergency 
medical  services,  and  court  assign¬ 
ments,  with  special  emphasis  on 
neighborhood  crime.  The  reporter  will 
cover  breaking  spot  news  os  well  os 
picking  up  the  local  sheriff's  blotter  and 
fire  department  weekly  reports.  A 
Bachelor's  degree  is  required,  os  well 
os  PC  experience.  Two  years'  free¬ 
lance  or  full-time  reporting  preferred. 
Please  send  resumes  with  salary 
requirements  to  Beverly  Dominick, 
assistant  to  the  executive  editor.  The 
State,  P.O.  Box  1333,  Columbia,  SC 
29202. 


OAKLAND  RAIDERS  NEWSPAPER 
looking  for  beat  writer  to  cover  Raiders 
for  weekly  team  newspaper.  Writer 
must  live  close  to  Oakland  in  order  to 
cover  team. 

Coll  (888)  6RAIDER  ext.  1 3 

PHOTOJOURNALIST 

The  Wisconsin  State  Journal,  in  the 
capital  city  of  Madison  and  voted 
America's  No.  1  city  by  Money  maga¬ 
zine  in  1996,  is  looking  for  an  experi¬ 
enced  photojournalist  to  provide  our 
readers  with  the  most  informative,  most 
compelling  photojournalism  in  the 
state. 

Applicants  must  be  aggressive, 
creative,  solution-oriented  individuals 
with  a  strong  sense  of  news,  a  solid 
grasp  of  photojournalism  and  a  wide 
range  of  advanced  photographic  and 
digital  darkroom  skills.  Proven  ability 
to  shoot  sports  is  a  definite  plus.  A  min¬ 
imum  of  four  years  of  daily  newspaper 
or  equivalent  experience  is  required 
and  applicants  must  have  their  own 
equipment. 

Send  a  cover  letter,  resume  and 
portfolio  with  recent  work  samples: 

Meg  Theno,  Photo  Editor 
Wisconsin  State  Journal 
P.O.  Box  8058 
Madison,  Wl  53708 
AA/EOE 


REPORTERS  to  join  our  expanding 
news  staffs.  The  Daily  Messenger,  an 
award-winning  15,000  PM  in  the 
beautiful  Finger  Lakes  region,  is  look¬ 
ing  for  skills  writers  who  can  keep 
pace  with  a  heady  staff  that  has 
cleaned  up  in  the  past  two  annual  state 
AP  contests.  Openings  also  available 
at  aur  chain  af  first-class  Rochester  sub¬ 
urban  weeklies  with  cambined  circula- 
tian  of  40,000.  Send  resume,  clips  and 
references  ta  Bab  Matson,  executive 
editor,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424.  Na  phone  calls, 
please. 


Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 


_ EDITORIAL _ 

REPORTER  -  Immediate  opening  at  7- 
day,  23,000  AM  in  California's 
reciwoods.  Great  job  for  writer  from 
smaller  daily  or  weekly.  Degree 
required.  Resume,  clips  to  Rex  Wilson, 
managing  editor,  Times-Standard, 
P.O.  Box  3580,  Eureka,  CA  95502; 
Fax  (707)  441 -0501. 


REPORTER  AND  COPY  EDITOR 
POSITIONS 

Small  seven-day  daily  (20,000  circula¬ 
tion)  about  65  miles  from  Washington, 
DC  and  Baltimore,  MD  needs  reporter 
and  copy  editor,  entry-level  positions. 
Reporter  should  be  an  aggressive  self¬ 
starter.  Copy  editor  should  have  strong 
grammar,  spelling  and  editing  skills,  as 
well  as  the  ability  to  paginate.  Experi¬ 
ence  with  QuarkXPress  a  must,  ^me 
experience  with  Adobe  Photoshop 
helpful.  Send  clips,  cover  letter  and 
resume  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street, 
Martinsburg,  WV  25401 . 


REPORTER.  Independent  Jewish 
Weekly  seeks  Full-time  or  Part-time 
Reporter  for  2-3  months.  Could  lead  to 
permanent  job.  Must  have  reporting/ 
writing  experience,  knowledge  of 
Jewish  affairs.  Clips,  resume, 
references  to  Ron  Ostroff,  The  Jewish 
State,  320  Raritan  Avenue,  Suite  203, 
Highland  Park,  NJ  08904. 

REPORTER.  Seek  curious  digger  who 
understands  the  newspaper's 
watchdog  role  in  a  democratic  society. 
He  or  she  must  write  well  and  have  a 
flair  for  storytelling.  One  to  three  years 
experience.  Our  34,000-plus  daily  is 
located  in  the  foothills  of  the  Adiron- 
dacks  near  cultural  areas.  Send 
resume,  clips  to  Stephen  Bennett, 
managing  editor,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 


REPORTER/ACE 

The  Lima  (Ohio)  News,  an  award¬ 
winning,  mid-sized  daily,  seeking  a 
person  to  work  two  nights  as  an  assis¬ 
tant  city  editor  and  three  days  as  a 
reporter.  Must  have  at  least  2  to  3 
years  reporting  experience.  Great 
opportunity  to  get  city  desk  experience. 

We  are  36,000  daily/46,000  Sunday 
in  NW  Ohio  with  a  commitment  to 
journalism.  Send  cover  letter,  resume 
and  6-10  clips  showing  variety  of 
work.  Jim  Krumel,  managing  editor. 
The  Lima  News,  3515  Elida  Road, 
Lima,  Ohio  45802-0690. 


j  REPORTER 

:  Mid-sized  PM  daily  looking  for  experi- 
:  enced,  self  motivated  reporter  to  tackle 
j  the  highly  energized  news  environment 
:  in  northeastern  Ohio.  If  you've  got 
I  good  reporting  and  writing  skills,  an 
:  interest  in  data-based  reporting  and  a 
:  knack  for  melding  words  with  graphics 
i  and  pictures,  send  cover  letter,  resume 
i  and  clips  to  Anthony  G.  Paglia,  senior 
I  regional  editor.  The  Vindicator,  P.O. 
•  Box  780,  Youngstown,  OH  44501- 
:  0780.  No  phone  calls,  please. 


_ EDITORIAL _ 

REPORTER/INVESTIGATIONS  TEAM 
The  State,  South  Carolina's  largest 
newspaper,  seeks  an  individual  with  7- 
10  years  of  investigative  experience 
and  proven  writing  talent  to  identify, 
develop,  report,  and  write  investigative 
stories.  This  will  include  solo  projects 
as  well  as  working  closely  with 
reporters.  A  four  year  college  degree  is 
required.  Computer  skills,  including 
database  and  web  experience,  are 
essential.  Please  send  resume  with 
cover  letter  and  salary  requirements  to: 

Beverly  Dominick 
Assistant  to  the  Executive  Editor 
The  State 
P.O.  Box  1333 
Columbia,  SC  29202 

Equal  Opportunity  Employer/drug 
screening. 

REPORTERS  -  Participate  in  inventing 
the  newspaper  of  the  future  on  major 
beat  at  fully  interactive,  Internet- 
connected  35,000  daily.  If  you're 
thoughtful,  enthusiastic,  educated,  and 
want  to  make  the  world  a  better  place 
through  community  journalism,  write 
Reporter  Vacancy,  Republican  & 
Herald,  Box  209,  Pottsville,  PA  17901 . 

REPORTER  NEEDED  to  cover  educa¬ 
tion/business  beats  in  metropolitan  area 
for  award-winning  suburban  newspaper. 
Send  resume  and  clips  to  Human 
Resources,  Daily  Journal,  Box  699, 
Fronklin,  IN  461 31 . _ 

REPORTERS  and  COPY  EDITORS 
sought  for  growing  Northern  Virginia 
publication  in  the  Media  General 
chain.  QuarkXPress  experience  and 
headline  writing  flair  sought  for  editing 
slots.  Reporting  slots  call  for 
aggressive,  tenacious  team  players. 
Apply  to  Pamela  Gould,  news  editor, 
Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193. 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 
No  calls  or  e-mails,  please. 


_ EDITORIAL _ 

RESTAURANT  CRITIC 

Is  your  pen  as  sensitive  as  your  palate? 
Can  you  effectively  communicate  what 
makes  a  great  meal  a  thing  of  beauty, 
and  a  bad  meal  a  thing  to  avoid? 
Metro  Denver's  largest  daily  newspa¬ 
per  is  seeking  a  writer  to  review 
restaurants,  write  trend  pieces,  and 
profile  the  culinary  movers  and  shakers 
in  our  community.  Three  years  daily 
newspaper  experience,  at  least  two  on 
the  dining  beat,  a  must.  Knowledge  of 
wine  and  beer  also  helpful.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  cover  letter  to  Entertain¬ 
ment  Editor,  Rocky  Mountain  News, 
400  W.  Colfax  Avenue,  Denver,  CO 
80204.  No  phone  calls,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  e-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


It’s  A  Classified  Secret! 

H/eV/  nei/er  ret/ea/  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list, 
We'll  discard  your  reply. 
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EDITORIAL 


SCIENCE  WRITER 

The  Seattle  Times  is  looking  for  o  top- 
notch  science  writer  to  cover  a 
dynamic  science  community  in  the 
Pacific  Northwest  as  well  as  do 
notional  science  stories.  Candidates 
must  have  the  ability  to  interpret  com¬ 
plex  nKiterial  into  readable,  engaging 
stories  without  oversimplifying.  Other 
essential  skills  include  nurturing  a  wide 
variety  of  sources  in  and  out  of  science 
fields,  writing  quickly  and  on  deadline, 
and  developing  enterprise  projects  into 
high-impoct  packages  for  the  newspa¬ 
per.  Interest  in  all  fields  of  science  from 
astronomy  to  zoology,  is  a  must.  Pre¬ 
vious  science  writing  experience  pre¬ 
ferred.  Send  cover  letter,  resume  ond 
clips  to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  phone  calls,  please. 


SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
$250/week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 


SPORTS  DESIGNER 

The  Times,  a  90,000-circulation  daily 
newspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  sports  designer  for  our 
award-winning  sports  sections. 

This  year,  we  have  been  judged  an  AP 
Top  10  Sports  section  for  our  size 
category,  and  we  earned  the  same  AP 
honors  for  special  section.  The  news¬ 
paper  has  been  judged  the  best  largest 
doily  newspaper  in  Indiana  for  the  past 
four  years.  We  also  have  won 
numerous  SND  awards. 

What  are  we  looking  for  in  a  sports 
designer?  Someone  who  understands 
sports  and  has  the  design  creativity  to 
get  across  our  great  sports  content  to 
readers.  If  you  have  that,  the 
opportunity  for  great  pages  and  a  lot 
of  fun  is  amazing. 

We  are  looking  for  someone  who  can 
help  be  a  design  leader  for  our 
recently  redesigned  newspaper.  If  you 
are  that  person,  send  your  tearsheets, 
resume  and  cover  letter  to: 

Matt  Mansfield 
Deputy  Managing  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone:  (219)  933-3317 
Fax:  (219)  933-3249 
E-mail:  mattm@howpubs.com 
Web  site:  http://www.calunet.com 

SPORTS  WRITER  for  Washington  state 
25,000  PM.  Four-person  staff  covers 
preps  and  community  college.  Resume 
and  clips  to  Bob  Gaston,  ME,  The  Daily 
News,  P.O.  Box  189,  Longview,  WA 
98632.  E-mail:  bgaston@tdn.com 
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SPORTS  EDITOR 

Central  Maine  Newspapers  in 
Augusta,  Maine,  is  looking  for  a 
talented,  innovative  and  energetic 
sports  journalist  to  lead  our  nine- 
person  department  serving  a  wide  geo¬ 
graphical  area.  We  cover  more  than 
two  dozen  high  schools.  The  successful 
candidate  for  sports  editor  of  our 
40,000-f  circulation  daily  morning 
newspaper  will  have  strong  leadership 
skills  and  be  adept  at  covering  com¬ 
munity  sports  news  in  creative  ways. 
Strong  writing,  editing  and  manage¬ 
ment  skills  are  a  must.  Must  also  be 
skilled  at  QuarkXPress  pagination. 

To  apply,  please  submit  a  resume  with 
cover  letter  to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  SE 
274  Western  Avenue 
Augusta,  ME  04330 
Fax  (207)  621-5610 


SPORTS  COPY  EDITOR 

The  San  Diego  Union-Tribune  seeks  a 
sports  journalist  who  can  edit  copy 
with  diligence  and  flair,  write  lively 
headlines  and  design  attractive  pages. 
Good  news  judgment,  good  ideas, 
good  deadline  performance  are  a 
must.  Send  resumes  and  work  samples 
to  Steve  Prosinski,  senior  editor  for  busi¬ 
ness  and  sparts,  San  Diego  Union- 
Tribune,  P.O.  Box  191,  San  Diego,  CA 
92112. 

SPORTS  EDITOR 

If  you  know  college  sports  and  hove  a 
vision  for  what  makes  a  great  sports 
section,  we  have  the  right  city  and  right 
staff  for  you.  The  Lincoln  (Neb.) 
Journal  Star  (circ.  78,000  AM)  seeks 
an  innovative  sports  editor  to  lead  a 
veteran  staff  in  covering  Nebraska  col¬ 
lege,  high  school  and  professional 
sports.  Broad  sports  reporting  or  edit¬ 
ing  background  required,  as  is  a  will¬ 
ingness  to  engage  sports  fans  in  a  dis¬ 
cussion  about  sports  and  coverage. 
Send  cover  letter,  resume  and  work 
samples  by  Sept.  30  to: 

Human  Resources 
Lincoln  Journal  Star 

P.O.  Box  81609 
Lincoln,  NE  68501  - 1 609 


SPORTS  REPORTER 

j  Our  last  writer  left  for  Sports  Illustrated. 

:  We  seek  talented  and  hord-working 
:  writer  to  take  his  place.  Are  you  next? 

:  Opportunities  for  advancement 
:  abound  at  this  family-owned,  fully 
i  paginated  28,000  AM  two  hours  west 
i  of  Jackson  Hole  and  Yellowstone  Park. 
I  Outside  and  Outdoar  Life  rate  aurs  a 
:  top  Rockies  town.  Writes  call  it  a  good 
j  place  to  grow. 

i  Send  a  letter,  resume  and  4-5  writing 
:  and  design  clips  to  Jeff  Pinkham,  sports 
:  editor.  The  Post  Register,  P.O.  Box 
i  1800,  Idaho  Falls,  ID  83403,  or 
I  PRSPORTS@IDAHONEWS.COM. 


EDITORIAL 


SPORTS  WRITER  sought  for  Monday 
through  Saturday,  16,000  circulation 
daily.  Candidate  should  possess  strong 
skills  ar)d  the  ability  to  identify  sports 
features.  The  primary  beat  will  be  high 
school  sports. 

Send  resumes  and  no  more  than  10 
clips  to  Robert  Bouyea,  managing 
editor,  Pekin  Daily  Times,  Box  430, 
Pekin,  IL  61554. 


SPORTS  COPY  EDITOR  wanted.  The 
Daytona  Beach  News-Journal's  sports 
section  is  growing,  and  we  want  a 
copy  editor/layout  person  to  grow  with 
us.  Strong  editing,  design  and  headline 
writing  skills  a  must.  We  want 
someone  creative  enough  to  develop 
new  ideas,  and  persistent  enough  to 
follow  through  on  them.  Send  resume 
and  samples  to  David  Markowitz,  assis¬ 
tant  managing  editor/sports,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 


THE  CARLSBAD  CURRENT-ARGUS,  a 
9,000  circulation  AM  daily  in  the 
sunny  southeast  corner  of  New  Mex¬ 
ico,  needs  a  special  projects/copy 
editor  to  coordinate  special  sections 
and  assist  in  the  daily  layout  of  the 
newspaper.  Applicants  should  have 
strong  knowledge  of  QuarkXPress 
pagination  program.  Experience  with 
Adobe  Photoshop  also  preferred. 
Qualified  applicants  may  send  resumes 
to  Carlsbad  Current-Argus,  P.O.  Box 
1629,  CaHsbad,NM  88221. 


THE  CELINA  DAILY  STANDARD,  a 
10,0(X)-circulation  daily  newspaper  in 
Ohio,  has  an  opening  for  a  county 
beat  reporter  to  replace  a  reporter  who 
has  been  promoted  to  an  editing  posi¬ 
tion  and  for  a  newly  created  general 
assignment  reporting  sbt. 

We  are  an  agricultural  community  45 
minutes  southeast  of  Fort  Wayne,  Ind., 
and  an  hour  and  a  half  north  of  Cincin¬ 
nati,  on  the  shore  of  a  lake  that  offers 
fishing,  boating  and  camping. 

Our  salaries  and  benefits  are  com¬ 
petitive  with  regional  newspapers  three 
times  our  circulation. 

Send  resume  and  work  samples  to 
Steve  Hallock,  managing  editor.  The 
Daily  Standard,  P.O.  Elox  140,  Celina, 

I  OH  45822. _ 

I  THE  DAILY  TIMES,  a  7-day,  25,000 
i  circulation  paper  in  Farmington,  NM, 
i  in  the  heart  of  the  beautiful  Southwest, 

■  has  an  opening  for  an  enthusiastic  and 
:  talented  sports  writer.  Duties  include 
j  writing  game,  feature  and  enterprise 
j  pieces.  Successful  candidate  will  also 
:  be  required  to  write  a  weekly  column 
I  and  will  be  encouraged  to  introduce 
j  new  ideas  to  the  department.  Know- 
:  ledge  of  QuarkXPress  and  NewsEdit 

■  Pro  a  bonus.  Send  cover  letter,  resume, 

I  references  and  clips  that  display  your 
j  creativity  and  passion  for  sports  to 
I  Sam  Aselstine,  The  Daily  Times,  P.O. 

:  Box  450,  Formington,  NM  87499. 
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EDITORIAL 


THE  COURIER,  a  22,000-circulation 
newspaper  in  the  Cajun  country  of 
Houma,  LA,  seeks  an  ambitious, 
dedicoted  city  editor  to  motivate  a 
potent  staff  of  reporters  and  photo¬ 
graphers. 

Part  of  the  New  York  Times  Regional 
Newspaper  Group,  The  Courier  has  set 
a  high  standard  for  producing  hard¬ 
hitting  news  stories  and  series  often 
reserved  for  much  larger  papers.  We 
want  someone  to  corry  on  the  award¬ 
winning  tradition.  Candidates  must 
have  worked  as  a  news  reporter  plus 
have  three  years  of  supervisory  experi- 


Mail  cover  letter  and  resume  to  The 
Courier,  Executive  Editor  Mike 
Slaughter,  P.O.  Box  2717,  Houma,  LA 
70361.  EOE 


THE  GALION  INQUIRER  is  seeking  an 
energetic  individual  for  the  city 
reporter's  position.  An  outstanding 
work  ethic,  willingness  to  work  long 
hours,  a  nose  for  news,  and  the  ability 
to  produce  quality  stories  are  a  must. 
Send  resume,  work  samples  and 
cover  letter  to  Crystol  D.  Hatfield, 
editor.  The  Golion  Inquirer,  P.O.  Box 
648,  Galion,  OH  44833.  Serious 
inquiries  only. 


THE  INLAND  VALLEY  DAILY  BULLETIN, 
a  fast-growing  midsize  Southern  Cali¬ 
fornia  daily,  seeks  applicants  for  the 
following  positions: 

PAGE  DESIGNER:  Two  years  of  daily 
experience,  including  a  year  of  solid 
design  work  needecT  for  this  position. 
Design  Al,  including  special  projects, 
or  other  section  fronts  and  inside 
pages.  Copy  editing  and  headline¬ 
writing  skills  a  huge  plus.  We're  fully 
paginated  using  QuarkXPress. 

SPORTS  COPY  EDITOR/DESIGNER: 
Join  our  sports  desk  in  the  exciting 
L. A. -area  market,  where  we  cover  it 
all:  preps  and  JCs  to  big-time  college 
programs  to  the  pros.  You  should  hove 
2-4  years  of  editing  experience  includ¬ 
ing  design,  and  a  flair  for  writing 
headlines  and  polishing  copy. 
ENTERTAINMENT  WRITER:  Must  be  a 
proven  film  reviewer  and  celebrity  pro¬ 
filer.  Candidates  with  the  strangest 
rolodexes  will  be  given  preference. 

Send  cover  letter,  resume  and  clips  to 
Elliott  Andorko,  director  of  Human 
Resources,  Inland  Valley  Daily  Bulletin, 
P.O.  Box  4000,  Ontario,  CA  91761. 

THE  MUSKEGON  CHRONICLE,  a 
50,000  circulation  daily  newspaper 
nestled  on  Lake  Michigan's  shoreline, 
is  seeking  a  copy  editor  with  at  least 
twa  years  experience  ta  oversee  its 
weekend  operation.  We're  looking  for 
someone  with  excellent  news  judgment, 
who  can  write  eye-catching  headlines 
and  design  pages  that  will  entice  even 
the  most  reluctant  readers.  You  also 
must  have  some  supervisory  experi¬ 
ence.  Applicants  should  send  a  cover 
letter,  resume  and  samples  of  work  to 
News  Editor  Paula  Holmes-Greeley, 
P.O.  Box  59,  Muskegon,  Ml  49443  by 
October  1 3. 


Editor  &  Pi’BusHER 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


THE  NEWS  OBSERVER,  an  8,500 
circulation  weekly  newspaper  in  Blue 
Ridge,  GA,  has  an  immediate  opening 
for  a  combination  editor/general 
manager.  Strong  editorial  skills  are 
required.  Editorial  duties  include  edit¬ 
ing,  news  coverage,  photography, 
layout  and  design.  General  manager 
responsibilities  include  all  day-to-day 
operations.  Salary,  bonus,  medical 
insurance,  paid  vacation  and  401  (k) 
retirement  program  are  all  part  of  the 
benefits.  Please  send  resume,  clips  and 
salary  history  to  Glenn  Harbison,  c/o 
The  News  Observer,  P.O.  Box  989, 
Blue  Ridge,  GA  3051 3. 


THE  ST.  LOUIS  POST-DISPATCH  has 
an  immediate  opening  for  a  writer/ 
thinker  to  produce  clear,  well-argued, 
passionate  and  powerful  editorials. 
Ideologues  need  not  apply.  We  are 
looking  for  someone  with  a  sense  of 
humor,  who  is  iconoclastic,  indepen¬ 
dent,  innovative,  pravocative,  energetic 
and  fearless.  Our  newspaper  has  a 
strong  liberal,  progressive  tradition. 
THE  DEADLINE  FOR  APPUCATIONS  IS 
SEPTEMBER  25,  1997. 

Contact:  Christine  A.  Bertelson,  editor 
of  the  editorial  page,  St.  Louis  Post- 
Dispatch,  900  N.  Tucker  Boulevard,  St. 
Lauis,  MO  63101.  Telephone;  (314) 
340-8387  Fax:  (314)  340-3139. 


TOP-NOTCH  community  daily  needs 
aggressive  reporter.  Resumes, 
references  to  Tom  Auclair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431,  or  E-mail  news@keenesen- 
tinel.com 


TV  CRiTIC/REPORTER 

The  Seattle  Times  seeks  a  television 
critic/reporter.  Applicants  must  be  able 
to  jucige  a  variety  of  programming  and 
write  cogent,  provocative  analysis  that 
will  help  readers  decide  how  to  spend 
their  viewing  time.  Candidates  should 
have  strong  reporting  and  writing 
abilities  to  break  daily  news  about 
local  stations  ahead  af  our  competition 
and  to  generate  timely  Sunday  and 
Page  One  enterprise  stories. 
Responsibilities  include  interpreting 
developments  in  technology  for 
satellite,  cable  and  multimedia,  and 
keeping  readers  abreast  of  new  pro¬ 
gramming  and  trends.  We're  looking 
for  a  productive  reporter  with  a  flair 
far  pop  culture  and  an  ability  to 
interpret  the  increasingly  complicated 
world  of  television  in  insightful,  witty 
and  accessible  ways.  Candidates  must 
have  at  least  three  years'  experience 
covering  entertainment  in  a  metro 
market.  Send  resume,  clips  and  a 
cover  letter  explaining  your  TV- 
coverage  philosophy  to  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  phone  calls, 
please. 


_ EDITORIAL _ 

TOWN  NEWS  EDITOR 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copyedit  with  skill,  and  inspire  a 
talented  staff  of  six  reporters.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


UNIVERSAL  COPY  DESK  wants 
wordsmith  who  can  give  our  readers 
concise,  accurate  copy  topped  with 
eye-catching  headlines  and  interesting 
photo  captions.  Occasional  layout  and 
pagination  duties.  33,000  AM  in  heart 
of  SW  GA.  Send  resume,  letter  to 
Danny  Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31707.  Fax:  (912)  888-9353. 


WANTED:  SPORTS  TEAM  LEADER 

If  you  think  stories  about  sports  belong 
only  in  the  sports  section,  read  no  fur¬ 
ther. 

We  want  sports  on  the  front  page.  On 
the  features  pages.  Maybe  on  the  fun¬ 
nies  pages,  too. 

If  you  agree,  and  if  you  have  experi¬ 
ence  assigning  and  editing  sports,  tell 
us  why  we  ^ould  give  you  a  call. 
Include  in  that  one-page  letter  how 
you'll  get  sports  fans  to  turn  off  the  TV 
to  read  your  sports  section.  Tell  us  how 
you'd  juggle  fans'  hunger  for  the 
routine  coverage  with  editors'  expecta¬ 
tions  for  enterprising  stories. 

Also,  send  us  a  resume  with  salary 
expectations  and  three  of  the  most  excit¬ 
ing  stories  or  pages  you've  helped 
produce.  We're  looking  for  evidence 
of  your  touch  in  assigning,  editing  or 
writing. 

We're  a  50,000  daily  (about  70,000 
Sunday)  in  a  highly  competitive  market 
in  Northeastern  Pennsylvania. 

Respond  to  Dave  Iseman,  daily  editor. 
The  Times  Leader,  15  North  Main 
Street,  Wilkes  Barre,  PA  1 871 1  -0250. 
EOE 


WE  ARE  LCX5KING  for  an  exceptional 
Executive  Editor  for  our  21,000  circ. 
newspaper.  Beyond  industry  experi¬ 
ence  in  the  newsroom,  we're  looking 
for  a  skilled  manager  to  lead  and 
motivate  the  news  staff  of  over  20,  set 
and  attain  department  and  company 
goals,  and  pursue  the  news  with  clarity 
and  integrity.  You  will  also  represent  us 
to  a  growing  and  dynamic  community 
60  miles  north  of  Seattle.  Please  send  a 
resume  to  Donna  Duvall,  P.O.  Box 
578,  Mount  Vernon,  WA  98273. 


WE  NEED  a  features  reporter  with 
strong  interview,  writing  and  grammar 
skills,  a  keen  sense  of  curiosity  and  an 
excellent  rapport  with  people.  Journal¬ 
ism  degree  required.  Send  resume, 
references  and  salary  history  to  Mary 
Woolsey,  managing  editor,  Wyoming 
Tribune-Eagle,  702  West  Lincolnway, 
Cheyenne,  WY  82001 . 


_ EDITORIAL _ 

WE'RE  GROWING 

20,000  weekly  and  Gulf  Coast  Review 
(fortnightly  business)  need  ambitious, 
energetic  reporters  (2),  business  writer 
(1),  copy  editor  (1).  Hove  an  impact, 
hone  your  skills,  learn  from  good 
editors,  live/work  by  beach.  Resume/ 
references:  M.  Walsh,  Box 
8100,  Longboat  Key,  FL  34228. 
FAX  (941)  383-71  93;  Email; 
longboat@sunline.net. 

WEEKLY  EDITOR 
FOR  THE  “Other  Maine” 
Hands-on  editor  needed  -  with  ability 
to  direct  staff  and  lead  news  package 
for  two  broadsheet  weekly  newspapers 
in  Northern  Maine.  We  use  digital 
cameras  and  paginate  in  QuarkXPress. 
Our  newspaper  technology  systems  are 
second  to  none  in  the  state  of  Maine! 
No  ocean  views,  but  rolling  hills  and 
farmlands  with  plenty  of  outdoor 
recreation  space.  Highly  recommended 
for  snowmobiling,  cross-country  skiing, 
hiking,  biking,  fishing,  hunting,  canoeing, 
and  Appalachian  Trail  advocates  (the 
new  ME-Canada  side  trail  goes  right 
through  our  County!)  Send  resume, 
writing  samples  and  letter  of  interest  to: 
Martha  M.  Lostrom,  Executive  Editor, 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Isle,  ME  04769  or 
FAX:  (207)  764-4499. 


INFORMATION  SYSTEMS 

CLASSIFIED  SYSTEM  ADMINISTRATOR 

The  San  Diego  Union-Tribune  Pub¬ 
lishing  Company  has  an  excellent 
opportunity  for  an  experienced 
Classified  System  Administrator.  As  a 
technical  resource  you  will  manage  the 
operation  of  the  Classified  Ad  Man¬ 
agement  System.  Major  responsibilities 
will  include;  user  administration,  trou¬ 
bleshooting  system  problems  and 
managing  available  resources  to  attain 
resolution,  develop  new  reports,  track/ 
reslove/prevent  performance  prob¬ 
lems,  assist  trainers  in  development  of 
classroom  materials,  and  install/ 
troubleshoot  software  using  OS/2  and 
windaws  NT  operating  systems. 

To  qualify,  you  must  have  knowledge 
of  Sll  CZAR  classified  system  manage¬ 
ment,  4GL  language  skills  and  OS/2 
systems.  Experience  with  windows  NT 
based  systems  is  a  plus.  Bachelor's 
degree  in  computer  science  and  two 
years'  experience  managing  client- 
server  systems  utilizing  PC  and  server 
software  are  a  must. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefits  and  compensation 
package  to  include  medical,  401  (k) 
etc. 

Please  send  resume  and  salary  history 
to: 

San  Diego  Union-Tribune 
Human  Resources  Department 
Job  94-97/KK 
P.O.  Box  191 

San  Diego,  CA  92112-4106 
An  Equal  Opportunity  Employer 


ECir  will  be  running  on  a  monthly  basis  recruit¬ 
ment  features  highlighting  various  issue  that 
affect  newspaper  personnel  and  managers.  If  you 
need  additional  information  about  placing  an  ad  in 
this  section,  please  call,  Classified  Department 
(212)  675-4380,  ext.  170, 171 

♦  October  25 

♦  November  22 

♦  December  20 

Editor  Publisher  Classified  Department 

11  W.  19th  Street,  New  York,  NY  10011 
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HELP  WANTED 


INFORMATION  SYSTEMS 

BUSINESS  SYSTEMS  SUPPORT 

Support  analyst  needed  for  fast-paced 
help  desk  supporting  our  internal  users 
at  newspapers  throughout  the  US  and 
Canada.  Responsibilities  to  include 
receiving,  analyzing  and  solving  prob¬ 
lems  received  from  our  sites.  Back¬ 
ground  in  newspaper  advertising  or 
circulation  essential.  Experience  with 
newspaper  information  systems  or 
other  MIS  systems  a  plus.  Knowledge 
in  HP-UX  and  network  problem  solving 
a  plus.  We  offer  a  competitive  salary 
and  benefit  package.  Relocation  to 
Stamford,  Connecticut  required.  Please 
forward  your  resume  to  Jared  Spencer, 
Thomson  Newspapers,  208  Harbor 
Drive,  3rd  Floor,  Stamford,  CT  06460. 

MAILROOM 

COMPOSING  ROOM  FOREMAN 

The  Sheboygan  Press  is  taking  applica¬ 
tions  for  the  position  of  Composing 
Room  Foreman.  The  Press  is  a  seven- 
day,  28,000  circulation  newspaper 
located  one  hour  north  of  Milwaukee 
on  Lake  Michigan. 

Quality  of  life  is  superb  in  Sheboygan, 
which  was  named  by  Reoders's  Digest 
Magazine  in  1997  as  the  Number 
One  place  to  raise  a  family. 

Salary  commensurate  with  experience. 
Competitive  benefits.  The  Sheboygan 
Press  is  proudly  a  Thomson  Newspa¬ 
per. 

Send  resumes  to: 

Dove  Decker,  Publisher 
Sheboygan  Press 
632  Center  Avenue 

Sheboygan,  Wl  53083 

PACKAGING  CENTER 

ASSISTANT  MANAGER 
The  Clarion-Ledger,  a  Gannett  Com¬ 
pany,  Inc.  morning  newspaper  in 
Jackson,  MS,  is  in  search  of  an  experi¬ 
enced  individual  to  oversee  our  nightly 
inserting  operation.  This  position 
requires  a  highly  motivated  individual 
with  strong  leadership  and  people 
skills,  mechanical  aptitude  and  the 
ability  to  meet  deadlines  while  provid¬ 
ing  excellent  customer  service.  Know¬ 
ledge  of  postal  regulations  and  the 
ability  to  control  expenses  helpful. 
Experience  on  Heidelberg  inserting 
equipment  and  all  other  mail  room 
equipment  is  required.  Candidates 
should  have  at  least  3-5  years  of 
supervisory  experience  in  a  daily 
newspaper  environment.  We  offer  a  com- 
titive  salary  with  a  comprehensive 
nefits  package.  Interested,  qualified 
candidates  should  send  a  resume  and 
salary  requirements  to: 

Fred  W.  Van  Der  Meulen 
The  Clarion-Ledger 
P.O.  Box  40 

Jackson,  MS  39205-0040 
EEO 

M/F/V/H 


_ MAILROOM _ 

HARRIS  OPERATOR/SUPERVISOR 

The  Post  Press  Department  of  The  News 
&  Observer  has  an  immediate  opening 
for  a  full  time  Harris  Operator/ 
Supervisor  for  floating  shifts. 
Responsibilities  Include  operation  of 
Harris  1472  newspaper  inserting 
equipment  with  372  ARS  including  set¬ 
up,  testing,  adjusting  and  troubleshoot¬ 
ing.  Must  be  able  to  learn  how  to 
operate  Ferog  on-line  system  and  learn 
overall  operation  of  the  entire  post 
press  department  including  conveyors, 
stackers,  bundle  weighing  machines, 
bottom  wrap  and  tying  machines. 
Strong  mechanical  and  interpersonal 
skills  are  required.  Must  be  able  to 
learn  quickly  and  teach  others. 
Effective  communication  skills  and 
strong  leadership  skills  are  necessary. 
Previous  Harris  operator  and 
supervisory  experience  is  preferred. 

Qualifications  include  the  ability  to 
diagnose  and  solve  problems  under 
pressure  and  the  ability  to  use  group 
problem  solving  and  team  work  for 
long-term  planning.  Must  be  able  to 
interact  well  with  personnel  on  various 
levels.  A  high  level  of  commitment  is 
required.  We  offer  a  competitive  sobry 
and  benefits  package  and  opportunity 
for  advancement  to  qualified  candi¬ 
dates. 

Interested  persons  should  submit 
application  or  cover  letter  and  resume 
to: 

Harris  Operator/Supervisor 
The  News  &  Observer 
Human  Resources 
P.O.  Box  191 
Raleigh,  NC  27602 


_ MARKETING _ 

DIREaOR  OF  MARKETING 
AMERICAN  NEWS  SERVICE 

Rapidly  growing  national  news  service 
”  producing  stories  of  innovations  in 
all  areas  of  public  life,  education,  gov¬ 
ernment,  economics,  environment  and 
human  services  -  seeks  an  ambitious 
entrepreneurial  marketing  professional 
with  1 0  years  experience  to  direct  sub¬ 
scription  sales,  promotion  and  public 
relations  campaign.  Expertise  in  new 
media,  radio  sales,  and  motivational 
management.  Beautiful  setting  in  fam¬ 
ily-friendly  town.  Lead  high-quality  pro¬ 
fessional  team  dedicated  to  achieving 
social  impact  mission,  human  relations 
and  financial  bottom  line.  Send 
resume,  cover  letter,  salary  history  and 
references  to  Lynn  Heglund,  managing 
director,  ANS,  289  Fox  Farm  Road, 
Brattleboro,  VT  05301.  FAX:  (802) 
254-1227. 

E-mail:  lheglund@americannews.com 
http/ /:www.americannews.com 
Phone:  (800)  654-6397 


_ MARKETING _ 

MARKETING  DIREaOR 

Gannett  Co.  Inc.,  a  nationwide  news 
and  information  company,  and  pub¬ 
lisher  of  USA  Today,  is  seeking  a 
dynamic  Marketing  Director  in  our 
newly  created  Gannett  Retail  Advertis¬ 
ing  Group.  We  seek  fresh,  unusual 
creativity  far  positioning  newspaper  in 
a  competitive  media  sales  environment. 

As  port  of  this  new  team,  you  will  work 
in  downtown  Chicago  with  our  Sales 
Directors  to  develop  alliances  with 
retail  clients  who  will  influence  our  busi¬ 
ness  well  into  the  21  st  century. 

You  will  need  4-6  years  experience 
using  Claritas,  IMS/MRI,  Gallup  and 
other  primary  and  secondary  research 
os  it  applies  to  advertising  sabs.  Expe¬ 
rience  is  required  in  developing  sabs, 
marketing  and  customer  presentations. 
Newspaper  or  other  media  experience 
is  also  required. 

We  offer  a  highly  probssional  atmo¬ 
sphere,  outstanding  benefits  and  a  com¬ 
petitive  compensation  package. 

Interested  candidates  shoub  FAX  their 
resume  and  salary  requirements  ta: 
Christopher  Frey,  Gannett  Co.  Inc. 
703-558-4613,  1100  Wilson  Blvd., 
Arlington,  VA  22234  or 

E-mail:  cfrey@gcil.gannett.com 

EOE 


NEWS 

MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


_ NEW  MEDiA _ 

BE  A  PART  OF  OUR  ONUNE  TEAM 
The  Howoii  Newspaper  Agency  is 
preparing  to  bunch  a  website.  We're 
looking  far  a  team  of  highly  talented 
people  to  take  our  vision  into 
cyberspace. 

DIREQOR  OF  ONUNE  SERVICES 
You  know  that  the  secret  to  successful 
marketing  is  direct  communication, 
and  you  see  the  incredible  potential 
that  the  online  environment  has  to 
become  the  medium  for  direct  commu¬ 
nication.  As  our  online  project  man¬ 
ager,  you'll  take  charge  of  the  team 
that  will  create,  bunch  cmd  maintain 
our  website.  You  know  how  to  walk 
that  fine  line  between  high  concept  and 
the  reality  of  P&L  statements.  You  hove 
a  reputation  far  keeping  on  eye  on 
future  trends  while  working  with  the 
marketing  and  communication  realities 
of  today.  You  are  comfartabb  working 
in  both  the  print  arxl  electronic  media 
environments,  and  you  con 
demonstrate  a  successful  record  of 
creating  synergistic  partnerships 
between  advertisers  ond  marketing 
mediums.  Product  development  is  noth¬ 
ing  new  to  you,  and  you're  right  at 
home  in  the  online  environment,  as 
well  as  with  working  with  other  man¬ 
agers  and  staff  to  develop  advertising, 
marketing  and  promotion  plans. 

WEBSITE  MANAGER 
You'll  share  our  belief  that  successful 
websites  are  driven  by  rich  content  and 
interactivity,  and  you'll  make  that  your 
prime  objective.  You'll  work  with  a 
variety  of  sources  of  information  orKi 
data,  and  you'll  use  your  ability  to 
think  outside  the  box  to  create  an  exci^ 
ing  and  cohesive  website,  rich  with  con¬ 
textual  experierKe.  You'll  know  how  to 
construct  dynamic  and  interactive  web 
pages,  as  well  as  how  to  perform  the 
day-to-day  maintenance  of  a  major 
website  and  corresponding  dotaboses. 
You'll  possess  excellent  computer 
graphic  manipulation  skills.  HTML, 
Java  and  CGI  scripting  are  languages 
you  speak  fluently.  A  background  in 
advertising/marketing  is  helpful,  as  is 
knowledge  of  the  Hawaii  visitors 
market.  Be  prepared  to  show  us  exam¬ 
ples  of  your  work  stuff  that's  up  on  the 
web,  noturolly! 

Send  your  resume  to:  Human 
Resources  Department,  Hoviraii  News¬ 
paper  Agency,  P.O.  Box  3350, 
Honolulu,  HI  96801 .  Pleose  include  a 
cover  letter  stating  the  position  for 
which  you  wish  to  apply.  We  are  an 
Equal  Opportunity,  Affirmative  Action 
Employer.  We  recognize  and 
appreciate  the  benefits  of  diversity  in 
the  workplace.  People  who  share  this 
belief  or  reflect  a  diverse  bockground 
ore  encouraged  to  apply. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 
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HELP  WANTED 


_ PREPRESS _  I _ PRESSROOM 

PREPRESS  SYSTEMS  COORDINATOR  I  PRESSROOM  MANAGER 


National  trade  publication  with  several 
regional  editions  seeks  a  qualified 
person  to  provide  technical  support  for 
the  entire  company  in  a  multi-vendor 
environment  including  Mac-based  ad 
production  systems,  and  PC-based  busi¬ 
ness/accounting  and  circulation 
systems  on  NT  and  Novell  servers. 
Candidate's  responsibilities  will  include 
communication  with  users  divisions  to 
define  system  needs,  lead,  plan, 
organize,  design  code  and  test 
systems.  Thorough  knowledge  and 
understanding  of  computer  publish¬ 
ing  systems  hardware  and  software 
including  QuarkXPress,  Photoshop, 
Managing  Editor,  UNIX  and  Mac 
OS  7.7  and  networking  equipment; 
ability  to  perform  high-level  research 
into  future  systems  needs.  2  years 
managerial  experience  required. 
Send  resume  and  salary  require¬ 
ments  to; 

Box  08274 
Editor  &  Publisher 


_ PRESSROOM _ 

PRESS  OPERATOR,  two  years  experi¬ 
ence,  Goss  Community,  camera  and 
sheetfed  experience  helpful.  Send 
resume  to  Tena  Williams,  Ketchikan 
Daily  News,  501  Dock  St.,  Ketchikan, 
Alaska  99901 . 


PRODUCnON/TECH 


Inland  Valley  Daily  Bulletin,  an  80,000 
circulation  daily  newspaper  located  in 
Ontario,  40  miles  east  of  Los  Angeles, 
is  seeking  a  pressrcx>m  manager  with 
at  least  four  years  of  current 
supervisory  experience  in  the  overall 
operation  and  maintenance  of  a  dou¬ 
ble-wide  offset  press. 

The  selected  individual  will  be  responsi¬ 
ble  for  all  func  tions  of  two  MAN  ROLAND 
Uniman  seven  presses,  including  a  high 
standard  of  quality  and  controlling  waste; 
ordering  and  inventory  control  of  all 
newsprint,  inks  and  related  supplies. 

Knowledge  of  pre-press  computer 
operations  would  be  a  definite  plus. 
Leadership  skills  must  include  the 
ability  to  effectively  communicate  all 
aspects  of  associate  work  respon¬ 
sibilities,  including  scheduling, 
morale,  training  and  discipline.  This  is 
a  department  manager  level  position 
which  will  require  excellent  communi¬ 
cation  skills  and  the  ability  to  work 
closely  with  other  departments  includ¬ 
ing  press  layouts  and  color  positioning. 
Work  hours  will  be  a  combination  of 
days  and  nights. 

Send  resume  and  salary  history  to 
Human  Resources,  Daily  Bulletin,  P.O.  Box 
4000,  Ontario,  CA  91 761. 


PRODUaiON/TECH 


SENIOR  PRODUCTION  EXECUTIVE 

PioneSf  Press,  a  weekly  newspaper  group  with  a  paid  circulation  of 
200,000,  located  in  the  Chicago  metropolitan  suburban  area  has  an 
excellent  career  opportunity  for  an  innovative  and  aggressive  produc¬ 
tion  executive.  The  candidate  with  at  least  5  years'  experience  serving 
as  part  of  an  executive  management  team,  will  be  responsible  for  all  pre¬ 
press,  press,  postpress,  and  distribution  functions  within  the  production 
environment  including  the  management  of  over  1 00  employees  in  a  team- 
oriented  union  environment.  This  position  will  also  have  oversight  respon¬ 
sibility  for  the  Information  Technology  group  and  act  as  project  leader 
for  the  design  and  construction  of  new  printing  and  distribution  facility. 
The  individual  must  be  creative,  flexible,  and  have  the  ability  to  accom¬ 
modate  change  in  our  multi-product  environment.  Knowledge  of  new 
printing,  packaging,  distribution,  and  remote  transmission  technologies, 
as  well  as  front-end  and  pagination  systems  are  required. 

For  your  expertise  and  experience  we  offer  an  excellent  compensation 
package  that  includes  bonus,  four  weeks  vacation,  401  (k)  match,  med¬ 
ical  and  other  benefits.  Please  fax  resumes  to:  (847)  486-7450.  M/omen 
and  minorities  are  encouraged  to  apply. 

ATTN:  Production  Director,  Human  Resources  Department, 

Pioneer  Press,  3701  West  Lake  Avenue,  Glenview,  IL  60025. 


PRESSROOM 


PRESS  OPERATORS 

Large  morning  daily  in  Southwest  Ohio 
is  seeking  energetic,  highly  productive 
journeyman  press  operators.  Experi¬ 
ence  should  include  a  minimum  of  5 
years  with  doublewide  offset  presses. 

Successful  candidates  should  be  willing 
to  work  both  day  and  night  shifts. 

Excellent  pay  and  benefits  package 
includes:  Health  Insurance,  paid  vaca¬ 
tions  and  holidays. 

Send  reply  to; 

Elvin  Taylor 
Personnel  Manager 
P.O.  Box  1061 
Dayton,  Ohio  45402 


VISION  PRINTING,  the  printing 
division  of  a  small  newspaper  pub¬ 
lishing  company  based  in  Faribault, 
MN,  has  an  immediate  opening  for  an 
experienced  printer. 

We  are  looking  for  a  printing  pro¬ 
fessional  who  wants  to  moke  a  career 
with  a  small  but  stable  company  which 
rewards  excellence  while  living  and 
working  in  a  growing  vibrant  com¬ 
munity  just  45  minutes  south  of  the 
Twin  Cities. 

The  successful  candidate  will  have 
experience  on  web-fed  offset  presses, 
ability  to  produce  high-quality  full 
color  work,  and  an  appreciation  for 
the  daily  newspaper  environment.  Our 
printers  provide  maintenance  and  set¬ 
up  on  a  7-unit  Web  Atlas  press. 

We  offer  competitive  wages,  paid 
vacation,  sick  leave,  group  medical 
and  dental  insurance  and  a  401  (k) 
profit  sharing  plan. 

To  apply  write:  Press  Supervisor,  Vision 
Printing,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021  or  call 
(507)  334-1853  for  more  information. 
Fax:  (507)  334-1858.  Vision  Printing 
is  a  division  of  Huckle  Publishing,  Inc., 
and  is  an  Equal  Opportunity  Employer. 


PRODUaiON/TECH 


PRODUCTION  MANAGER  for  North¬ 
west  Ohio  small  daily  newspaper  with 
seven-unit  G/C  press.  We  need  a 
leader  to  help  us  grow  our  commercial 
printing  and  supervise  maintenance. 
Commitment  to  quality  and  on-time 
delivery  are  musts.  We  offer  com¬ 
petitive  pay  and  benefits.  Send  a 
resume  listing  experience  and  salary 
history  to  Publisher,  The  Times-Bulletin, 
P.O.  Box  271 ,  Van  Wert,  OH  45891 . 


PUBLICATIONS  SPECIALIST,  Software 
Trainer  needed.  Mac/PC  experience 
necessary.  If  you've  got  printer's  ink  in 
your  veins,  a  yearning  for  automated 
production,  and  a  desire  to  see  pub¬ 
lications  all  over  the  world,  send 
resume  to:  Managing  Editor,  Inc  ,  Attn: 
I  Peter,  101  Greenwood  Avenue,  Suite 
:  330,  Jenkintown,  PA  19046  or  E-mail: 
:  PKelts@maned.com. 


NEWS 
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DIFFERENCE 


♦  Editor  &  Publisher  is 
NOT  a  monthly 
journalism  review. 


♦  Editor  &  Publisher  is 
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foundation. 
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the  only  independent 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  we«k-$9.05  per  line 

2  weeks-SS.OO  iser  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.0S  per  line,  per  issue. 

Add  S12.00  per  insertion  for  box  service. 
Count  os  on  odditionoi  line  in  copy. 


POSITIONS  mNTED 

1  week-$4.50  per  lirte 

2  weeks-$3.S0  per  line,  per  issue. 

3  weeks-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue 

Add  S6.00  per  insertion  for  box  sen/ice 
Count  os  on  additional  line  in  copy. 


Eileen  M.  Long/CAM/ext.  170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL>sy  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  i  time.  $106;  2  to  5  times.  SlOO 
6  to  13  times,  $95:  14  to  26  times  $90:  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company _ 

Address _ 

City _ 

State  _ 

Zip  _ 

Phone _ 

Classification  _ 

Authorized  Signature . 

No.  of  Insertions: _ 

Copy: _ 


Amount  Enclosed:  $ . 


ADMINISTRATIVE 


MATURE  MARRIED  Team  with  various 
newspaper  experience  looking  for  a 
place  to  call  home  in  a  rural  area  or 
small  city.  Willing  to  work  to  build 
equity  in  hand-me-down  operation. 
Zones  1 ,  2,  or  northern  3.  Reply  to  Box 
08227,  Editor  &  Publisher. 


AWARD-WINNING  freelance 
journalist  with  credits  in  Chicago 
Tribune,  LA  Times  Syndicate,  Con- 
sumerGuides  and  more  available  for 
short-  and  long-term  assignments. 
Specialties  in  business,  health  care, 
housing  and  general  features.  E-mail: 
76075.101@compuserve.com  or  call 
Sherry  Paprocki  at  (614)  587-0586. 


DYNAMIC,  experienced  journalist 
seeks  editor  or  editor/publisher  job  at 
progressive  community  weekly  or 
alternative  weekly  in  Midwest,  South  or 
West.  Now  working  as  an  editor  at 
avrard-winning  Wisconsin  weekly.  Call 
John  at  (715)  634-2323. 


ELECTRONIC  PUBUSHING  expert  (net, 
audiotext)  seeks  new  challenge.  24 
years  newsroom  experience,  strong 
tech  background,  also  marketing  and 
partner  alliances.  (403)  475-5217 


EXPERIENCED  BUSINESS  WRITER  with 
banking/finance,  technology  clips 
seeks  steady  work.  (904)  767-5951 . 
http://members.tripod.com/ 
~danialle_weaver/index.html. 

E-mail:  dweaver@reporters.net 


PARIS-BASED  travel/cross-culturol 
(humor)  columnist,  former  food-arts- 
entertainment  editor,  seeks  full-time 
editorial  slot  Any  ideas? 

Tel/Fax:  01 1  (331  -43)  28  76  55 


UK  based.  Looking  for  a  good  str¬ 
inger?  Experienced  all  around 
journalist  available.  Phone  &  Fax 
011-44-171-821-6758  Eileen  Ellis 


VERSATILE  arts  writer/film  critic  with 
1 7  years  experience  seeks  position. 
E-mail  jamessanford@hotmail.com 
for  resume,  samples,  etc. 


YOUNG  Western  Massachusetts 
journalist  seeking  freelance 
opportunities.  Cover  education  and 
government  for  100K+  circulation,  7- 
edition  daily.  Willing  to  work  on 
brochures/small  regular  columns  on 
business,  policy,  all  areas  related.  Am 
a  graduate  of  Syracuse  University 
(Newhouse  and  Maxwell).  Call  (413) 
739-2038  if  interested. 


INFORMATION  SYSTEMS 


EXPERIENCED  programmer/analyst 
looking  to  move  up.  Coilier-Jackson 
Advertising  and  Circulation  experi¬ 
ence.  Superior  problem  solving  skills 
from  10  years  of  competitive  environ¬ 
ments.  Reply  to  Box  08273,  Editor  & 
Publisher. 


PRESSROOM 


EXPERIENCED  PRESSMAN  with  new 
business  degree  in  operations  man¬ 
agement  ancT decision  sciences  seeks  to 
become  an  asset  for  a  newspaper  at 
the  pressroom  and/or  corporate  level. 
For  more  information,  please  call  Steve 
Mallett  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/--smallett. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


n  WEST  19TH  STREET,  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY  ‘  by  cory  mkacham 


The  Princess  And  The  Press: 
A  Twentieth  Century  Tragedy 


PRINCESS  DIANA  HAS  not 
yet  been  dead  24  hours  as  I 
write  this,  and  alreath’  I’m 
re-evaluating  my  career  as  a 
journalist. 

No,  I’m  not  getting  all  gushy  about 
how  the  press  might  have  contributed 
to  the  death  of  Diana,  even  if  we  did. 

I’m  more  concerned  with  how  worried 
all  my  colleagues  in  the  field  of  report¬ 
ing  seem  to  be  about  making  sure  we 
don’t  get  all  gushy  about  having  con¬ 
tributed  to  her  death, 
even  though  we  might 
have. 

Were  it  not  for  the 
loss  of  three  lives,  each 
of  them  more  like  the 
rest  of  us  than  different, 
today  would  be  an 
occasion  for  rich  and 
hilarious  irony.  I’ve  just 
watched  Stephen  Coz,  a 
senior  editor  of  the 
National  Enquirer,  pro¬ 
claim  on  international 
TV  his  most  heartfelt 
hope  that  no  publication  will  stoop  to 
pay  for  photos  of  the  dead  princess. 
And  —  get  this  —  he’s  taking  himself 
seriously. 

On  another  channel,  an  editor  from 
People  magazine  lacks  the  presence  of 
mind  to  avoid  hesitating  when  asked  if 
she  would  indeed  consider  publishing 
such  pictures.  She  finally  offers  nothing 
more  concrete  than  to  say  it’s  too  early 
for  her  to  decide  —  a  decision  surely' 
already  made  by  the  time  these  words 
see  print. 

In  another  interview,  a  reporter  for 
London’s  Observer  explains  how  it’s 
actually  the  readers  of  tabloid  journal¬ 
ism  who  are  responsible  for  Diana’s 
fate,  because  their  appetite  for  photos 
of  her  has  created  the  market  that 
drives  the  fees  paid  for  such  photos  to 
such  heights. 


Meacham  is  a  freelance  journalist 
based  in  San  Diego.  His  first  book, 
How  the  Tiger  Lost  Its  Stripes: An 
Exploration  into  the  Endangertnent 
of  a  Species,  is  just  out  from  Harcourt 
Brace  &  Co. 


I  always  get  a  kick  out  of  this  tack  — 
blaming  the  readers  for  reading  what’s 
printed,  like  blaming  motorists  for  kxtk- 
ing  at  billboards  along  the  highway.  Yes, 
readers  are  savagely  voyeuristic.  That’s 
why  readers  read.  And  nothing  about 
that  appetite  has  changed  since  the 
days  when  crowds  cheered  at  the  gal¬ 
lows  and  the  guillotine.  Show  us  pic¬ 
tures  of  the  mighty'  bnmght  low  and 
we  ll  look,  even  pay.  Show  me  pictures 
of  beautiful  women  and  I’ll  l(X)k,  ttx). 

And  pay. 

Am  I  supposed  to 
believe  there’s  some¬ 
thing  wrong  with  me 
because  of  that 
impulse?  Does  it  some¬ 
how  justify'  taking  pic¬ 
tures  without  consent? 
Let  us  please  not 
attempt  to  obscure  the 
intricate  by  restating 
the  obvious. 

On  yet  another  chan¬ 
nel,  yet  another 
Stepford  anchor  wags 
her  metaphorical  finger  at  those  bad, 
bad  paparazzi  who  where  chasing  the 
princess  when  she  died,  all  the  while 
talking  over  videotape  footage  of  blood 
on  the  leather  seats  of  the  shattered 
Mercedes.  It  goes  on  and  on  and  on. 

Not  a  channel  is  without  its  preposter¬ 
ously  incongruous  moral  pretzel  of  the 
press  try  ing  to  cover  the  press  covering 
Di.  Hilarious. 

But  I  just  can’t  bring  myself  to  laugh, 
or  even  smirk.  All  those  talking  heads 
on  the  screen  look  so  familiar,  and  their 
cadence  sounds  so  much  like  . . .  like 
me. 

Wait.  No.  You  see.  I’m  a  real  journal¬ 
ist.  I  only  cover  the  important  stuff,  not 
that  flimsy  tabloid  tripe.  You’d  never 
catch  me  stalking  a  celebrity  for  a  story, 
because  . . .  because  . . . 

Who  am  1  fooling  in  thinking  1  can 
join  the  scramble  to  distance  myself 
from  the  death  of  Diana  without  fur¬ 
ther  condemning  myself  in  the  process? 
(Let  us  remember,  please,  that  the  ques¬ 
tion  of  whether  or  not  there  actually  is 
any  blood  on  my  hands  is  not  the 
point.)  Do  I  really  think  what  I  do  for  a 


living  is  all  that  far  removed  from  Mr. 
Coz,  or  even  those  seven  photogra¬ 
phers  in  jail  right  now  in  Paris?  Just 
how  seriously  am  I  supposed  to  take 
myself? 

Yes,  there  are  strata  of  journalism 
with  credible,  objective  coverage  at  the 
top,  and  “stalkarazzi"  at  the  bottom.  And 
yes,  I  strive  —  along  with,  I  am  sure,  the 
majority  of  my  colleagues  —  to  float 
somewhere  near  the  surface.  But  let’s 
not  f(X)l  ourselves.  We  are  story  sluts, 
every'  one  of  us.  We  seek  out  gripping 
information  and  give  it  precedence 
over  less  appetizing  material  that  may 
nevertheless  be  more  valuable  to  our 
readers  —  because  that’s  what  gets 
read.  It’s  what  our  editors  want.  It’s 
what  we  readily  agree  to  supply.  I’m 
doing  it  right  now.  Why  are  we  so  terri¬ 
fied  to  admit  it? 

1  don’t  believe  we  should  curtail  free¬ 
dom  of  the  press  in  any  way  as  a  conse¬ 
quence  of  what  happened  in  Paris  last 
night. 

Close  scrutiny  of  royals  is,  in  fact, 
among  the  most  noble,  important,  and 
justifiable  features  in  the  brief  history 
of  the  free  press.  But  granting  freedom 
to  the  press  is  not  like  flipping  a  switch 
that’s  automatically  good  when  it’s  on 
and  bad  when  it’s  off.  It’s  more  like  jug¬ 
gling,  and  last  night  in  Paris  we 
dropped  a  ball. 

OK.  Pick  it  up,  start  again,  try  to 
keep  everything  in  the  air  this  time. 
And  watch  out  for  your  partner.  He’s 
the  guy  on  the  motorcycle  with  the 
camera. 


School  science 
supplement 

K-III  COMMUNICATIONS  HAS 

launched  a  four-page  supplement. 
Science  Spin,  to  bring  scientific  news  to 
readers  of  the  student  newspaper 
Weekly  Reader,  paid  circulation 
500,(K)0. 

It  starts  in  September  as  the  first  of 
seven  editions  during  the  school  year 
and  to  be  available  in  six  versions  for 
grades  K-6. 


We  are  story 
sluts,  every  one 
o  f  us.  We  seek 
out  gripping  ' 
information  and 
give  it  precedence 
over  less 
appetizing 
nuiteriaL 
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SPECIAL  ISSUES 


The  Tulsa  installation  of  the  first  shaftless  press 
in  the  U.S.  also  incorporates  a  unique 
acoustic  barrier;  in  Cedar  Rapids,  the  news-  ^ 
paper  buys  a  press  and  the  press  maker’s^ 
plant,  too;  a  Philadelphia  pressroom 
is  converted  into  a  newsroom;  J 

the  Grand  Forks,  N.D.,  news- 
paper  is  putting  up  a  new  build- 
ing  after  a  flood  and  fire;  newspapers 
turn  to  using  concrete  tables  under  presses 
instead  of  conventional  steel  substmctures  ... 
there  is  a  lot  of  design,  building  and  renovating 
activity  in  the  newspaper  industry.  This  section 
will  take  a  look  at  some  of  the  mok  interesting. 


November  1 


PMHpjP  ;  The  laws,  rules  and  guidelines  of  trademarks  ar 

*  I  copyrights  have  always  been  important  for  ec 

r  <<  tors,  writers,  marketers  and  others  at  newspape 

i  §  understand.  Not  only  as  they  apply  to  news,  fe 

1  IL  ture  and  story  content,  product  names,  photos  ar 

g,.^  owned  by  the  newspaper,  but  also  syndicate 
i^rWilTlT  advertiser  trade  names  and  a  host  ^ 

CiliO  Xil9  ■  other  issues  including  new  online  application 

This  annual  section  helps  clarify  the  rights  ar 
H  1^  t  O  obligations  of  newspapers  and  their  employees  i 

UGCGniOGr  I  %J  well  as  trademark  and  copyright  holders. 

^11  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  these  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Plant  &  Design  •  Trademailts,  Copyrights  and  the  Press 

Space  Deadline:  October  14  Space  Deadline:  November  21 

Material  Deadline:  October  21  Material  Deadline:  December  2 


Editong^i 

PUBLI^I 


Call  E&P  Vice  President  of  Advertisir^  Mike  Dardano  at  (212)  675-4380  ext.  155  a  your  local  E&P  representative. 
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Ad  Rates 


SalesOmces 

New  York  (212)  67&4380  Fa*  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  8864095 


One  page,  $5, 165;  Two-p^  spread,  $9,545 
(based  on  one-time  space  rate) 


.or  your  E&P  contract  rate  applies. 


Sbr  jjork  (i^iinrs 


McVEIGH  GUILTY  ON  ALL  COUNTS 
INTHE  OKLAHOMA  CITY  BOMBING; 
JURY  TO  WEIGH  DEATH  PEN  ALT. 


HEJUNnsmiUT 


VEIillCTIs™ 


our  new  ways 

to  aoquire  our  wire 


WeVe  made  the  resources  of  a  news  powerhouse 

more  easily  available  and  more  affordable  than  ever. 

Beginning  in  January.  The  New  York  Times  News  Service  will  offer  four  different  versions 
ot  our  w  ire.  Choose  the  one  that  serves  you  best  —  and  pay  accordingly. 


COMPLETE 

The  most  comprehensive  supplemental  w  ire 
available.  All  the  news,  all  the  features  and 
the  celebrated  op-ed  columnists  from  The 
New  York  Times.  Plus  the  full  ne\\s  report 
pro\  ided  by  the  News  Service's  l"!!  partners. 
Includes  TimesE.xpress.  a  new  mini-w  ire 
w  ith  2.oO-.^.S()  word  digests  of  the  top  20 
stories  from  each  daN 's  New  York  Times. 

SELECT 

The  tacts  and  the  features.  Hold  the  opinion. 
This  includes  everything  from  the  Complete 
service  except  The  New  York  Times 
columnists. 


PAGE  ONE 

When  space  is  an  issue.  TimesExpress  plus 
the  full  text  of  every  Page  One  story  every 
day.  The  Page  One  service  is  lean,  easy  to 
use.  and  guarantees  you'll  never  miss  any 
details  of  a  major  story. 

CUSTOM  „ 

For  papers  under  .‘vO.OOO  circulation. 
TimesExpress.  alt  the  partner  copy  and 
your  choice  of  any  three  of  The  Times' 

.seven  most  popular  columnists. 

Sometimes  more  is  better. 

And  sometimes  less  is  more. 


How  ma\  we  ser\  e  \  ou  better? 

Contact  Gloria  Brown  .Anderson.  Editor-in-Chiet.  at  212-499-3.^34  or  andergb@nvtimes.com. 
t  or  vour  Irewcopv  of  our  jirst-published  New  ^ork  Times  News  Service  brochure,  call  212-499-3341  or  toll-free  SS8-499-334t. 

Sbe  JJork  Simcs 

News  Service 


Nr ' 


I' 

I: 


.  :K 


V 


•{ 


